











MACHINES THAT PAY THEIR 
OWN WAY IN SHORT ORDER 


4 
; 
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LETTERS and reports in our files tell the story' 


Yes, there ts ample proof that many Anderson Ice 
Cream Packaging Machines have paid for themselves 
in less than a years time. And why not, what with 
important savings im personnel, time. taxes, laundry, 
tloorspace, even water to name but a few. 





Better check your equipment night now and then call 
LIQUID us in. Our sales engineers will gladly assist you in 
MOLD determining where efficiency can be stepped up and 


FILLER profits increased 
MODEL 40 





The machines illustrated here are only a part of the 
labor saving, overhead reducing Anderson line. Write 
today for literature containing specifications, output 
and operating details 














ALL PURPOSE FILLER 
MODEL 106.2 
WITH TWO HEADS 


VERTICAL STICK 
DISPENSER 
MODEL !7! 


STICK 
CONFECTION 
MOLDS 


PORTABLE BAGCER 
MODEL 134 STICK HOLDER 
MODEL 136 


STICK SORTER 
MODEL 13! 


The this Handy Coupon for Chick Sn formation 


ANDERSON BROS. MFC. CO., ROCKFORD, ILLINOIS 
Please Send Bulletin No. 7-2 
Name 


Address 





Get Beauty, Performance 
and Dependability, Too! 


New KRelwmator lee Cream Cabinets 
eive Vena veel vewes dealers want most 
Inereased Capacities, more coomomy tea 
tures, easier handling of yen pore ne teas tat 
ite peantoft sale. Deauty and time-proved 
strength ar huelt pote theer erery och 
Phew are Cunenn pele tely oh \™ inlalle in eters 
war fred there « @ reetact 

fen the past 30 years Kelvinator has 
earned the confidence of pce cream man 
ufacturers who khoow from eA perietieer 
that Kelvinator builds an extra measure 
of economy, performance and depend. 
abality ante thea pore ne lene ts. Kelvinator « 
unmatetwd « Vperiete. naturally assures 
you the very advantages vou want m 
timlay « cabunet« 

You can't mes when vou choose wer 
cream cabinet equipment made by Kel 
vinator, the paoneer designer and builder 


bon feall rfeortia teen ee > trea Kelvin 





ute rept eentative «nr write te the lie 
(ream (Cahenet LDiwmion. Nash-Kelwin- 


ator one pera Lien, Detrost 32, Michigan. 
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To Assure Perman 


Ts A ract! Every Savage Ice 
I goes through three exhausti 
assure you cabinets that are ahj 
filtration of moisture. First, all li 
tested. Finally, each individual 
are made under heavy air pr 
Savage! Remember, too, that fa 
tions between compartments. K 
ways firm and delicious. Plan 
Cream Cabinets at your very fir 
literature. Savage Arms Corpor 


8 Great SAVAGE Feature® 
That Help Boost Your Busines 


@ Greatly increased capacity: 10 te ‘| 
7% more ice cream in bulk con- i 


telners 


@ Retrigerated partitions between 
compartments. Not necessary to buy 
additional occessories at added cost 


‘@ Modernized exterior Gesign; ence 
Gush (no screws) for easy inline 
emooth for quick effortless cleaning 


a @ Gilistesing white lids of durable 
plastic -eye-cotehing, appetite 


oppeciing. easy to wipe clecn 


@ VUnitorm temperature throughout 
cabinet maintains ice cream ( bulk 


or brick } at equal temperctures 


@ Hermetically sealed. pullout com 


pressor for economical maintenance 


@ Mighly efficient ineulotion of genu- 
ine Fiberglass’ Hermetically sealed 
construction to prevent infiltration of @ Eatro strong 
moisture Loch cabinet factory tested struction for 
under pressure to Casure permanen! wood to worys 


au. end moisture tight seal forced tor add 


e, oe gem ke the f Gere e edemert of (he wes sing P ihe gia ( eo per 


Ree rs 
ba, 


again in DO | ; SAVAGE 


. ICE CREAM CABINETS 
‘he swinG 





amazingly 
Cabinet! Ne 
merchandiser 
completely un 
features of 
Think of it! 


pictures perfec 
length top ope 
compartments 
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The 1951 


SAVAGE m-9 


“Double Duty” Merchandising Cabinet 
lt Sells and Stores 


SPECIFICATIONS 





Length 
Width 


Meight (to top of seperstrectur).. ee 
Condenung Unit ) 
Storage Capacity... 


17 REASONS WHY 
MATHIESON DRY ICE reaches you ON TIME 





MATHIESON DRY ICE 
WAREHOUSES 
‘es no delay when you co en 


Dry Ice. With 17 strategically lo- ATLANTA, GA. 
\d warehouses Mathieson is set up to give BALTIMORE, MO. 
| reliable delivery. And Mathieson BIRMINGHAM, ALA. 
}a strong, pure product.. . eminently CHARLOTTE, N.C. 
ate contact with food or for car- CHATTANOOGA, TENN. 
; GREENSBORO, WN. C. 
& te 8 experienced representatives. JACKSONVIALE, FLA. 
pady to help you with your KNOXVILLE, TENN. 
ag. storing and using Dry MEMPHIS, TENN, 
Mathieson warehouse NASHVILLE, TENN. 
¥ Ice. swift. dependable NEW ORLEANS, LA 
mdly, helpful service. NEW YORK, WN. ¥. 
Ts : : NORFOLK, VA. 
| Maryic PHILADELPHIA, PA. 
m RICHMOND, VA 
SALTVILLE, VA. 
WASHINGTON, D.C. 


SERVING INDUSTRY, AGRICULTURE AND PUSLIC HEALTS 


lore Ceeam Freco. | 
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SeeyineSIZE ICE Cegy caRTON! 


naire { Witifia’s iff Seriiniay hime. 


fy that FROSTY PAK guarantees! 


ri 4 wick tT 
with FROSTY-PARK Marathon « new 
| dei cee = we Vow you | It’s Market Tested! MWarathon'’s neu 
FROST) -PAK linerless ice cream cartons 
have been market tested by manufacturers, 


dealers and consumers . winning approval 


for convenience, ease of storage and new sales 


appeal. Available in sises from 3.2 os. to 6 os, 


MARATHON 
c..9 


u/ 
“7¥ FOR INFORMATION, SEE YOUR MARATHON REPRESENTATIVE, OR WRITE MARATHON CORPORATION, MENASHA, WISCONSIN. 


loce Cream Frecp. /uls 





dor ctow Of Viwvowwent IT eee, 8°4%. 
Jamels beng Preset, New Yore 


peter Twin -Sere FPoweutarms 
te 


Len Dress... Veveesont lowe 


i ice Cream Retailing at Its Best— 
with Bastian-Blessing TWIN-SERV Fountains 


When Whelan Drug Co. selected soda fountain equipment for its three new 
stores in Stuyvesant Town, New York City 


-it chose Basuan-Blessing 
Two of the factors that concuibuted to this chore are important to you 


First, Whelan Drug Co., with its 195 units, is one of the top three drug retailing 
organizations in America. It Avows we cream merchandising 


Second, these three are the only drug stores in this vast housing project 
offering fountain service tw its 245,000 residents. The equipment selected not 
only had to be modern in appearance, but so designed as to permit fast and 
ethcrent service 


Bastian-Blessing Twin-Servs, with their sweeping work surfaces, duplicate 
service facilines and ulted we cream cans 


all in tront, meet these qualifica. 
tons to a degree that dehes comparison 


No matter what the fountain needs of your customer may be, he can come 
closer to meeting them perfect/y with a Twin-Serv—the fountain that builds 
gallonage because it permits we cream to be served at its best 


: ete : , i. 


> BASTIAN-BLESSING-"- 


4215 W. Peterson Ave.. Chicago 30. Ii! 


Qualified Sales and Service Outlets in All Principal Cities 








See the Show-All 
demonstration Kit 
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\ FOR CUSTOMERS OF 
WA) LOCAL ICE CREAM 
, COMPANIES 








there’s still time to get in on the 
Business-Building Sealright National 
ICE CREAM RECIPE CONTEST! 





a show's about to start . but if vou hurry you can 
still get in with the crowd! But write today for complete 
details, because the third contest in Sealright's $10,000.00 
National Ice Cream Recipe Contest series will be an- 


nounced in a full page ad in the August 26th SATURDAY 
EVENING POST. 


You'll find it good business to tie in with this contest! 
Sealright’s Nestyle Container, with the distinctive shape, 
slip-cover lid, and kid glove finish, has proven over and 
over again that it is a package with outstanding sales 
appeal. And now you'll receive the benefits of a powerful 
nation wide Ice Cream Recipe Contest designed to pull 
more Customers into local stores for ice cream packed in 


this deluxe container 


It's easy for yvour customer to enter this contest, and it's 


Sealright 


NESTYLE CONTAINER 


1 wwe Pulton. N. } Kansas € 


( ANAITMAN SEALBMUNIT © 


Ice Cream Fretp, July 1950 


easy for your ice Cream company to get in on the extra 


business that will result. All vour customers have to do is 


send in their favorite way of serving ice cream along with 


a simple statement AND a sanitary service emblem from 
a Sealright Container. 


All vou do is send in the coupon below! You'll receive 4 
Contest Kit of tie-in advertising which will tell vou how 


to make this contest vour contest locally. You can then 
order back bar stickers, fountain display cards, and other 


point-of-sale preces imprinted with the name of your ice 
cream company. 


If you are not a Nestyle user, write us 
anyway. Don't miss out on this powerful 


business-building program. Bat WRITE 
TODAY, because the time is getting short 


SEALRIGHT | 
SAnttaRy MRVKE 


—= tee —-od 
' Prete + me 


| would like all the tacts on this 1990 Sealright Ice ( ream 


Kecipe Contest, and details on how it can ft into the promo 
thon plans of my company 


‘(OMPANY NAMI 


ADDRESS 
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Meet the latest member of 
FRIGIDAIRES Great New 


SEtF SEavicet 











Lero Self-Server Line! 


Seur seevice 


seur Seevece 


2 
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Only Frigidaire Has The Meter-Miser — You can’t match q 
Simplest Refrigerating Unit Ever Built! 


FRIGIDAIRE 


SS’ Zero Self-Server 


Equipment fer Sede Feunteins. Freerers, Herdening Rooms 

ond Trucks * Beverege Coolers * Milk Coolers * Weter Coolers 

Al Conditieners * lee Mohers + Display Cases * ere Set? Servers 
Ceeling Units + Compressors 








‘New Empire Giant Wafer increases 
ice Cream Sandwich Sales Up To 300% !"’ 


That's the happy report of merchandising-minded 
ice cream manufacturers everywhere about the 
new EMPIRE GIANT WAFER! The Empire Giant 

. just as the popular Empire Standard Wafer. 
stays crisp and fresh in your hardening room and 
in your dealers’ cabinets. And the rich chocolaty 
fiaver has made Empire Wafers flavor-favorite in 
the ice cream trode for two decades! Why wait? 
Write for sample today! 


FREE! Streamers end 
Peint ef tele Oecels! 


EMPIRE BISCUITS 


Sterderd Water 
Ave leble in Sia Snes 











_~ r 
30 Weverly Avenve, Brooklyn 5, N.Y Sour 4] oy YEAS ne 


Oivissen @f Awthee f eed. 


lore Caeam Freco. July 1950 








Fi nniversary 
reetings 


Another Van-Sal anniversary. And again we renew 
ovr pledge which has long since become an institu- 
tion in the ice cream industry; ‘‘To make only the 
finest vanilla that modern equipment, years of ex- 
perience, and specialized skills can produce."’ 




















BEAU | Yearsel/ 


Schaefer Cabinets Build 


GREATER GALLONAGE 


me 


, *——7 Schaefer gives you what it takes to sell more ice cream —the most 
| SCHAEFER beauty, the most capacity and the most complete line of ice cream 
ohn 4 t cabinets ever offered. A model for every requirement . . . designed 
A for plus capacities with space economy ... engineered for dependable 

low cost operation. 
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YRAMID YOR PROFITS | 
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SAVE THESE py: 


MORE MANUFACTURERS ARE MAKING MORE PROFITS THAN EVER BEFORE 
en tthe 
ICN MODERN MASS MERCHANDISING METHODS 


A COMPLETE STICK CONFECTION PACKAGE FEATURING 
THE MULTI-MILLION DOLLAR SALES APPEAL OF WALT DISNEY CHARACTERS 





PLAN NOW SO THAT YOU TOO CAN REAP THESE EXTRA PROFITS 
AT LOWER COSTS. 


WRITE, WIRE, PHONE TODAY 
FOR FULL DETAILS 


Ice Cream Nouellies, INC. 


110 MURRAY STREET, NEW YORK 7, N. Y. 


LOS ANGELES - NEW ORLEANS + CHICAGO 
iM CANADA + ICE CREAM NOVELTIES, LTD. TORONTO, ONTARIO 
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“SODA FOUNTAIN OPERATION” 


by A. CHARLES DRAPER 
Foremost Authority on Fountain Planning & Operation 











* *% WHAT ISIT? 





at rh pages of practi al, tested methods to 
CONTENTS : 

install and operate soda fountains. No theory, just plain ex- 

1 Layout — perience and ideas currently in use to save labor, footsteps, 
Lecation-—-Teuttie time, and MAKE MORE MONEY at the soda fountain i 
tl Volume i 
What Mekes Volume ow ge = USE IT —Read it yourself * a on . day : 

Fountains in Drugstores guide to pre its, management, customer service, and values in 

it Menu retailing. Then give it to your salesmen, give it to your re. 


tailers and best of all, give it to prospective retail accounts 


WHY YOU NEED ONE ~ This booklet can save you 


headaches and avoid mistakes for the retailers. I[t is well il- 
lustrated with charts and a breakdown of cost in operating 





various departmenta of drug and other retail stores 


* HOW TO GET COPY Never before published in book 


form, your copy is now available by using the coupon below 


® 
and the special money saving offer. Only limited copies are : 





being printed on this first press run. You may have extra 








Now you can get copies of this valuable book at 
Special Quantity 
for vourself, your salesmen, and your dealers. It 


will help you show 


Di scounts 


yout} 


QUANTITY 
DISCOUNTS 


1.4 copies 


5-9 copies 


10-24 copies 


25 up 





$1.00 each 
_ 
— 
. fee 


copies al quantity dis ounts 


Abe OMS ogee 


SPECIAL OFFER 


greater gallonage and greater profits. This offer 


may be withdrawn when quantity of books is dis- 


ELA quiet tan? 


You'll want copies 


posed ot. Order now as many hook « a* you need 


retailers how to get at these special low rates. 


CLIP AND MAIL TODAY —— LIMITED QUANTITY AVAILABLE 


We Want to Use Your Book! 


Please send us copies of your new 75 page book, 
“Soda Fountain Operation.” at the Special Quantity Discounts 





shown. Check is enclosed 
NAME 
LOMPANY 
ADDRESS 
Ciry STaTe Zone 


MAIL TO ICE CREAM FIELD, 19 W. 44TH ST., N. ¥. 18, N. Y.- 











. Silent Salesmen 


a 


Add to your selling force—put silent salesmen 
to work for you im stores, on delivery trucks, 


ond wherever you hove ‘stops 


Let Lily” lend ao hand. Like the sporkling examples 

shown here, Lily Cups silently sell your brand 

nome. Yes, Lily pocked ice cream pocks ao wallop 
at the point of purchase ond again at the 


point of consumption 


Hove the Lily man call with a colortul hard-hitting 
pion designed tor you. No obligation, of course 
Get things under way write today 


a 
4 ~~ 


ee ae 
ee 


"Tl - 8eg vy 5 Pat Of 
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LILY-TULIP CUP CORPORATION 
a 0 0 


42nd Ss New Vorb 1? . y 





THERE ARE MORE WAYS THAN OWE 


to save mix, man-hours and money! 


In every plant there is urgent need to save 
every drop of mix and to make every man-hou 
more productive. Cherry-Burrell ice cream 
picnt equipment offers many opportunities to 


get high quality 
with more efficient 
posteuvrization 


The Vocrector® helps te cssure uniform, 
high quality mix ——continveusty. in- 
stent pasteurization end steam distilie- 
tien under vacuum remove eoff-flovers, 
preserve the natural goodness ond 
meon better testing, better selling ice 
cream. Capeocities up te 12,000 tbs. of 
mua per hour 


*Vecreoter—@ trodemert Beg US Pat OFF 
end Cenadeo ter +oc uur postewrirers 





match storage capacity 
ageinst production needs 
with “Refrigerated Wali" 
storage tanks 


Additional storege capacity can 
often eliminate costly deloys ond 
level off peek food periods. The 
new “Refrigerated Wall” Tanks 
provide the additional cooling dur- 
ing storage thet so often is re- 
quired. Complete range of sizes to 
$000 gol. Also “pioin insulated 

types with submerged coil, wrapped 
coil or sproy-type cooling 





CHERRY -BURRELL CORPORATION 
Geeeral teles ond Executive Office 

427 W. Randciph Street. Chicago 6, if! 
Milt aed food Pleat fewpment end Swpplies 


FACTOOt, WAREHOUSES, BRANCHES. OFFICES OF OSTereYTORS 
At *Oum seOvice i Se CrTies 


—Trendlmater tte te greal rilasliy 


do both and on a “pay for themselves” basis. 
For instance, one or more of the modern units 
below might well mean the difference between 
a too costly process and a profitable one. 


round processors for 


fest heating, mixing 
end pasteurizing 


You .@n reise mis temperature tram 
40° te 170° in tees then 720 min- 
vies with o Reund Precesser Lerge 
heet transfer surfece ond efficient 
agitation meen time saving produc- 
tren of better testing ice cream 
300, 500, 600, 800 end 1000 gai 
sites ~~ oll steiniess ef point finish 
exterior models 





lower cost holding and 
storing with 
CR all-purpose vets 


Widely useful for storing everything 
from mix te row milk, C® Vets are 
oll-weitded. fully insulated with 
polished steiniess steel inside tin- 
ing. Modern design incivdes avte- 
metic cower lock. end stainless steel! 
egiteter. Aveileble in 300 500, 
600 end 1000 gel. sizes 





Improvements in your cost picture can be made now! 
Use the coupon or see your Cherry Burrell representa. 
tive to get immediate assistance 








Cherry Beree!l (erporetion 
Dept. 120, 427 BW. Randeligh & 
‘ hes ago & I liemees 
Send catalogs on tellewing 
Vocreateors Round Processors CR Vets 


Storage Tanks Mave representative call 


letarte 














« 








995955008: 
Tit? eae 
eeebaeeee trreeeeee* 
-eee ee eee "WRELELAASZAE AE AS, £2 

sae? ‘ea La Laabiee 
raeeeeee 


7 r?ee 





> ‘ee 
¥ * 
7? 

= 2 
i. 
el 
yee 
42 244 
eee hee 
seen? 
er?" 
eee? 
Pree evearee?re?* 
era eerre ‘ : 











Ivisioni 


SERVE YOURSELF 


>??? 
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Refrigerated Cabinet D 


ANHEUSER-BUSCH, 


: Horie 
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INC. 
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RIPPLES | 


DEFINITELY BOOS 
SUMMER SALES 


STRAWBERRY RIPPLE 


BLACK RASPBERRY 
ice cream sales 


PEACH RIPPLE 


when you blend with RIPPLE CHERRY RIPPLE 


Ice cream manufacturers all over the country are ORANGE-PINEAPPLE 
building sales by blending their own vanilla ice cream 

with Ready-To-Use Ripple Sauces. They're running BUTTERSCOTCH 

Fudge Ripple as a basic flavor all year around, and RIPPLE 
featuring monthly specials from our seven fast-selling 
flavors. FUDGE RIPPLE 


Remember . . . all Ripple Sauces are simple to use-just cool and pump 
into ice cream as it leaves the freeser. And... all are triple-purpese: for use 
es Ripples, for flavoring ice cream, and for making SUNDAE CUPS (just j 


pour from the pail and use). i. 
4 L ( H FLAUGR COMPAAY 


Adams at Fulton, Pittsburgh 33, Pa. 


Send the following Ready Te-Use Ripple Sevces 
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+ Ice Cream stabilized with Dariloid or Dricoid 


; 
; 
; 
: 
is firm-bodied and smooth . . . completely free o 
gummy stickiness. You get Natural Body... | 
ice cream that folks just naturally prefer because 
it’s “cool-tasting” and refreshing. 
More ice cream is stabilized by Dariloid and 
Dricoid than by any other stabilizer or 
' stabilizer-emulsifier. 


x 


a 
DARILOID 


PRODUCTS OF 


KELCO 


20 N. Wacker Drive 31 Nosseau Street 530 West Sixth St. 
CHICAGO 6 NEW YORK 5 LOS ANGELES 14 


Cable Address: Kelcocigian * New York 





Postmen all over Americo ore seeing red dots betore thew eyes 
‘cause the flood of bag. sewing mail that's pouring in from all over the country shows 


that the 1950 “Popsicle” Bag-Soving compoign is greoter than ever before 


Newspaper ods, comic book ods. free gift lists ond offers on ovr 


a big star spangled television show all are leading a bigger than ever porode 


to your door a whole army of customers who demond ... 


Twin Popsicle> Fudgsicle- Creamsicie 


IN THE BAGS WITH THE 


RED DOTS: 
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= POorPsecif Twin POPSICLE PUDOMCIE end COEAmMEICLE ore registered rode marks of the Joe Lowe Corperetien.™ FT NT 


JOE LOWE CORPORATION 


60 1 west 260th STREET ' NEW YORK ? NEW YORK 
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POINT.OF.SALE merchandising cords 
meeterieg 7 by '4 ches end desgred 
te §% iete « chrome rell bolder thet os 
tends te hold a6 many a6 five cords 
heve beer meade eveileble by the We ler 
Cempery of Philadeiphie [iustreted af 
the left.) Belew i @ sew plastic owtdoor 
sign desigred by the Mulhollend Me per 
Cempeny of Phiiedeiphic. Top end bet 
tom penels ere mede of Plesigies. ef ord 
mq excellent fight trensminsioe he 
Jersey Maid sign measures 46° by 4”. 
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TWO METHODS eof effective powt-clsele edvertiaieg ere 
iwatreted ebeove in the temp prete «@ &@ counter cdupiey 
created by Neon Products. inc. of Lime Obic This Soe 
cialene§ flasher sige i meade of formed Plesigies and + 
mounted os « seturel wood bese Belew ere two favor 
boerds designed by Deojeme Easters Corporation of Gordons 
ville, Virginia. Boch favor 4 identified by « distinctive color 
The beerds con be “hidden mounted of burg from any 
wrlece without teel screws of marring of surfaces. They 
ave meade of Dew Syren plaste. Letters are repleceebie 
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Point-of-Purchase 


Pointers 


BY ARTHUR H. MOTLEY 


President and Publisher 
Parade Publications, inc. 


OR thirty years I have been selling, more or less 

successtully, im a number of different helds. I am 

still no expert with all the answers, but I have learned 
one or two fundamental facts and | would like to discuss 
a couple of them with you 


I have learned that point-of-purchase material is neither 
efheient nor economical unless it is backed up by good 
advertising and good selling. I have also learned that 

. ‘1 | 
good advertising and good selling become inhnitely better 
and more efhicient when supported with point-ot-purchase 
material. 


Nothing has demonstrated this tor me as much as an 
, , ; 
old. old storv——a story which smart sales managers are 
7 : | i ' | ; 
still using to dramatize the moral tor their held forces. 
It is the story of a man who broke a shoelace one morning 
and said to himself. “I must buy some shoelaces.” Ot 
. , 
course he didn’t even though he passed a dozen shoe stores 


in the next two days. 


He got the shoelaces as he sat in a shoeshine parlor. 
The shoeshine bov said. “Your shoelace is broken. mister 


How about me putting ina new pair 


Good advertising and good selling break the shoelaces 
in the minds of America, supplying the buying impulse, 
but it takes a point-ot-purchase shoeshine boy to suppl 
the action that makes the sale 

One of the first things to be done in the interests of 
more effective and more widespread use of point-of-put 
chase material is to create a tuller and more complete 
understanding of what point-of-sale displays really are 
I think their present definition is too narrow, and I am 
reminded of one of the earliest sales jobs I ever had. 

I answered a recruiting ad in a Minneapolis newspaper 
This was back in my home town days. The ad stated that 
a bright young man was wanted to go into business for 
himself. “Make a lot of money! All you need is $24.95!" 
Well, I was a bright young man; I certainly wanted to 
make money; the idea of going into business for mysel! 


appealed to me and. fortunately. | had $>4 95 


So I rushed down to the Phoenix Building and laid my 
money on the counter. A fellow behind the counter 
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"ROUGH TRANSLATION 
TOU CAN'T FOOL MANY 
OF THE PEOPLE 









ti aerial - all . 
MUCH OF THE Time \ Ee 2 Beaks Be at ee nl ae oe” = 
Francois, duc de la Rachefou — ~—— =! Ye 
cauld (1613-1680). was nobody's . 
foo! by a long shot and consist Everybody Goes For The Real Thing--- U-cop-co’sPure 
ently on » Reali ing to 
win widest popular appeal Food Value insures Your Products Appeal! 

; Beyond compare —good body and texture with a most desirable 
“‘chewiness''— flavor true and unmasked —amooth, creamy melt down — 
these are qualities that come from a stabilizer that adda real character, 
as well as — Food Value to your finished product of ice cream 
|. Reedy selubiiity 

/ 2 tmperts desirable chewiness 
} Predvces superiors body end testure 
4 Lew becterio—ne edded preservetives 
j ) 3 Werks te en eqve! edventage in aged of vneged mines 
/ ii & Absolute uniformity, berrel efter berre! 
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Made with care by Gelatine folk who possess the know-how 


l)-cop-co Pure Food Celatines are “tailor-made” to suit 


stabilizer problems. There is a U-cop-co Pure Food Gelatine to 


\¥ individual needs. Let us discuss in ones riswular 
eo , (te solve them to a T. Why not call us today’ 
a . 
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Unieed Cheencatl & Orgens: Products @ division of Witter 8 Ce ina 
4100 5. Achteed Ave. Chicage © #1 
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® POLLO 5S" 
e MIXACOID 
e@ AIMOS 


This article is based on «4 talk given during the Pormt-of- 

Purchase Advertising Institute's Fourth Annual Sym- 

possum Luncheon, held recently at the Hotel Waldorf. 
Astoria om New Y ork City. 
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SPOTLIGHT OWN ice cream manufacturer + signeture 


Or me 4 pe tage 
or on both can be fo< veed with the e@iectri« 


“gr pretured below a 
eroduct of Mirre-Preducts C ompery, Migh Point, North Caroline 
the Hlustreted mode! measures 16 by 8 inches 
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What factors affect freezing time, 
whipping time and overrun 


also important in @MAKiIng ice cream. 
freezing the mix iS an important 


manufacture of ice cream. in 


am 
. > 


freezer, two things occur: 
water in the mix is frosen. 
rporated, that 1 


iliy frozen by contact with 
surface of the freezer barrel 
refrigerated. This frozen mix 
very thin fiimg by the scr 


> + 


. 
> 


ittached to the scraper-casner 
The revolving action of 
biy tenads to aerat 


Freezing time 


important to remember that the freez- 

is dependent upon such factors as 

‘iciency of the freezer, the amount 

geration availabie and the compo- 
the mix. 


Stabilizers (like Swift's Gelox) 
Slightly reduce total freezing time 


The action of the stabilizer in reducing 
the freezing time is not fully understood; 
however, it is an accepted fact in the ice 
cream industry. This speed-up in freezing 
time has two obvious advantages: 
l. Economy—mix in freezer iess time. 
2. Quality—ice cream has smoother tex- 
ture. 

Whipping time and overrun 


The type of freezer used has a great deal 


to do with the whipping time. 
e. l. Overrun is produced 


relatively siowly in 
batch freezers. Mono and 
digiycerides wiil help 
get the desired overrun 
more quickly and, there- 
fore, are of great value. 
2. In continuous freez- 
ers, overrun is obtained 
more quickly. 

The stabilizer is an important factor af- 





fecting both whipping time and the maximum 
amount of overrun obtainable. 
“nen frozen in batch freezers, 

mixes containing stabilizers {such as 
Swift’s Gelox) which include mono and di- 
giycerides, can be: 

l. Whipped to a higher overrun. 

2. Whipped to the desired overrun in 
shorter time. 











ice cream 


ciency—so important in so many things 
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The saving in whipping time frequentiy 
+ “a 


Swift could, 
cream stabdiiigers 
than our present types by changing the ra- 
tio of ingredients. However, such a change 
would irupt the baiance of our stabi- 
iiger. he stabliisers are so balanced as 
to reduce the time required in the freesger 
to a mil istent with the produce 
tion of the highest quaiity ice cream from 
the standpoint of bocy and texture. 


. 

. 

”~ 
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1.GUum CONS 


Gelox 
Swift & Company's Gelox is a bai- 
anced stabiiiger for ice cream. 
It speeds up both whipping and 
freezing time. Smaiier air 
ceiis are noted in the frogsen ice 
cremm structure when Gelox is 
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mall crystal formation which resuits 
a desirably smooth texture. 


usec, 


“weed. This lends to a uniformly 


in 
When Geiox is 
freezer temperatures may be reduced 
.1 to 1.5 F. in both batch and continuous 
freezers. Lower drawing temperatures re- 


Sult ina «dr * jee cream with better 
textures. 


These are a4 few reasons why hundreds of ice 
cream manufacturers prefer Gelox. They say 
it gives their ice cream a distinctive, 
strong body and an extra smooth texture. 
Gelox mixes require no aging—result in a 
Low viscosity for maximum ease of handling 
and economy of processing. 


Switt & Company 


C4, r 2 
yfabilizer Veoartment 


Makers of Gelox. Vestirine. and 
Vel-o-teen Ice Cream and Sherbet 


Stabilizers and Velvatex food aelatin 
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of course, easiiy produce ice 
that would whip faster 
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B. YOUNG & COMPANY of AMERICA Ltd. 


20 EXCHANGE PLACE. NEW YOROR 5S. N.Y 
£18 


Famous as mokers of fire Engish gelotines since 


ik 
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TO HELP ice cream mesutecturen 
supplement their supply of pomt-of 
sale material, the Diepley Equipment 
Compeny hes introduced its “Sige 
press show card ead poster mechine 
with which edvertiung netces vp to 
14 by 22 inches may be printed. Pre 
duced in @ veriety of model. each 
machines overell length i« 78 inches 





LOSE to halt of the nation’s ice cream manuta 
¢: turers polled by the Institute of Ice Cream Opinion 

within the last few months have expressed themselves 
as favoring point-of-sale advertising over any other means 
of publicizing their products. 

This was disclosed with the announcement by the Insti- 
tute of the completion of another in a series of research 
programs that were inaugurated in 1939. 

Point-ot-purchase advertising was preferred by tforty- 
seven per cent of ice cream manufacturers polled. Second 
preference was newspaper advertising; twenty per cent of 
those surveyed considered this advertising medium the most 
effective to acquaint consumers with their products. Rough 
ly ten per cent of the manufacturers believed radio to be 
their most valuable method of reaching the public. 

Other advertising media received mention by manutac- 
turers as most suitable for their particular area and/or 


These included television, pamphlets, billboards, 


cleentele. 
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Point-of-Sale Ads 


Called Hest 





Including 
those manufacturers who used various advertising tech- 
niques but who could not decide on a single favorite, this 
group comprised the remaining total of twenty-three per 


telephone, theatres, and even personal contact. 


cent of the manufacturers included in the survey. 

As a matter of record, the Institute reported that most 
of the ice cream manufacturers surveyed used more than 
one advertising medium to bring their products betore che 
public eye. 

Point-of sale advertising again leads the way, as eighty 
per cent of the ice cream manufacturers stated that they 
used this technique to attract attention to their brand 
Newspaper advertising was employed by seventy- 
four per cent of the manufacturers polled. Radio ad. 
vertising was listed by fifty-two per cent of the respondents 
as one of the techniques used to focus attention ‘on their 


ham. 


we cream. As many as thirty-six per cent of the manu- 
tactureres use pamphlets as an advertising medium, the 
Institute pointed out. 

Other media found effective by the ice cream manu- 
factureres, with the percentage of respondents who use 
them include billboards (twenty-six per cent), television 
{ten per cent), and theatre and telephone (both less than 
one per cent). 

The Institute of Ice Cream Opinion is an independent 
research organization that has been studying and report- 
ing an conditions in the ice cream industry since May, 
1939. It is supported and financed by funds contributed 
by ICE CREAM FIELD 





DRY STOP Merchandiser thet draws attention te ico cream cabinet 
end the products therein hes been developed by the J. E. Culver 
Compery of Minnespolic. 1 ic pictured of the left os installed in 
Buct & Genes Supermertet in Minneapoli« 
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The Windorr 
That Sells 


INDOW dominations—that will do just that 


“dominate” the biggest window of a drug store or 


ieee a other retail we cream stores-—-are being made 
fe FROZ available to manutacturers by the Pangburn Company of 


b ort A. orth. l exas. makers 7 we cream nut orittie favors 


. FE U I T & In developing the dominations program, Pangburn was 
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FRUITS 


Puebed « the “PEAR OF RIPE NESS and processed eader the 
meet erecting laberetery contre!—weth purv grenuisted tuger to eseure 


top auelty dry peck ALL BROWNS FRUTTS ARE GUARANTEED 


PEACHES 
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We eee ftearure Fresh Fresen deed Benenese, Red end Bleck Rasp 
berries eed these outetemdimg purees. Aprwot. Bing Cherry. Red and 
Bieck Raepherrs Alee Alles 's Oregon ‘Stete Rewsl Beng Cherry 
Malves ecnpd Bed Maeraeechime Tree Cherries dry peck im 80 pound 
ans Ovenge, Lemon end Lime lee Bases made from fresh frum 


m * gelier came weed far wes enct sherbet. 








The Windom 
That Selis 


INDOW dominations-——that will do just that 
“dominate” the biggest window of a drug store or 
other retail ice cream stores—are being made 
available to manufacturers by the Pangburn Company of 
Fort Worth, Texas, makers of ice cream nut brittle flavors. 


In developing the dominations program, Pangburn was 
looking for 


|. A method which would permit a manufacturer to 


pian and tume his production and advertising for an entire 
season of seven months 


2. A media through which the manutacturer could 
: " ‘ ; " 
dominate the most popular advertising spot in the dealer's 


srore mis Tronme window 


. ; - - , . 

3. A program that would ht mght into the manufacturer s 
" ; ’ : ’ J 

oduction schedule regardless of other flavors or programs 


running 


: - , ’ : ; ; ’ 

4. Quality dispiay advertising that when bought in big 
: : : ’ ' 

volume could be made available to manutacturers on a 


. 
cooperative Dasis at iow cost 


, , ,  % 7 
And we have accomplished aii of these purposes In our 
dominations program,” Frank Dark, Saies Manager ot 


: . ’ ' , 
he firm & ice cream Drittie division, reports. 


Domination manuals or catalogs, complete with the 
seven display Ss, with the manufacturer s name on the cover, 
_ ‘ 7 : ' 

are available for salesman calling on the retail trade. 
‘ ’ 
Flavors featured in the seven-month campaign are 
Lemon Flake, Pecan Crunch, Chocolate ¢ hap, Almond Tot. 


tee, Texas Pecan, Butter Scotch Filbert, and Peppermint 


WINDOW DOMINA 
TIONS similer to the one 
Hwetreted here heve been 
developed by the Pangburn 
Cempeny of Fort Worth 
Tenses, to support « seven 
month cempeign featuring 
eo different flavor each 


month 
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PROVEN METHOD applied NEW WAY 
brings BIGGER Ice Cream PROFITS! 


HOW TO MAKE THE FACT THAT... 


VARIETY OF FLAVORS 
INCREASES SALES 


.--PAY YOU MORE! 














DeCchas thet on quad with cack lee Green Maver Every ice cream manufacturer knows that offering “variety” in 


( Veni the form of assorted flavors in pints and a “special flavor of 
}CHOCOLATE CAKE \.°™ patter 











ior ang the month", increases business! Today many plants - applying 
that same “variety principle" to Ice Cream 'n Cake Roll - are 
VANILLA CAKE ( Stewberry reaping additional extra profits! 
mm... 
| loa Do likewise. Always feature 2 flavors - a timely special flavor 
Banana *ice Cream 'n Cake Roll AND the year-round, standard roll 


(chocolate cake with vanilla ice cream). This way, you can meet 
MACAROON CAKE ‘ Any Sherbet 
with... jor lee Cream 


[Tropical from pies to gelatine, are sold in a variety of flavors. You'll 


the "variety-competition™ of other popular desserts all of which, 


be amazed at your increase in gallonage and profits! 


ke ( AEAM Pirip Jesly Malt 






















it's easy to run a 
SPECIAL ice cream’n cake roll 


We bake cakes for every "Special" - to go with every flavor of ice cream or sherbet. 
(We're baking them continuously for |,500 ice cream plants.) Note the list of cake roll 
combinations that you can make. You can run ‘specials’’ on same equipment you use 
for your standard chocolate-vanilla Ice Cream ‘'n Cake Rolls. All cakes are standard size 





and make six 4" rolls. 


Window streamers, (like one printed on reverse of this sheet) for this special’ promotion, 
are available without charge! Colorful cartons for 4° Cake Rolls - designed to tie in with 
this “special” promotion - are available for immediate shipment at $24 per thousand, 
f.o.b. Chicago, packed 400 to the box. You can order as few as 400 for a test run. 
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or ice cream with Tropical (macaroon cake) 
Ice Cream 'n Cake Roll 
Any of the popular flavors make a delicious 
Tropcial Ice Cream ‘n Cake Roll. We supply attrac- 
5} tive special cartons for either sherbet or ice cream. 
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Our representatives will gladly help you get started if you ere not making ice Cream ‘n Cake Rolls now - and show 
you how you can get extra volume through these “Specials”. Write or phone today for complete information. 


NEWLY WEDS BAKING CO. 
206 East 25th Street Chicago 16, Illinois 
CAlumet 5-0705 
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GETTING TO first 
promotion wes 
Deauville ice Cream 
of Gil Hodges 


bese with en ice cream who displeys 
demonstrated by in 


c ompery « th the a:d 


etfectively 


Brooklyn Dodger bell player 


pom OF-SALE advertising and merchandising 
contributed significantly to one of the most success 

tul promotions ever sponsored by the Deauville Ice 
Cream Company ot Brooklyn, New York. 

To introduce its new Rainbow Roll, consisting of three 
flavors of ice cream packaged by a process and in a con 
tainer developed by the Continental Can Company, the 
Brooklyn tree jar of 
sundae topping with each Rainbow Roll purchase. 

Results described by Harold Miller, Advertising Man 


ager tor Deauville, were nothing short of phenomenal 


Organization offered consumers a 


“A conservative estimate,” he noted, “would place the in 
crease in sales at twice the normal figure.” He reported 
also that in some of the New Jersey outlets supplied by 
his firm, ice cream sales had quadrupled as a direct result 
ot the tie-in with the toppings 

The toppings offered in the promotion were the six 
manufactured by the Max 
Barons Division of Airling Foods Corporation, 


ounce “Sundaecttes.” 


Ams-H 


jars of 


low Cream Frecpo. /ul/y 19 


the firms few 
the photogreph sbove 
Flatbush youngsters were on hend te greet 
their taworite fire? baseman end most of them 


Reinbow Roll 
Mere then 300 


bough? « lot of ice cream to mart the oc- 
casion. Note the extensive point-of-sale 
materiel utilized by this Deauville dealer 
to promote Deewville products 


New had 


chocolate, butterscotch or pineapple flavors. 


Linden, Jersey. Consumers their choice of 
The toppings 
were valued at twenty cents in point-of-sale material and 
many persons were attracted therefore by the low price of 
htty-hve cents for both the Rainbow Roll and the Sun- 


dacttes.” 

The campaign began early in May and lasted for two 
months. Such was the impetus to sales provided by the 
tie-in, that it is planned to launch a new promotion in 
the near future in which quarts and halt-gallons of ice 
cream will be teatured along with the tree sundae toppings. 

Point-ot -sale advertising was used exclusively to publicize 
the campaign. Displays of all kinds were utilized. One 
ct the most effective was a Masonite replica of the Deau- 
ville package that stood four feet high. This was the 
tocal point of an original window display that caught the 
eye of many passers-by. 

Another successful technique employed by Deauville 


mimnued or faweg_r 








THREE.STEP” displey designed by G 
> Gwuedliech 4 Compeny «@ ides! tor 
windows and © often wied to greet 
advantage inside the store. Size of Mis 
attractive poimt-ctssle piece «4 thirty 
seven inches. Note the “pectege gior' 
fiers wttizing ectue! cartons of the ice 


cream menvutecturer 





BY C. W. ESMOND 


C. P. Cundiach & Company 
Cincinnati, Ohio 
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CANDY ICE CREAM FLAVORING 
GREAT GALLONAGE and PROFIT BUILDER 


MAKE 30 GAL. TRIAL RUN a tair trial-—oot just as a month's spe 


2 for he 


cal, but as a year rownd standard garckit’ 
A T © U R R | Gg K ' fiasor. Our hles are tull of Ice Cream not 
manufacturers letters (hal tay s0-—dshe sacl 
As three leading lce Cream manufac eee aoe the PO" 
turers tell you, BUTTER BRICKLI So confident are we that you, foo 
(andy lice Cream Flavoring is no will fied BUTTER BRICKLE® Candy 
Flash-in-che pan no “im-and-outer Ice Cream Flavoring a big volwnn 
Msirizgoi up ipere wi?) ibe three Of wider and all-year, dandard flavor 
favor leaders month alter month, year money maker that we invite you to 
alter year’ Thats the story wherever make a Migallon ice Cream tes run 
BUTIER BRICKLE® has been given ¢ omr rok. Samply fll and mail the 


COU Pon below fora lO pound trial can 
of BLUTIER BRICKLI Candy le 
Cream Flavoring. Make a gallon 
tnal run—enough to test acceptances 
im your market. If not entirely assured 
























that thoes flavor can become «a prcrtee 
builder for you, write us to that effect 
and the $5.50 you have paid for 
BUTTER BRICKLE® will be quackly 
and cheerfully refunded. Fill and mail 
the COU Porn NOW! 


“MADE BY ICE CREAM MAKERS | 
FOR ICE CREAM MAKERS” 
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PENN BROG. INC. Siews Palle, Seuth Oobete 

Piease ship one 10 gewnd can of PENN § Greund SUTTER G8ICELE* 
Candy tee Cream Plewe og On meney back guarentee Pree the 
per pound ros Sows Patten. + 0 


FOR 10 L85.=— von 


DOeESS 


Se. celtice. wees | ITY rome state 


(7, GALLON 2 Fiske 
TRIAL RUN wore 2 or 27 pound cons of GUTTER BRICKELE soll for 48c per 





powed § OB Stews fall On orders for 4 coms (106 fee.) of 
more, trewght will be prepaid te any peint im the U § 
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In-Store Signs Promote Sherbet 


\ HERBET is being promoted 


, 
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WINDOW ) PLAY ' ’ 
selling months of lune, July and A 
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€o. 6.88 te yor gur 


is a GOOd prone iten 


wholesome item for the 
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summer weather 


FISCHL’S Extensive Advertising 
QUALITY CHE: 


SHERB? % , wuss} ' | in the inqgustry 


war woen 


sulle tf acceptans r 
.d 


. 


Ae cTrea@m 


srw! 
item 


(Quality tfearure 
tems with (ree summer months 
Full ccna pRMNne or -mu newspaper ads. radi 
4x announcements window displays are being 


; ’ : : . . 
used to advertise Quality Chekd sherbet (see accompanying 
ustrations | 
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The ordinary borometer goes up and down; when it is going up, it foretells o 
change for the better 


if there were such a thing as a Vanilla borometer, the one here ot Vanilla 
Laboratories would alwoys be going vp. For we believe the only reason ony 
Vanilla user should change from one Vanilla to another is becouse such a 
change will benefit his product 


Experience has convinced our experts that there is only one right Vanilla for any 
given product. To find it, they study results while working with Pures, Blends, 
Concentrates, Powders and various combinations of two or more 


So when they make any recommendation for a change, you may be sure it is a 
change for the better, whether or not the Vanilla recommended costs less or 
more than the Vanillo previously used. 


if you are not positive the Vanilla you are now using is contribyting the vimost 
to the sale of your product, ovr experts will moke ao study and give their 
recommendation without obligation. 


PURES 
anilla Laboratories, Inc. BLENDS 
CONCENTRATES 
Rechester, N.Y. POWDERS 
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GREAT 


CONTINUOUS 


FREEZERS 


—handle a wide variety of mixes, sherbets or ices. 


both with CP’s “KING-SIZE”’ 


cylinder — 


@ lerge diemeter cylinder (8) prewides greater 
retrigereted area maointeints peck performance 

@ lLerge diameter facilitates cleaning 

@ Herd chreme-pleted surfece minimizes weer 


Both with either Square or new 
— Series 50 Round Dasher 


@ Siew Speed action of CP Dasher: produces deswed 
shifness and smooth meltde ws — without ever. 


wh peng 


Goth with CP “Level-Edge” Stainless 
Steel Blades — Specially Hardened 


@ New wider bledes permit eccurcete clignment 
fer better scraping — higher refrigeration efics- 
ency~firm bedied «xe cream 


@ ipeciatly hardened bledes reqwire less meinte- 
rence — give mere eniferm resulta cet costs 
end impreve product qvetity 


Whether vou choc se the new CP Series 50 Freerer or the 
deluxe CP Stainless Series Freerer, vou'll get an out 
standing Y,aivue in performance and quality Ask vour 
cP representative for complete information on these 


great Continuous Treezers that can help you to gain 


greater pronts 


THE Crcamecry Package MFG. COMPANY HBAs, 


COMPETITION 
Genera! end Export Offices: 1243 W. Weshington Bivd., Chicego 7, lilinois 


Dairy Industrie: 
Attente + Geeter + Beate « Cheege + Gettes + Deewer + Meweter « Rereee City Me + lee Angetese — 
Minewepets « Naeehetlie « Mew Terk « COemehe «+ Phuledtetptee + Pertiend Ore «+ W Lewes “? 
be? Lobe City + bee Presciece + beatte + Tetede Otro + Waterton te Atlant 
CRIAMIRYT PACKAGE MIG CO. OF CANADA. LTO THE CRLAMERY PACKAGE MIG. COMPANY. LTD 
267 King W.. West. Terente 2. Ontario Avery Meuse, Clertenwell Green, Lenden, Engiend 
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VERSATILE MERCHANDISING dewice, for we 

at the powt-of cele, «& pretered here. Above 

the “Pie-Liter Merchendiwer serves ot @ beck 

ber sales message. Below. the same unit doubles 

es on ee cream cabmet superstructure. te beth 

cases. attachment ic effected in « few moments 
by the ute of suction cup grippers 








PIN HROUGH the vears. certain ice 


firms 


cream manutactur 


‘ 1 7 ' : 
ing have established reputations for bDeing 


leaders in the held of merchandising These are the 
: , ’ | 

companies that devote themseives to producing fine ue 

to bringing their product to the consumers 


cream and 


attention. These are the firms for whom quality plus 
merchandising has proven to be an unquestionable success 
tormula 

It's no wonder, then, that when a new merchandising 
device is introduced, such alert organizations as the Golden 
Quality Ice Cream Company of Plymouth, Pennsylvania; 
the Richman Ice Cream Company of Sharptown, New 
Jersey; and Hendrie’s Ice Cream Company of Milton, 
Massachusetts are gong to be among the first to investi 
And in the 


’ ' ' ' 
they found a poimnt-of-purchase instrument that ts ftactitat 


gate. case of the “Pix-Liter Merchandiser,” 


ing the maintenance of in-store merchandising displays and 
iS seTVing fo induce impulse sales 
The merchandiser, as developed by Wm. Melish Harris 
Associates of New Y ork City. is a double duty unit that 
can be used as a cabinet superstructure or it can be attach 
, 


ed to back 
The 


Dar mirrors Dy means of suction cup grippers 


e* | ; 
innovation comes “ready-to-use” for either purpose 


(see accompanying tilustrations) 

Each “Pix-Liter Merchandiser” includes two tull-color, 
backlighted “Plastikolor-Pix” photographs and a complete 
flavor board. The pictures and strips are changeable, and 
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/ 


provide point-ol purchase suggestions for both fountain 


and home consumption. A handy storage compartment 


behind the flavor panel accommodates extra “Plastikolor 
Pix” 
chandiser is placed 

The “ 


steel to match standard ice cream cabinets 


and strips-—-no matter in what position the mer 


Pix-Liter Merchandiser” itselt is made of enameled 
The pictures 
lastic wi 
are tramed in lighted crystal plastic which enhances eye- 
appeal and also creates the illusion of greater display area. 
' : ' : 
A variation on this merchandising formula us the original 
| ? >? : : | 
single “Pix-Liter” which contains one subject and is use 
: ' ; ’ ’ ' ' : ' ; 
tul tor back bar or snack bar displays. A wide selection of 


’ ' : ; ¢ 
these versatile display mictures are availiable from stock 





fopic of the month 





Next Month: 
PACKAGING 
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Il he roundation 
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Carnation Code 
Hinges on P-0-P 





wn if comes TO Bivins ke cream dealers a help- 
ing hand in their quest for prohts, the Carnation 
Company of Los Angeles, California, ranks up 
among the leaders of the industry. The firm recognizes 
that as the dealer prospers, 1 prospers 
As an exponent of point-of-sale advertising, Carnation 
tries, theretore, to unpress On its dealers the importance ot 
this advertising medium. In its monthly publication, / he 
Mixe r constant stress is plac ed on the power of suggestion 
Typical is the Summer edition recently issured to Carna 


’ 


tion outlets, in which strawberry ice cream is in the spot 
lighr. The ice cream is described as “second to none” 
because its “eye-catching appearance and taste-tempting 


popularity make it tops in sales appeal.” 


“Display It Prominently!”’ 


This copy is followed by the suggestion that dealers 
draw attention to “this popular favorite” by writing at 
tractive advertising posters and window streamers provided 
by Carnation. 

“Display it (the ice cream) prominently in your ice 
cream cabinet.” continues The Mixer. “At the tountain. 
use the menu clip ons for a special promotion of the Fresh 
Strawberry Banana Rovale. Give your customers sample 
tastes of chis delicious xe cream. with the suggestion that 
hey take home a quart (mo more) to treat the family 
Chen listen to the cash register ring!” 

The accompanying ilustration shows the point-of-pur 


chase menu Ciip-on reterred tO above. 
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Stabilizers, too, affect flavor. 
Choose yours with the same care 


you select other ingredients 


Because of its own mild flavor and lower rate 
of usage, Krageleen will not mask the flavor of 
your ice cream. Krageleen helps produce just 
the right texture, enhances flavor, improves 
quality, protects your proht. 

See for yourself why so many ice cream 
makers are switching to carrageenin-based 
Krageleen. Order a barrel today from Phenix 
Pabst-ett Company, Dept. K-21. 460 b. Illinois 
St., Chicago 90, IIL. And for helpful information 


on ice cream making, write for the booklet 


“Hot T ips on a Cold Subject.” 
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© ehh REA IANA TRIS 


04 A RAD EL PITA ae HOORET 





CE cream is a glamor food tor consumption 
in glamorous surroundings at the Wil Wrighe 
ie cream shops in four California communities 
The prices too are glamorous—a quart sells for 
5! XO but they have not had a deterring influence 
on the success of the three smart business men 


who own and operate these we cream emporiums 


First Shop In 1941 


: : : es > ’ > . 
[he story goes back to 1939 when Wi W ght, 





tien a2 movie writer, was looking ror a business 
that offered more security. In consultation with a 
trend and former school tnend, Bill Walsh. the 
de: ion tO open an «xe cream store was tormulated 
Another tnend, Mart Conley. wumed them in thei 
business venture, and on Valentine's Dav in 1941, 
the trio opened their first shop on Santa Monica 
Boulevard in Hollywood 

While the store was equipped with on! 
tables which seated but sixteen persons, the 
was umique. Big red and white stripes cover 
urnitire, Teai, old tashioned wire <Nairs and tabies 
covered ive fi rT siuace AN vOoyiue was 


AUTOTnMNia ke cream 


High Fat Content 


ine we 


: | 
Duttertat product was turnes fle average was 





twenty Tour to twent j [ cent » reeset every 
one & SUrprise crit mM 


the rirst Ww 1] Ww rignt store 
Ther < Atte thw \X orid War bing ness “vw AS 


adjourned inf a0 May 1¥46. win! 


men came out of the various a 
opened A twost- war SNOp on bo ywood § Sunset 
Boule ard iSee Drotoyrann at 
m came an instantaneous success in makers. 
actors, an mat ize } 4 * in Groves 
was icased and a second 
Beverly by! 5 Seat ne ca 
was seventy. ofr forts 
accomodate. Sul! 
made its debut 
ed iT W estwood. 
¢ latest \ 
ugh , cream ore opened ror Nusiness in 
March OF (Mis vear Located Of is Street's 
Radw Row. in the wart of Ho. y wood. thus ite 
seat store boasts a huge wall phoromural of a Paris 
street, and has become a tavorite meet ne place of 


' ’ ; -_ . : 
him and radw celebrities (See photograph of 


sued on Paw: 
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THE NEW Pure-Pak 


Ice Cream Packaging Machine 


Here's good news for ice cream distributors. Ex-Cell-O ts manu- 
facturing equipment for automatically forming, filling and 
closing the fast-selling tce cream packages ranging from — 
3.2 to 6-ounce capacity. These new market-tested packages 


have won immediate public acecptance for convenience and cas) 


storage. W rite today for information on machine and cartons. 





Pure-Pak Division—E€x-Cell-O Corporation . . . Detroit 32, Mich. | 


Yes «e+! am interested in the new Pure-Pak Model SP 


i 

j 

ice cream packaging machine for the following sizes ; 
[} 3.2 oz. [} 4 oz. ct § o. C} 6 oz. } 
Ee —! 
} 

ary lord svate 
' 
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N our own company we are thoughtfully and carnestiy 


iryiny fo srve the Customers in Toledo and { leveland 


areas at a level of and with such 


, 


perond is 


prices quaity of 


: 


; ' ' . 
and service that we can and will make a steads 


gain in volume. [here uw so much more potential market 


17 ’ ’ 
imue cream im a€li Our areas That we comlid take for granted 


that, yiven thw proper service nd incentives, we cream 


manufacturers and retailers could weil continue to expand 


at a reasonably rapid rate. Not just because we have more 


: : : ' 
IMMeNtial CUSTOMNErS If tre growin of PROPIA CIO, important 


: : : : - 
as that tm. Mt im the fact that «irs ts a product that can 


’ ’ ' F ; 
iw made uhreasing more attractive and available to the 


ccwatirne’ 


lust think of the tact that the new retrigerators and 


heme ftreevers have been made convenient storage piaces 


' tf » : 
for our products im wet the past few vears Since tre 


war some of the largest selling appliances of all have been 


‘ : : ‘4 : ‘es " 
inn 6TTViS held SECT ALY ii MwIsS of toiks can acep xe cr¢cam 


: ’ ; % 
at fe~ne Comverientivy and well, who ust a few vears ayo 


i ' ; " ‘ 
would never fave Nad the remotest PossimMiity Keeping 


than a tew hour [hat is just instance of 
when | empnasize the 


it tutte 


what | mean reaiity im Teasing 


market 
hen. tims, we afe mar 


both favor texture and 


years aye Anvone “ 


48 


UR GOAL 
| [AND MORE] 
LAN BE 
REACHEM! 





BY IRVING C. REYNOLDS 


Franklin ice Cream Company 
Toledo, Ohio 


the procession. And there is better packaging, better ad 


vertising, better store dispiays, Detter stores, too 


™ : , ’ 
Ve c MMpiy must ret think ofa lumited market. we must 


’ ’ ’ , : 
on the other hand take for granted an wnmense potential 


‘7 ’ ' 
in all our market areas. It is up fo us tO go in firmiy and 


’ ; ‘ 
take the business on merit of product and service with 
Vigporous promotional efiorts 
’ 
Niow for a sam pie oft the promotions (nat | rnink miignit 


help: You men are here at a time we are having a re-open 


ing of our very first Franklin Ice Cream store. We started 


i 


: ’ 1 7 - , , * 
musiness in a itti¢c blacksmith shop at if Franklin 


Avenue here in I oledo nearly twenty-nine years ago. [rt 


, , , 
was a modest OEP Inning and we didn’t have much money 


, , , , , ‘ 
As if looks to us now, we didn t nave much courage, either 


But we started retailing some ice cream. Our story is not 


t 
one ot unbroken successes. tor we found within a vear 


, | : ; : ’ 
that we couldn't swing the ice cream business and 


struggiing little utter business we were developing at 
Our 
me speak of so often over these years, was a severe 


We ‘ losed 


- , -— * , 

same tome irs attack of Octoberitis that you Nave 

heard 
‘ : 7 17 

one and our ice cream business suffered tatally 

the ie cream department and it remained closed tor several 

years while we struggied with the other department's prob 

iems 

\ ; ' 7 ’ : 

¢ opened ut with a different idea. (The 
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The key to better sales 
is better quality? 
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‘CORN SYRUP7 








ey 


art 
Turttose 
CORN SYRUP 












dextrose } 


FOOO-tmtacry suGae 
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COan PHOOuCTS aerinres ce 


Globe, Cerelose and Puritose ore registered trade-marks of Cor Product Refining Company, Mew York, N. Y 


ICE CREAM nianufacturers have found Puritose 
“high conversion” Corn Syrup gives superior results... is 
of consistently uniform high quality. In the manufacture of 
ices, sherbets and ice cream Cerelose has won much favor... 


produces a smooth product with a minimum of ice crystals. 


Fulltechnical service, no obligation 


CORN PRODUCTS REFINING COMPANY. 17 BATTERY PLACE, NEW VORK 4, N. ¥. 
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Thus artecle « based on an addres given at the closeng 
soon of the Spring Conference of the Neatronal Assocs 
ateon of Reta Ice Cream Manufacturers, held recently 


ne l aleda. Ciheo 


" ‘ ‘ : ’ 
we <Team Daseness fad fad thie magrninicent total 


wy and sait catenets piaced nh wiknesaic stops} 


. : : ’ : : 
ihe fnew opening we made the Gecimon that we would 


iw retainers of cmt product, and we afte very happy after 


twenty-three vears . retail ope rations, that we made that 
: . ; > > 2 2 ’ 
decison Now. having developed several additional loca- 


tunis and mnuit thitree manutacturing plants Tor mr Ke 


‘Team at other jo« Atrios. we are sili Gon, misiness af tiie 
orginal sfore and we rave had tx) remoaxic! it several times 
(hur current remade ing has been more extensive than ans 
tring we have dome at thus location Dre vinsiy 
Bur what | Want tO tfii Vieii BinweMit is the promotion we 
are just starting, to run tor three days, at that remodeled 


We 


have adopted as «uit advertising slogan the theme that tor 


stor?’ in a2 hxatnm we have used ror aii these yrars 


triree dav. we ate pony cK remind tolks cy 


: : : " 
the way wack 


: . ’ 7 : 
wiwt times. when vVaiues were different and we were in 


: 


. | - 
troxducing varunis Of the ftamiliar items of the ne 


cream 


re l he ‘rainbow — com at a dume was an eariy 


favorite, 
: * , 3 ; : 
mt we were much more tarmcdéis for the double gip Cone 
- | 
ata Owe So. for three davs we are Zong fo pile if on 
a cite with two gourd sized dips ata NIC AK} | Sim 


Mm oF maited 


iariv. 
, 
“we were fares i tie ear©riy davs tow a me tu 


milk tor a dume “> we Will get out a simiiar vaiue at a 


d Tye ror three davs In 


like tasiuon our ifTkes oF sxias 


a dime; and pints of we cream at Lo<¢ and quarts at uh 


tf femind foiKs in that nemhborhocd and ai! 


; . ; ; 
tnmat Franklin has orougtht to trem 


MMT 
: 


woe cream and ied in giving good values 


, 
theme fere . a6 VOU see. fell em 


them. I predict that the old original s1 will take 


’ ; ' ’ : ; 
wast Of a iatyger and a tetter iife than it ever had 


‘ : ' 
olden davs tere are more customers with 


truwe 


: ’ . , 
we cream hamt,. and more of them ef ow freend in 


(hat community where we started so very modestiv twenty 


tive vears ago 


I'm off on a bit of a tangent from whar I intended to 


sav. Obwsousiv I do not care to burden you only with our 


local ideas. Let me expand them now a bit to include your 
territory and your conditions as | see them 

In vour community labor costs in the cities and towns 
are still high, and perhaps are rising. So people have ex 
pected that costs of living might at least remain high it 
BUT 
have been reduced trom the post-war peak 
details as to which ingredients might be up a littie or no 


not im fact mcrease your costs for raw materiais 


DKIPpPINg th 


° ‘% ; : : ‘ 
lower, we all know that there is a surplus of milk products 


That surpius means lower prices are obtainabie. Let me 


pont out that such comaditions can prevail in oniv a tew 


of the “soft goods” industries these days, and, that in so 


far as it applies to our business, we have a very real ad 
vantage, IT IS OUR DUTY co pass along to our 


<5 


" 


tomers some——probably I could have said ALL—ot this 


MVINng 
farmer that | don t 


Now, I'm enough ofa get any satis 


faction our of 


» 
‘ : ' ; 
tarmer'’s prices being lower than industrial 


groups |, theretore, wish to empnasize that this passing 


‘ ' : ‘ ' { 
aiong or the VAiUiCSsS Will eventually Oring prices pack i 14) 
line 


: , : , : : 
and | trankiy hope so lor the good of the entire 


’ ; , 4 
¢corTrmomy As bOPl as tus presents a tavoraie influence 


on our we cream costs. Nhowever, we wlll De wise tO 


work hard to promote edux ationa! sales by iving C,OOD 
VALUES 


{an volume be increased substantially tor the 


entire in 
, 


dustry | am a hrm beliver that we have only started tm 


we cream seliung Recently | kept an account of the 1 of 


we cream by a family of three, with a few guests in during 
’ ' : 17 : : 
week's time these three tolks and their 


HOMI 


: ‘ 
cream, and at least six servings away trom home-—say a 


’ , 
the week In one 


wuests consumed Al fully eight quarts or ie 
tocal of mime quarts. Ar this rate these three folks account 
tor 156 quarts each per year. Nothing unusual abour it 
and there are many who eat as much or more when it is 
Bur if percentage ot the 
population consumed that much and the rest of them only 


; ' , , 
readily available oniv a tair 


an average share—it is not hard to visualize the billion 
gallons we talked about so assuredly a tew years ago (and 
yet have tailed to bring about). AND MUCH MORE!T!!! 








INSTANTLY SOLUBLE STABILI 


See Amazing Results in Your Own P 


XTRAX C 


3460 Furman Street 
Brooklyn 2, N. Y. 


§-1¢S = 


ZERS TO SPEED PRODUCTION AND PROFITS 


lant. Write, Wire or Phone: 


3594 Antisdale Avenue 
& Cleveland 18, Ohic 


lee Caram Fretp. July 190 
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FEM KING 


makes every kitchen a soda fountain 


Never betore has Mrs. Housewife been able to own a MECHANICAL 
ce Cream scoop tor less than $2.75. NOW... Yow can aflord a mechanwal 
SCOOP... aS a self liquidating premium at a price well below 7$§¢ 


and INCREASE HOME GALLONAGE IN THE PROCESS 













Construction... A REAL 

sooap tay of Monee SALES- BUILDER! 
x Sipe toning omstine ( THE IDEAL PREMIUM 
rei pc ner open AT LOW COST 


Pot Prmahung 


 teeieceiee Choice of Color Styling 
Kreem King comes packed 24 
1910 W. TEMPLE STREET 
LOS ANGELES 26, CALIF. 


units to a carton half red and 


half cream... with alternating ups 
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The Cabinet That “ 


NVUGGESTIVE se 


,<Mi at tiw 


ng i keynoted as a matter of 


new Lromecs Luncheonette in Brookiyn 


New \ ‘ rk. and the proprietors re_xort that we cream 


sales have soared to undreamed of Meignts as a resuit 
A eit service we cream camnet. placed stfratevicaiiy Near 
ma the focal 


Tee caatveers cominter and thw store & Ofiiv exit, 


prcvarnt Of this Poiicy As a tountaim patron 


Would you 


l his draws the 


Pays is 


: ’ ’ : ‘4 
ctweck. tie gir; at the register witil Say ‘are 


to take “une we cream home for Gessert 


, , , - 
a iustciner &§ attenthw tt tie compete ine of [Deauville 


Ke cream reposing im the Schacter cabunet (see accompany 


4 ; “3 , , 
ing PMotograpris) I he resuit, more often then not, 


another we cream saic 


: ; ; ; 
» pramminentiy distiaved are the ke cream cabinet and 


the Peunt Of saie Posters affixed that many I romics patrons 


need ho veroel suggestion te iy we cream Dh ‘ adroxt 


merchandiuinge has made the di | m tust aver 


.,.% : » 
6S aru a a son csman 


SCMAEFPER | r 


7 
eg he oY ‘ . Surt™ %% 


ecdvertaegecuty sear the ayer 4 


mary m Pulte 14 @%4 


eo” steerer of egere owe? etwed tg he Oe at 


teoge fourtes. tee photog ep* > of a pege 








A well-placed cabinet and a 
well-placed word make the 
Tropics Luncheonette a 
Paradise of Profits, prov- 
ing once again that “it’s 
position that counts.” 





alks” 


, ; 
andwihes and other tood from he! 


toot custom-Dmuit Fischman tountain 


was designed and equipped by the John |. Noonan Com 
pany of New York City 


Despite the heavy traffic to be found if) the Tropics 


. , ‘ , 
| uncheonette. there i no cONng_estion at the tountain | mis 


is due rm the compete separation of on-the premises and 


; 


’ ’ : : 
taxe-fome ice cream saics Fountain Ci@TKS afe abie there 


fore to concentrate on RIiVing, prompt and courteous service 
tO patrons wishing immediate refreshment, and the seit 
wTvice method enables customers fo take their time if 
deciding on a Quart or pint package, or a selection of ice 


cream novelties 


e Ceeam Freco. /uls 











nHROUOTFGSN 
CHOCOLAAS 
rLAVORCGCOA® 


PAIL COATING FOR 
ICk CREAM BARS AND NOVELTIES 
MADE WITH CHOCOLATE LIQUOR 


HOOTON CHOCOLATE COMPANY 
NEWARK 7, NEW JERSE) 





JS 
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Trg boas 
ahs 


You do not have to own a year's supply 
of cans at any one time. 25% of your 
can requirements will be delivered in 
each calendar quarter of the year 


«AWN ra ef : srere; f 


ores par se ™ ' au el 


& GAtiiee $? 


Alise Disctribeted by 


CHERRY-BURRELL CORP. © The CREAMERY PACKAGE MFG. C(O 


Branches in Principe! Cities 


Glamor Sundae 








this ingeniously-furnished ice cream emporium at the top 
of page 46.) 

In 1951, the company hopes to cross the country with 
a shop in New York City. 
tablished Wil Wright shops in other major American cities, 


Later, there may well be e@- 
as there is currently talk about arranging tor such shops 
on a dealer-franchise basis. 

During the first year of their existence, the Wil Wright 
shops catered to 15,000 , persons Last year, the hgure had 
grown to 850,000, and it is anticipated that by the end of 
1950. more than 1.000.000 patrons will have passed through 
the portals of the four shops. 

In addition, 


partment store in Dallas. 


Visitors to the famous Nieman Mar us de. 
the Wil 
Wright brand of ice cream in the store's penthouse tea 
and Fuller of St 


Texas. can now enw 


in the 
Wil Wright 


me cream has been served for some time in the renowned 


room. Sox, Baer. Loum uw now 


t 
process of complenng a similar arrangement 


establishment operated by Prince Mike Romanoff 

Wil Wright's we cream has been sent regularly by aur 
mail in special dry-ice packages to such places as Honolulu, 
Paris, Mexico City Alaska, Bermuda, and the Neth- 
erlands. It ts airmailed daily to a selected list of clients in 


. Ry wre. 


the bast 


The question naturally arises why do people Ro tj six hy 
Wil 
W right supplied the answer 


extremes for a portion of Wright's ice cream. Mr 


7 ’ | , | ] ; 
We turn out the hest product possi hie with the twat 


materials obtainable. Our products run twenty-four per 
Blue Ribbon is 
| $4500) and 


Wil Wright's we cream cone is sal ten cents. We 


cent buttertat. And remember. a Pabst 


scill thirty-five cents, and a Cadillac is stil 
think 
we have a bargain fo compare with any of them.” 
Apparently quite a few Californians and tourists agree 
with him, tor more than 40,000 gallons of ice cream are 
sold annually at the four stores Approximately fifty per 


Srore 


seven GAVS per 


, ’ ’ , . 
of the volume ts im take-flome Musiness hours 


are trom tweive noon until midnight, week 


Pru es range from ten cents for a cone, twenty-five cents 


tor a plate of ice cream or water ices, thirty-hve cents tor 


a soda and tor some piain sundaes, forty-five cents for 


fanc’ sundaes. To one dollar for a Panana split fiimit: one 


to a customer, according to a2 menu notice } \ ATMMIS other 


“we cream concoctions afe availabie 
noveity 


In addition, a complete line of molds can be 


ordered 


usiiai we 


in advance. Wil Wright's artists delight in un 


cfeam creations, and (nis Was recently verihed 


wiwn thes tu rned our nitty indi vidual ke cream cakes. cacn 


bearing a “Portrait of Jennie” tor a party celebrating the 
completion of the picture of the same name 

In this department, when the customer wants something 
unexpected, Wil Wright invariably comes up to their ex 


pec t trons. 
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eR A ee ay le te a iat Re et 


SPOTLIGHT'S 


You owe it to yourself to get ALL 
the facts — ALL the details — of the 
Greatest Soda Fountain Advance of 
the Century— Liquid’s great, new 
(entirely new) Diamond “$0"!.. . Here's 
the fountain you've been waiting for, 
dreaming of, hoping, some day, to get. 
And it’s ready for you now — no longer a 
dream, but an actual achievement, ready 
and waiting to increase and maintain your 


fountain profits! 


THE LIQUID CARBONIC CORPORATION 
3110 Sewth Kedzie Ave., Chicege 23, Mi. 


canyon atl | Send me your free, 16-page brochure 
——a— giving complete details of the new 
HIS COUPON ~~ “Diamond $0” fountain. 
TODAY-—Now! | 


Newe_. 


THE LIGUID CARBONIC COoRPC 
310 South Kedzie Chicage 23, 
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Power of Suggestion “e cream are not vastly larger The domination keeps 


the products constantly on display 








The putting up of the domination in each store, when 
' us properly done, re-energizes and re-enthuses dealers and 
: : ; ; 4 
ci timiuiat > t oO sugz Ye sciiifw 
thew stores: should have cogees of the radw commerciais etk, stimulates then » do suggest & 
‘7 : : ; 
an ‘ the woad asting shed . Proper mstaiiation of the Gomination suggested im the 
a 4 ‘ 2 : Léiet ' 
We hawe found that. ¢ realize the tmost possitle accompanying iiustration lhe we cream salesman has 
; trai tia tees. i? . sj t ? : ; > Se es 


’ ‘ . . : 
’ - stood treat for the teature flavor; dealer and clerk are 
meneti«c from advertiang, we feed to Keep our dealers 


- smacking tieir ups Over if; and (te saicsman w con 
eeeniy arud romatantiy comacnwen of tf. so that it DPapids 


; ; ; ; ’ ’ 
j versing, a5 he puts up the posters and banners, along unes 
Up Wernitives lor them t© do SURECSIVE sein, 


; ’ ; (hat with! enerwvize tie pDecopie im the store to do aio oT 
We are more and more mmpressed with the tact that » peor . 


:% 
| suggestive selling 
the entire sales organization of the we cream manutacturer, Be 


: : : : : ; es 
and the entire tamuily of dealers and cierks. should be con 


[ee | | | Other Materials 
santiy and fulls informed Aremit tie advertising program 


t : : : : . ' ; : ; ; 
hould De Kept thorougnily wid on it This buslds and Next (xMNt-oOf-saie materiais to be considered are the 


* 


maintains morale which, om turn, yields a large increase in window and inside-the-store displays. A few examples of 


che productiveness at the advertising itecit Advertising. irese appear in the accOMpanying photos 


pits human enthuiasm and effort, iS Aiwayvs vastiy more Ir is exutremciy important tw we constantiy display milf 


powerful than either advertising in hurman eflort ty them oraduct im «6th natural color, > that as far as possible, 


’ | | : ; ; ' | 
acives wherever peopie turn of wherever they iook. they will he 


' ' ~ 
Of mayor impottance, in point-of saic advertising, is tre tempted tj! envy we cream Dhis is the sales stratewy 


demunation. Month by month. and vear by vear. ut tur that has produced the miraculous success of sote drinks. 


: , F : ‘ 
nmnes a steady succession of trip hammer mows on the Ir wil] do the same for we cream itt we use the strategy 


: ; § ; ’ ' 
consciousness of the shopping public. As they shop, it One example of confronting people with ice cream in 


virtually compels them to make one of two decusons. They a timely wav i the Table Triangle, photographically 


must decide eather to buy of not to buy ice cream. “Our illustrated at the bottom of Page 38. 


of sght, out of mind,” is a maim reason why our sales of We are fanatics about getting we cream advertising out 


ene ESTA A ae EE A A A AER NTR Ne a ae nace ay eo REEL er RE — ne ED eee ne. -— 


, , | . € 
The New 1950 MORRISON ‘“‘Carry-All” Body Preferred by Ice Cream A 
Manufacturers for Refrigerator and Sign Installation Service! 


av! 


— — a a re a 0 nt NS a RRS 


= The MORKISON “Carry-All” streamline dessen and d 


NEW! durable comstructuioa 


' permats easy handling of heavy refrigerators. Large, hx kong, ¥ eather prot 
HUSKY, WIDE AND HANDSOME mpartments are keved alike. The All 


a ( arry m= the weal bmw for vtrmur 


retrigecator ami sign serve truck 1 complete ime of accessories are 
A Better Body at * | Lower Cost! availabie tw ‘ 


wit mar fwarteewiar recpuirements 





MORRISON STEEL PRODUCTS INC. [iieeeenatnaseet 


the selection eof service bedies 


end eccevsories. They re yours 
A MAb i. - ,y ; be > . i 5 . 
4 . ‘ y All Body Divisson ° BUFFALO N.Y free fer the ashing 
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HMELMCO-LACY 


FOUNTAINETTE 
your best bulk salesman! 


By helping your retail outlets sell more bulk ice cream— 
you will do a bigger volume! 











: Ice cream manufacturers who merchandise with the 2 = 
; - 
Helmco-Lacy Fountainette are proving this by reporting tremendously 
increased ice cream sales to former “dry stop” accounts 4, DOUBLE WARMERS 
. 
It stands to reason—a Helmeo-Lacy Fountainette will turn any low 
gallonage stop—candy store. drive-in or refreshment stand 


into a fountain of profitable sales. It's been proved a great volume builder MOT CUPS Vf 
by ice cream manufacturer from coast to coast 

At only $99.50 retail, the H-L Fountainette which turns every standard 
freezer cabinet into a syrup and flavor dispensing fountain, is your 


best merchandising aid... and it pays for itself out of increased volume gL , 
Make this coming season the greatest yet for ice cream profit—do what 

ice cream manufacturers all over the country are doing—merchandise ha 

with the H-L Fountainette— write now for details and your cost 


Mew celebrating 25 years of service to the fovntain indestry. SERVICE STATION 





FUOGE WARMERS 





1215 Fullerton Ave., Chicago 14, Ill. 
tasters Gelee Ore (77 € Th St. Hew Yo 16. & Y¥ 
Weeters Gales Offee 896 © Fiewer Bt. Lee Angetes (5. Cal 
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PREQOPER APPEOALCH te 
te ated herve 
Feeture Piee or 


‘@etetet.ca ef 
Seleemen bes treeted 
end he tees 
thet bwids seltes ef¢ prefits 


pow? ef tele meterse a 
fore perseeeei *o 


Het 
sempies of *he 
' ep whee fetteqg of te doememetes set 





; : 
ct the stexk foo. putting itt) Use, Mot ietting Mt accumu 


late oF iff dle 


Many years ago, Mr. Gundlach tound that one of his 


prospective cients Nad 4&2 stikkK room full of 


me 6< TERI 


advertuing that he had bought from some one who, ap 
pare Titiy 


was only interested im selling advertising. There 


’ 


Upon, = p stayed over two Gays and fully organized the 
distribution ct the advertising ofa COMM pe itor enabiing 
thus cient to get value 


| has 


strongly we feel abour fully using every item Of point-ot 


out of nes purchase 


, ; ’ ' 
incident mS mentioned ofiy to empnasize hrw 


gaic advertising permitting mm 


(ne hina! thought 


uning to be wasted 


having the dealer appreciate and 


beneht by the advertising we provide 

Many we cream salesmen defeat themsives by asking 
Bhe dealer's permission ¢ 
Buch 


B® tavor to the ice cream manufacturer 


O put up ice cream advertising in 


a way 


as tO) make the dealer tee! that 


re is doing 


As a matter of Tact. if & 
treed mmr «(OT all lee 


’ : : ‘7 ‘7 
Store, yields hun more profit-dollars tor a smal! investment 


the de aiert who is ering ene 


; ; ‘ ; 
ctream, properly handled im his 


; : ’ % 
Shan anything cise fe handies. of 


can handie We minimize 


The hrs packaged su 


clean, | 
eromer § demand for a 
cu 


quirem 
manufacture! s requi 


TOMATIC P 


woduct and the 


I 
TROUBLI FREE, A\ 
SUN L-4 LIPS sho® cot 

yerTation 


Ak wen ¢ up? per 


si Ste atly — 


< ecds 
fast, clean ©} - 
as high 4s BY 


f 
person, per how 


BROTHERS, INC- 
nx Extracts 
EW JERSEY 
,3 Wet 42 Sirect 


Perutts Fiat 
N 


Quality Super | 
VINE! AND 


ae 
Ness York \sies QO) ue 





our diffculues in getting advertising up by making our 


dealers keenly conscious of these profit-dollars, and by 
whetting their appetite for more and more of these profit. 
dollars. By purting them in this intelligent and apprecia 
tive state of mind, they welcome attractive point-of-sale 
advertising tor me cream: keep if dominantly, displayed in 


, , , , 
their stores: and make due effort ft Dbenehit Dy 


if through 
suggestive selling 


adae that catished the 
ugh quality 
ents ot tb ASI, 


RODUCTION 


joes 


pook 
THE 
(eT! we 
‘ oar prefs 


— advatiag® 


sea eng 


productre® 
NAME 
FIAM 
ADDAES 
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Is Your Best Bet for 
Zuatity Sherbets and Ices 


Sherbet and ice made with SURE.BET cut clean when dipped 


. retain their form when served have an excellent “melt-iown 








and greater eye-appeal SURE-BET prevents “bleeding” 
minimizes surface crustation and the “white spots” that detract 
from eye-appeal SURE-BET prodaces a firm sherbet and xe 
that retains free morsture during the freezing process and during 
storage SURE-BET is economical “goes a long way” 


produces a product that sells better 





National Pectin ) ‘Company 


CHICAGO 6&6, WLINOIS 


v 


% : . bad : e * # 2 . > i ‘ ¢ a“ » > cd 


Promote Profitable Sherbet and Ice Sales... 


Eye-catching, soles-moking, full color lithographed window ond 
bock bor streomers cre available at no charge to all Sure-Bet 
users. For a liberal supply of these, just write National Pectin 
Products Co. or ask your territorial representative. 
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bad 


o- 


’ 


take a “second” look 
at the flavor with 


the hour-glass figure 


t tokes 23,673,600 seconds—nine whole unhurried months 
—to bring the vanilla bean to full maturity. It will take you 
only one second, when you sample its developed flavor, to 


decide that the growing was worthwhile. 


Time is Mixevan's essential ingredient . . . and the proper 
blending of the well-nurtured vanilla bean with vanillin 
derived from tropical spices is the secret of its goodness. 
Choosey consumers come bock again and again for ice 


creams which contain its subtle flavor. 


An important factor in the success of Mixevan is Michoel’s 


ability to control quality and uniformity in the entire produc- 





tion process, and in batch after batch. This contro! begins at 
Michael's own vanilla plantation—and ends only when 


Mixevan is in your hands. 


Other Voniile Products by 
Michoe! for Specie! Uses 
TRUE VANELA SUGAR 


. > for custom mode «<e cream 
e ‘ 2" ' TWIikT tor popwier priced 
| | ] ra | | a“ xe creom 


TITAN for we im sovelies 


\| ACV all DAVID MICHAEL & CO., Incorporated 


Half a Century in the Flavoring Field 
3743-63 D STREET - PHILADELPHIA 24, PA. 


why not have our representative run a test batch for you 
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Here’s A Scoop! 








TIE-IN OFFER 
LURES SALES 


66 NY Dav uw Sundae At Home” read the ugh on 
Sealtest 


11 
waiked in 


the backbar of the Luick dealer in 


Milwaukee [he Customer and the 


poster caught his eve rest of it the 


; 


He perused rhe 
thrifty halt gallons . 


; ‘? ' 
agmonition to Buy tne the pictures 
of tavorite ie cream treats that were described as ¢as’ 


to dip ‘nh serve. such as ice cream cones. pie a ia mode, 


’ ’ ’ * : 
and an we cream soda. and the sUgeestion get tne twa. 
yet Sealtest 7 
Quite A Deal 
’ : ’ ' ' 
As he seated himselt at the counter, the customer noticed 
° ‘ ’ 
another colortul poster. This described a bargain offer 


availiable to thar store § patrons. As he waited tor the 
malted milk he had ordered, he studied the combination 
deal. “A halt-gallon of Luick Sealtest Ice Cream, a handy 
ice cream dipper, and a forty-eight page recipe book titled 
"New Ways With Ice Cream’—all tor $1.85 


a deal.” he said to himself. 


“ : 
| nat s quite 


Here's your malted.” the clerk said as he served the 
drink 
offer?” 


“I have.” responded the customer 


sf ; 
And have You noticed Our spe lai combination 


“And sav’ 


have one of those dippers and a copy of that book 


| et me 
Here's 
my motey 


, | sre 
and don't forget rhe ice cream 


To Spur Half-Gallon Sales 


The foregoing represents a scene that took place in 
numerous Luick outlets during a recent promotion by the 
Milwaukee organization. The purpose of the offer was 
to stimulate purchases of halt-gallon packages of ice cream 


| ’ ee ¢ ** 
and I UkKK executives report Mission accomplished 


Here's how the ice cream organization presented the 
| 
program to its dealers: First, they invited each dealer to 


stock up on halt-gallon packages at the regular price of 


Ice Cavam Fretp, July 1950 
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« (Se © eeree eee Of © ceions, 
 iee 8 2 ew ee 


BMANETIS HF Ream COPree 
MBese + ume Ow ee 


MOW! GET ALL THREE 











eighty cents each Secondly. the dealers were to purchase 


at least Six ice cream SCOODS Nuroll dippers provided by 
the Zeroll Company of Toledo, Ohw—at sixtv-hve cents 
each, and finally, they were supplied with six recipe books 


at ten cents cach 


Luick advised the dealers that this minimum number of 


, Pa 
cartons, SCOMMYS, and recipe hook s would he sufficient to 


’ 


set up an attractive display "to cash im on the promotion 


program we've planned.” They suggested that the dealer 
offer each set of ice cream, dipper and book for $1.85, 


leaving humse!t thurts cents profit on each combination. 


To further encourage purchases of the packaged halt- 


gallons, time was devoted to the offer on the popular 
In addi. 


tion, Luick purchased two large advertisements in the 


Kukla. Fran and Ollie national television show 


Vilwaukee Journal tO anmince the promotion 


TV Show Aids Promotion 


Point-of-purchase materials had their important role in 
the program, as could be discerned from the first tew 
paragraphs of this story. Attractive posters, measuring 
were made available 


dealers, as were beautiful backbar strips measuring ten 


Tourtern Dy twenty-two inches to 


by three inches. Package stuffers to bring customers back 
to the store and dealer mats for tie-in publicity were also 
included in the advertising phase of the Luick promotion. 

A reproduction of one of the newspaper advertisements 
whi hy supported the halt gallon package program ac- 
‘ Om panies this arth le 


61 
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EXECUTIVE CHEF 
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he yourgste 


the 
Southern 
r 
Waerroes 


Raltimere 


Idea of the 
Century 


OT Springs, Va.-—-A new break 


rast lish was imtroduced ti 
I he I lomestead i lore! 
im OF Executive (het 

cereai al d “me Crean 


wsts 


ccmintry. atter tie 


dca DV the magaz 
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CREAM FIELD, an 
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rave 


ror 


Man, 


™ ; 
PAGE cicsters wei as cnidren 


Ae 


reprinted 
i980 ed: 
Dary, howe 
Cartoon 


San 


or cereal tor bre: 


fresan cooked Oatme ai, 


partion 


bven the most 


fTavoranmic 
venement ry rth ‘ coOndcem ning 


: ~-s 
a Ooreaktast dish Gud 8 
in a2 go) natured manner 
I hus was DOecause the writer ofr at 


iwen) 


tcoemiist Pumseif must have aware 


: rere’ " ‘ery 
f ' rong ith ice 


. ’ ?) a 
(tat : weTr¢ S Le eeeeie 


cTeam itseit at DOreaktast or anv othe 


Ir 


papers regarded 


dea. Evervone who 
read the cents worth 

bought him 
» Stet Springs Viegiaie ow HIS cereal 
for - 


seems fo ge too 
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NOVEMBER 17.19——Long Beach, 
Caltorma; 1990 West Coast Education 
al Exhotet and Conference of the Re 
irigeration i quipment Manutacturers 
Assariation at Munewal Auditormam 


NOVEMBER 29.30—/iore! King Bd 


Coming Events 


ward, Toranto, Onrario, Canada; Mth 
, Annual “onwention of the OmMtane As 
JULY 24-25—Horel Baxter, Bozeman, OCTOBER 16-21—Atlannc City, New , 
, . . . : . , : ‘Ms bat ”’ ice ream Manutacturers 
Montar 2. Mecting r Executive aap ;et ues Aff Aairy inguatrics DFApes 





DECEMBER 11.13-—Piote! —Morrmon, 


tree of American Dairy Association thon, staged by the Dairy Industries 
\ (hwago: iY) Conventon of the 
AUGUST 7 -20—Ciwag i Lumens ; suppy Maseciaten vn Dairy Products Assocation 
. i ae ; ry u<t P Lathe 
United States International Trade Fair, OCTOBER 18-20—Atlantic City, New } 
' : | . : : d i. a ; ae ; a ; ’ ’ ; : 
—_- bh A ons at ' e . JANI ARY 5 .6—-} tore! Sherman, ( ha 
| : 7 a . . | Ff aa , -? , ; . - 
AUGUSI B— Hote Cores m ; , ' cago; Annual Convention of the [airy 
VA ~ ; Ns , \ ‘ international Associantor | ice Vrean 
. ’ — ur * ‘<> ve om » ifgiua Man facturet \ouren Nationa I race A sscoxtathomwn 
Arr 2 : ry rr 5 : ut 7 omnr — ' - : " " 
i ig P| OCTOBER «= .25-.26—Burlington, Ver JANUARY 24-26—Horel Carolina, 
LJauwvy Products Associat Pp : . Nloeel | 
mont . A, ria ‘ mierence - nmerairsel wrtr ‘ arinuina. Annua 
' , , ont = " 
SEPTI MBI R 12-14—\ crac 6h, DYeww Planer Oneraters and Milk Les _onvention of ri North (aroha 
\' : ’ ba . ie * , : : 
“ ' - = ’ noe . < M —_ oF rs at tin ( nivermwty ; \ ertrTnMit La ry ronh cts Association 
‘ * ? , .? ‘ie . rs + | : , , " ‘7 " 
_— the Associa case andi State Agricuiturai “olege JANI ARY 26-28—L alias, Texas; 1951 
| pear ry ; ‘ rere 7. ‘ . ’ . . ° ; ° : 
. Manufacture vew Tork NOVEMBER 8.9—Horte! Contments Southwestern Educational Eahebit and 
Mat Kansas Cory. Mirseoars Annus ( meen \.mieretice Of thw Ret rigeranon bquip 
SI Pl I MBI ke l ; 15— ' i < ' ri [ hes _ 4 the M4 sect i ‘ ‘ ea src mere Manutacturers Association at the 
Mouwnes. lowa Annual (onvenneon of Milk Incricute Seate Far Corounds 5 
© Associa tior t ice “rean Manu NOVI MBI Ke 12.15—Paimers bioase i I BRI lIARY 8. 10-—} tote! Buena \ ista, 
’ : , , 
: iTets ari« _ “a M4 ” : ; sieTs ‘ ‘ ‘ Ag ‘ rt ro fic et and ' x? hee f ’ HA Tt M4 a. . ;: Annual! ‘ cmive nthM@ie 
\ i+ af 


= the National Automat Merchandising ' the Miississipe Dairy Products Ase 
OCTOBER 10-12—Hote! Mayfiower A ssociat anon 


\ mnington | » 4 : iit Ar Musi to NOVEMBER 15.17 | ‘ bec b l exas APRII 6.8—} lore! Statier Kult slo’ 


rT 


, : ‘ , 7 ‘ ; ’ ; . ' : ‘ ‘ ; ‘ 
vennion the (National Assocation nd Annual Dauy Manutacturers Short New York; 1951 Eastern Educational? 
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| ALPHA'S SWIRLS 


PURE VANILLAS | 
VANILLA CONCENTRATES They are specifically processed to serve ice cream 
DOUBLE DUTY CHOCOLATE manufacturers’ 4 distinct purposes: 
BUTTERSCOTCH CONCENTRATES 


|. As the swirl in variegated ice cream 
FLAVOR SPECIALTIES 


FOUNTAIN SYRUP CONCENTRATES 
AND TOPPINGS 


ALPHA S SW éRLS will net freee r erysterce bieed They are eetily 
STABILIZERS Raia iy ern aga 


nm 


As a topping for walk-away sundaes 
3. For tart centers 


4. For ice cream pre fillings 


Attractwely Priced 


A Complete Lime of Flavoring Extracts WRITE FOR DETAILS 
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NET PROFITS 


ee ee 


Malt-A-Plents adds extra volume to your 


sales wu 7 ithe reasing «rs erhead. | here- 


lore. all protits realized from Malt-A- 
Plenty sales are NET PROFITS for you. 


Cine Mme Crean manutacturer saN 5 Malt-A- 
Plenty sales pay his overhead. Another 
wives Malt-A-Plents credit for making his 


business show a net profit lor the vear. 


Perhaps a Malt-A-Plenty franchise is open in 


your area. Write, today, and get the facts. 


MALT-A-PLENTY, INC. 
1635 E. 11th STREET 
TULSA, OKLAHOMA 


sat Le. Ga ihe mer 
chandised dairy drink that 
turns low-volume shake’ 
and malt business mito 
large volume and high 
profits 
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NEW FINDING: 
FRUIT PUREES 
IN ILE CREA 








- Fa 


BY D. GC. SORBER 


Western Regional Research Laboratory, USDA 
Albany, California 


§ be discussion of new developments in the use of 
froven fruit purees and other truit products in ice 

cream is based on work that has been done on fruit 
products at the Los Angeles Laboratory of Fruit and 
Vegetable Chemistry (2, 9, 10, 11, located tn 
Pasadena, and the Western Regional Research Laboratory 


14). 


12). now 


(13, 

[he production of frozen fruit purees, is a recent devel 
opment in the fruit processing industry. Turnbow and 
Cruess (16) as early as 1927 advocated the preparation of 
Others 
Among them were Culpepper, Caldwell and 
W right (4) im 1928, losivn (6) in 1930, and Cruess, 


W. V., Cole, W. C., and Josiyn, M. A. in 1933. Work 


carried on at the Laboratory of Fruit and Vegetable 


frozen fruit purees for use by the ice cream trade. 


did likew ise. 


Chemistry of our Bureau. in 1931 and 1932 (9, 10, 11) 
’ : r 

provided the impetus tor establishing the frozen fruit 

~ 7 » ’ “ , ' 7 

puree industry in Southern (alitornia un the late thirties 
, f ’ 

Manufacture was retarded during the war because of the 

7 , f , , 

increased Ggemand tor tresh, trogen, and canned truit and 

; ; , , P 

the resuiting high prices of trust 

The surpius production of a number of kinds of fruit 


he W ! | | The foreign 
in tne est is DecomMiIng increasing?) acute. ne rorcign 





This article is based on a paper read at the 19th 
Annual Institute of Dairying, The State College of 
Washington, Pullman, Washington. 
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markets for western fruit, particularly dried trusts, have 


been largely lost because of the dollar shortages in the 
usual importing countries. Increases in treight rates have 
placed western fruit at a greater disadvantage in castern 
markets than ever before. Expansion of fruit production 
in some eastern areas has occurred at the expanse of west 
ern fruit production. As a result, returns to western fruit 
growers have materially decreased since the war and will 
likely continue to decrease unless new outlets for western 


truit are developed 


Winter Damage 


[he severe weather during the Winter just past in the 


Northwest will reduce crops of apricots, blac kberries, 
cherries, peaches, prunes and perhaps raspberries during 
the coming season and to some extent the following season. 
Ic is not likely that the reduced production of these fruits 
in the Northwest will seriously reduce the available supply 
of fruit purees for ice cream manufacture, in the United 
States, since there has been no commercial production of 
The 
principal effect the winter damage may have is on the 
truit supply and prices throughout the West generally and 


' 
purees of these fruits except raspberries in this area. 


a possible temporary retarding effect on the expansion of 
the production of frozen truit purees. 

In spite of these presently existing conditions, fruit 
purees, especiall purees preserved by freezing, can be ex- 
pected to play an increasingly important part in the manu- 
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facture of «xe cream and other trogen demerts, sundae top 
pings, and fountain drinks. They have a distinct advantage 
tor the trust grower, frowen fruit packer, ice cream manu 
facturer, contectiomer, and the consumer 

Frust purees hot omy setfve a5 another outlet tor the 
growers trust crop but they have other advantages for him 
as weil. A larger proportion of the growers crop can be 
utilized than tor an other market except for juice produc 
tion since any full ripe, tull flavored, sound fruit of suut- 
able kinds and varieties, regardiess of shape or suze, can 
be utilized bhigh quality purets can te made trom appies, 
apricots, avocados, bananas, blackberries, boysenberries, 
cantaioupes, cherries. cranberries. dates. fi hs. guavas, 
huckieberries, lemons, loganberries, mangoes, nectarines, 
oranges, passion fruit, peaches, perummons, pineappie, 
plums, red and biack raspberries, strawberries and tange 
rines. Only a few of these are, as yet, im regular com 
mercial production. These include so far as I am aware, 
apreot, banana, boysenberry, lemon, orange, nectarine, 
peach, plum, raspberry, strawberry and tangerine. Some 
of the others have been commercially produced ir lumited 


quantities 


Preparation of Fruit Purees 


IT he purees ‘an te easily prepared with a minimum 
armnunt of grading and CUllifig of the rruit. and with 


rriativeiy MiThpue equipment by the fruit process Sun r 


AN LEER 


i | OT OF) ©.) & Se & BD) Ne 





TABLE I 
Recommended proportions, by weight 
F rwet Prust-cuger lee cream Sherbet and 
rate ”) Water lees 
Aprwot 4+1 ia 25 
Banana Ne sugar ' 
Roysenberr 4+1 . 20" 
lemon $+] 14 ors. per 
of mu 
Nectarine : 20 
Orange if of. per 
of mix 
Peach 


Plum '. Senta Ree . z% 


Boysenberry and Senta Rosa plum purees are com- 
mercially available im stabilized packs for use with im 
jextor machines 

Nectarine is best used im me cream im conjunction with 
peach using at to replace 20 to 40 by weight of the 
peach to give the maximum flavor 

Peach packs are available either sled, diced, or pureed 
with the same proportions of sugar added im each case 











ou) 25 kee Cream makers are interested only im purees av ai] 
able to you as finished products, I wil! Mx Ro into detail 
as to the methods of their preparation except to mention 
a tew that affect their quality 

The first very wumportant point that must be stressed 
Ls that only ful flavored. sound trum, free trom mold, 


’ 


decay, fermentation, and spray residue, should be used 
The equipment coming in contact with the fruit should 
be stainless steel of glass The use of metals such as 
copper, copper alloy, tin, iron or zinc should not be toilet 
ated Some kinds of frurt | 

are scalded prior to pureeing, while others are best it thes 
are not heated. The pureeing should be done by a press 
ing or rubbing action rather than by beating so that in 
clusion of ait in the product will be held to a minimum 
Sugar, usually in the ratio of 3 to 5 parts of fruit to one 
ot sugar, by weight, is dissolved in the puree by gentle 
mixing in large tanks betore the puree ts packaged. Puree 
trom red or dark colored truss, and fruits containing a 
considerable amount of tannins such as is tound in per 
simmons, must be packaged in enamel-lined or lacquered 


1 1} 
tin cans. One-gallon hermetically sealed tn cans and 


' ‘i ' ’ 
inree-gaiion siip-cover [riction-top cans are the most con 


venient and commons used containers 


Lises of Purees im Ice Cream 


Many of the rather large number of kinds of | 
purees provide the we cream manutacturer with a h 
quality flavor base that ts convenient to use at a reason 
able cost. After defrosting, the puree is ready to be added 


Re, iMT) 


' | 
mended porportions tor some of the fruits are given in 


to the we cream or sherbet mix in the freezer 


lable | 
( ooperative work with the Department of Dairy Man: 
tacturing at the Utah State Agriculeural Experwment Sta 


tion (14) demonstrated that truit purees with 4) to HY 

added sugar (40 gave the smoothest texture) and 
: ; ’ ’ : . ; 

stamiizved with trom i < to | citrus pectin can be ad 


vantageousiy added (tO vanilla Ke cream in masses OF if 


} 
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STABILIZER weer 
makes creamy You'll 
smooth Always BUY IT 











SHERBETS and ICES 


- look and dip ne Ass a 
Se Cream. 179 Tha will PAY OFF 


RMANTOWN === 
CUM ulung (ompany 


5100 LANCASTER AVE. PHILADELPHIA 31, PA. 
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widely throughout the Southeastern states for a few months 
during the war when the use of milk solids was restricted 
in making ice cream. When the restrictions were lifted 
the sale of Velva Fruit was discontinued because the prices 
for fruit purees were relatively higher than for milk solids. 
Now that fruit prices are very much lower, Veiva Fruit 





DD G. SORBER presents i the 
erticle the letes? devrelepmerts con 
corning the use of treses frurt pwrees 1% again becoming a2 commcrciail tem 
ond omer Wut procucts te ee ereem Velva Fruit is made from fruit puree, sugar, gelatin 


and water. The formula. fled in the U. S. Patent office 


with the name “Velva Fruit” as a generic name calls tor 





a mimimum of 60". fruit puree, 25 to 30; added sugar 

[/2°) gelatin stabilizer, and not to exceed 10°, water 

added with the gelatin. Citric acid in amounts up to 

regular gobs as the containers are being filed. The taste 0.29" 2 yr be added oO blend flavored purees. No arth 

of the less tart trusts can be improved bw the addition of heial flavor or color is needed of permitted. Velva Fruit 
critic aad im amounts up to Since peach Ke cream has the same over-run as ice asain that Pape ng png 

plese anaes ten fatale’ on tee dhe meeemee babes Gen TOS privileged to manufacture and sell Velva Fruit 


’ ’ | ' : + 
P lam provi n ry to reneral 
it contawma, if peMaaive thw addition ot statulized peach nd use the name ; rov ded ¢ ad eres re ge ra 


puree, in the form of irregular masses, would have an formula registered with the patent office | 
ppeal Blends of different truits provide pieasing flavor com 


' ; ’ 
) | : binations in Veiva Fruit. For example, apricot or peach 
New Citrus Fruit Purees | ; Lf. oh. @ 
with raspberry gives a dessert in which the flavor of hoth 
Lemon and orange are the most recent fruits to be added = apricot or peach and raspberry can be detected. T| 


‘ } ! ; it. ; ey TI | .< 
fo the ist Of COMMeErcially avallaDie purees ese addi berry can be used in proportions varving from 2? t 
; ' 7 ' ’ ; 

fhwis are tirw resiiit ot work by I A. Keavens at the of r} . fruit in the rr) ¥ Annie with raspowrry ana mw af 
Laboratory of Fruit 1 Vegetable Chemistry wi | l. Ler favo hen ari ( ked and 

' atory of uit and egetanie memistry when it was with pineappie are other Navor comomations ookerd and 
i | : | BS ane ' i 1” 1 
Te ated if} I ‘6 Angcies | heir high quaiity and conven tresh frozen apricot and preach purees ai! nave distin tive 
’ ; ; , ; J : ; , , 
wre for use, not only as a sherbet favor pase Dut for flavors. \ fiva I rult made from Italian prunes of purpie 
ise in making rhcs, puddings and Deverages, have obtained plums, as they are coming t is called, ‘ alded he tore 
“ popular market for them very quickly purecing, has a beautiful dee; pint » red color and a 


ss : 
Dr. Beavens has prepared a mimeographed circular Alt favor that gives some promise ining a tau degree 


238 entitled “New Froven Purees trom Citru Fruits” (2) of popularity 


This cure ular describes the method of their preparation Velwa rouse rY rTrom 


and contains several recipes tor their use un sherbet, lemon pronounced flavor 


’ , 
; ; ate (Cs : } omoinarion 


meringue pote, lemon and orange chiffon pie, lemon Anow Vani la ke <ream 
pudding, grapenut ; idding, lemon queen pudding and \ mimeograt hed circular, AIC-40, Rev. No 
lemonade A copy may oe obtained by writing to Lr I \ elva Fru t A New I roven Dessert fi} 

A. Beavens, Laboratory of Fruit and Vegetable Chemistry, w the Western Regional Research Laboratory 
OH} South ( hester Avenue. Pasadena. ( alitornia Of tO tie the prety mon Of ehis new dessert \ 
Western Regional! Research Laboratory at Albany 6. » the laborartors 
Torna 


: ' = \ 
Ve va bruset anew trogen fruit Gessert ft. } 


‘atin stamMitzer 


, 
acquire the ws r over-rTrun 


oped at the Western Regrona!l Research Laboratory during as we cream, they be ; cream 


It was manutactured and distributed rather in any proportion Q ut i he bi | 


imier : 
Crees 





...outsold all ice cream toppings! 


SUNDAETTES 


6 iuetiows Mawvers Ready to Serve Sundaettes are nationally advertised and enjoy the Good 
Housekeeping Seal of Approval. Several million cases have 
BUTTERSCOTCH FUDGE been sold during the past few years 
CMOCOLATE FUDGE Ping ons A sergnin — acceptability for promotional 
CRUSHED PINEAPPLE ms with ice Cres 
petra CHERRIES AIRLINE FOODS CORP 
1130 West Elizabeth Ave Linden, N. | 
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TOP VISIBILITY for YOUR /CE CREAM 





You con octvelly dominete the Fountoin in every one of your 
ovtiets when you wpply your declers with o set of Chrome 
Movidings ond a series of colorful cord inserts! 


Here's o proven, successful merchondising display thot will 
be enthusiastically welcomed by cailert declers throughout 
your terrifory 


The Chrome Moviding is avoilable in lengths of 14°'; 28 
42°’; 56°° and 70°" to accommodate from one to five cords 
leoch mecoswring |4°" long by 7°’ deep). The cordboord bock- 
ing mokes it possible to easily tock up the moviding ond it's a 
sumple matter to slide in the cords with their full-color ilustrations 
of sodas, sundoes, molteds ond other popvler ice Creom 
servings——a set of 8 cords in the series, all imprinted with 
your brand nome trodemork. 


PLAN TO VISIT THE 


Tell ws the qventity yeu need te supply your evtiets, ead we will 
promptly sead yew quetetions ond full perticulers on this meterial. 


DAIRY INDUSTRY EXPOSITION IN ATLANTIC CITY + OCTOGER 





Eactusive Conodion Representotwes 
Lowson & Jones Lid., London, Ontorio 


16-21 + OUR BOOTH #164 








ice cream in a ribbon or marble effect as each comes trom 
the treezer. However, if the proportion is so great as to 
reduce the buttertat content below the percentage required 
for ice cream, the product, of course, cannot be called 
“me cream. 

Sundae topping is another use for fruit purees. Purees 
stabilized with slow-set citrus pectin and sugar so as to 
thicken them but not enough to produce a gel, make de 
lightful sundae toppings when combined with slices of 
whole fruit of the same kind. Apricot, peach, nectarine, 


and 


pings prepared in this way are especially attractive and ap- 


boysenberry, blackberry, raspberry strawberry top 


petizing. The apricot, peach, nectarine and strawberry 
toppings are best prepared with coarse crushed fruit while 
boysenberry, blackberry and raspberry toppings are pre 
pared with seedless puree and whole berries. A combina 
tion of pectin-stabilized coarse-crushed strawberries and 
small while berries serves a double purpose, both for use as 
> sundae topping and short cake materia! 

Sundae toppings prepared in this way were introduced 
to the COMSUM MINE public during the past Sf aso) At 
present they are being manutactured in Washington and 
Colorado and 


‘ ‘ : : ; ’ 
| have no Ggounbt Dut that thes will bw tound 


. ’ | ’ ; ; , 
( mioraco and distributed in « aiitornia,. 
: : ; 
W ashington 


in a rapidly expanding market during the coming season. 
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—OUFT ILE CREAM... 50) WHAT! 


CS I ime cream manutacture©rs k row wi 

is, and evervone uw tamiuliar with the 

sort But to make sire that | knew 
talking about. | rewrewed the literature. Som: 
phrase “soft we cream to describe a def: 


product fails ta harden iM does mot remain 


r¢etaii calunet I he “’ cream maker has been 
' : 
tris detect. its Causes Aflac remecdcws 

, 


5 


' : : 
l-ariver literature used the omonrase “ort we 


the comsumers txunt of View, to describe what some 


siurrie fs be lieve ti iw f ry r nicasing anc pa 
or ue Cre aN, th Lie iti : ,* «fear 
hardened mention he pPomMilarity of 
dasher wf) ry ne \¢ ce cTeam 
cfreain makers 


when treahis 


of pic Kage row 
dessert im 


wild meat 


BY D. HORACE NELSON 


University of Massachusetts 
Amberst, Massachusetts 


was 
rer uses tre 
f where the 
hard om the 
am 
ream trom 


cin 


iataime fi 


iwtore if is 
xKing the 


Most tas 


= — ' , — os - 
ivy Tancy moided form like cakes, candv<oated, waikies. 
; ; 
goes not mean a specie Product tuchM as sherbet. 
see 
crear bevery effort sould he made to avoid 


, 


product with the fype of package 


Iw o Systerns | ised 


Recent literature discloses two systems of USIN tis new 
type of package I designate the most widely used system 
as the ‘treezer-<drawn system,” and the less widely used one 
as the tountain-service system 

I he ’ treezer drawn system. COMSIStS rf Treezing the 


‘4 . > . " > 
orociuct at tive penne >] 


is sold tor 
immediate consumption ’ irawn trom the treezer 
Sometimes a small batch treezer is used and sometimes a 
small continuous treezer is used for freezing the product 
In esther case the refrigerant us automatically controlled to 
maintain the product being frozen at a tairly uniform serv 
ing temperature 

are three main advantages of this treezer-drawn 


First. to < f a particular market or demand in 


’ 


‘ : ; , , . , 
rHnonaed products ago Srey ond, if 
= 


: ’ 
cs tre use « ligne oncentrations of serum solids. 


‘ ; ‘ ‘ ; ° ‘ : 
he product hardened and subjected to other 


of ncdiness Thur 1. if increases the 


ix products consumed 1.©.. AM fic reased 
igh not necessarily a larger gallon 
Chere are many other advantages 
who advocate the use of this freezer 


ce cTeam company is reported tro have 


fa 'y 1950) 















increased its total volume of business by selling “soft we 
cream” in its retail stores. The expense of hardening rooms 
and hardening refrigeration is avoided, the cost of delivery 
is reduced, and losses due to shrinkage, dipping, sandiness, 
etc., are minimized. 

The soft torm type of package uw also used in what | 


designate as the “tountain-service system.” In this case. 


the retailer purchases the hardened product im the usual 
manner either in bulk packages or in packages sized to 
individual serving as it is ordered. This system seems to 
offer the following advantages: It is easy to accommodate 
a fluctuating rate of sale. It offers the customer his tavorite 
brand of product in his favorite form. A wide variety of 
flavors are easily served through one machine. When using 
hardened vanilla, various flavorings, nuts, etc., can be added 
while macerating the product. Hard vanilla ice cream pius 
one or two fresh ripe strawberries yields a serving of straw 
berry ice cream—why it makes everybody want to try one! 
Ie is a2 convenicnt and rather economical system for the 


And 


, 
approximately *) to 


: ‘ 
retailer who already is equipped with a fountain 
produces a fairly uniform overrun of 
$5 
The history of soft ice cream as a form of marketing 
began when the so-<alled “trozen custard” appeared at the 


; 


circus or at the beach. It catered to a restricted and highly 
seasonable market of transient trade and involved a rather 
small volume of product. It was introduced by people 
whose main interest was profit instead of quality, and in 
many cases they were not proud of their product or their 
stores. 

During the last few years, with increasing costs, the re 
tail price of ice cream had to be increased, and the large 
nickel serving became practically extinct. This deserted 
market was a tertile held for a low-cost item, and paved 
the road for a new type of package. While the ice cream 
industry busied itself with the problems of a rapidly ex 
panding business, people who knew nothing about dairy 
products exploited this new form, the soft type of package 
Naturally they employed a low-cost product, because the 
available market was price-minded; but they insisted on 


| ’ eye 
quality merchandising. They made if Casy and convenient 





This article ws based on «4 talk given at the Spring Meeting 
of the New England Association of Retail lee Cream Man- 
ufecturers, held in Worcester, Massachusetts. 





tor the customer to be served im attractive, sanitary sur- 
roundings. 

Today some ice cream manufacturers are offering their 
usual high quality ie cream in this new form of package. 
This supports the historic objective of our industry: to 
market safe and sanitary milk products in packages and 
qualines which range trom expensive luxury items to items 
The most 
recent development in using the “soft” form of package is 
to emphasize the product instead of the brand name. For 
example, the sign that identifies one store reads: “Ice Cream 
by McAlpin;” thus the consumer knows that he is getting 
a quality product. 


available to the consumer with lumited funds. 


Some Problems in Manufacturing 


Some problems presented by this form of marketing fro- 
zen dairy products can be solved by properly balancing the 
mix. Ice cream makers know that a mix which is properly 
balanced for one set of marketing conditions may not be 
properly balanced for a different set of marketing cond: 
tions. Balancing the mix with respect to its percentage com 
position and ingredients will depend upon not only the 
product which is being marketed, but also upon whether 
the fountain-service system or the freezer-drawn system is 
used. The treezer-<drawn system may use eleven per cent 
tat, fourteen per cent solids, fourteen per cent sugar, 0.1 
per cent emulsiher, and 0.35 per cent stabilizer, while the 
fountain-service system would find the usual commercial 
tormula more satistactory. Sumilarly, the overrun in the 
serving might be higher in the freezer-drawn system, and 
especially when ice cream is the product being marketed 
Present experience and usage indicate that the lower fat 
products handle better, that more stabilizer is desirable, 
and perhaps better whipping ability is desirable. One op 
erator seems to think that the type of stabilizer is more im 
portant when using this new form of package. However, 
the correct answers to some of these problems will have © 


wait for experience and perhaps some research 
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* TOASTED CHOPPED NUTS 
Extra Sasle Sempling Goodness 


* FULL-FLAVCRED BUTTERED PECANS 
“ae eee 


* BUTTER TOASTED ALMONDS 





Ohe Most Profitable Medicine 
ror YOUR DRUG STORE ACCOUNTS... 


iS A POPULAR, PROFITABLE, WELL-PLANNED 
SODA FOUNTAIN DEPARTMENT! 











ihe modern Fountain installation. well equipped, well planned and well operated, is a sales 


and proht booster tor every department of the store 


‘ 


onsegquentiy, Dy urging your Druggist accounts to modernize their Fountain facilities, you are 


ng him a real service as well as constructively building increased gallonage for yourselt 


» this effectively requires the best of experienced planning, (the ability to determine the 

mum results at the most economical cost), and that is where GRC can 

render a tremendously important service. For many years we have 

planned and equipped Fountain Departments that have proved ex 

ceptionally successful. Furthermore, GRC Fountain and Luncheon 

ette Equipment, as so many of you know trom experience, has the 

GRAND juality, the customer appeal, and the life-long dependability that 
RAPIDS makes it the finest investment of this kind that can be made 


There is no better tume than RIGHT NOW. to find out what we 
CABINET 


can do tor you Drop us a line 


COMPANY 


GRAND RAPIDS, MICHIGAN 
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Watch 
Those 
Hetails! 


BY GORDON W. BROWN 


Manager, Clover Leaf Dairy 
Valparaiso, Indiana 


[TH the advertising and promotional work that is 





being done today to attract new and more cus 
tomers, it is imperative that we put every effort 
into the manufacture of our product to make it as appeal 
ing as the build-up it is getting. If we are going to shout 
it from the housetops, let's make sure what we are shout 
ing about 

As a whole, I think we afe making good me cream toda’ 
In most cases, it is made of good quality, fresh wholesome 
products in clean sanitary plants with good control but 
here and there we find instances where someone is not doing 
the kind of job we are shouting about. Someone got care 
less and didn’t produce ice cream to shout about. Those 
are the cases we should try to correct in order to make it 
deserve the build-up ice cream is getting and rightfully 
deserves. 

Occasionally some of the ingredients used are not quite 
what they should be and the results are not what our cus- 
tomers have been led to expect. There are plenty of good 
quality dairy products available at reasonable prices and if 
caretully handled leave little to be desired, but watch out 
that someone does not get careless with these hine materials. 


’ 
store them in unclean containers. in warm rooms or for 


too long a tume. Let's be sure we start with good, fresh, 
clean milk products and then be sure they are always 
handled as they should be. The same is true of fruits and 
other ingredients. The best quality strawberries, cherries, 
pineapple and other fruits cannot be allowed to stand in 
warm places or be contaminated by drippings or dirty 


- - , } 
utensils or mixed with partially used fruit. Frozen fruits 





This article is based on a talk given before the Purdue 
University Ice Cream Institute, held recently under the 


sponsorship of the Indiana Dairy Products Association. 
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mriaist be used Aas SMW «OAS thawed 


Re sure they are kept 
| F 
clean, cold and protected every time they are used. Fruit 
today is too costly to warrant the least spoilage and custom 
ers are also too valuable to risk the least carelessness in our 
processing 
, ’ ’ 

Our pProsse sing methods are pretty well controlled in 

most plants most of the time. Lét's be sure it is always 


controlled. Measure accurately every time. No guesswork 


any time. That one guess might be wrong and some of 
our good customers may wonder whether or not we know 
what we shout about. Let's be sure our processing doesn't 


leave something to De desired 


Use Good Flavors Correctly 


Occasionally we find ice cream flavored with poor quality 
flavoring materials. It doesn’t cost much to use pure flavors 
and use them correctly. It is a terrible let down to open a 
beautiful package of ice cream and then take that first 
delicious mouthful and find it tasts like cheap perfume 
smells be aust sorncorne either used a poor quality flavor Of 
used too much flavor. Use good flavors but above all be 
sure to use them correctly every time or we may let some 
enthusiastic customer down. Choose the right flavors, fruits, 
nuts and candies and use them as they shculd be used 
Don’t let anyone get careless with them 

Another place we must be on the lookout tor trouble is 
the maintenance oF our equipment Don't torget that our 
good friends, the equipment manutacturers, are doing their 
part. They are giving us very excellent equipment and 
machines but it we do not do our part by maintaining if 


and using it correctly, it will not do the job it was built to 


do. We can't turn 


mit 2 good, smooth, sufi me cream 





A Better Scoop...Non-Mechanical, Non-Chemical 


@ One Piece Solid Aluminum 
® Dips Easier, Faster 
® Attractively Priced 


Soup Rite CMT a periert cure le with a atest resisatanmeer to heat ar cold 


ePVery dip lhe we cream wont stick of anv used toda’ When vou trv it. 


and tha) dipping im water is fewresa©ry ,foll i ~~” how perfectly the SCOOD 


Phin i 1 nen aus ™ cnerty Rite '* race of release . without a tripper of chemi al 


solid aluminum. thre metal which has needed. 
WRITE FOR DETAILS 


SPADES G DIPPERWELLS 


Th a 


are? al sharp 


COOP-RITE COMPANY 788 WILDE ST., DETROIT, MICH. 


dull treezer Macdes, ire with a laboratory 
system ofr Mumerous other weak Spots ow nl laboratories but 
tj keep our are commercial labs available to do this work at A 
atte rt Mak: reguiar inspections and keep re asonabie cost rn i thes 


4 ‘ 


fer some very vaiuabie 
, " i \ t ; } 
Livy Operations an ‘nm something icts Gown, correct | seTvices [O thie imaus : lake, or Nave made, reguiar 


oO Go it today 45 Next week am checks to assure constant quaiifty contr 


: ’ 
Nothing makes 


arnt ul wetter impression than iw aime f sy and to 
: ‘ 
above the standards 
fo accOoOmpiisn tris, fon), with 
| 
. uMerved 
Lise the Scales 
, * : . , 
5S tice established (00d 
igttPWweiggtiit pac Rages be . as Dad ones Follow tiie 
Lise them ali t the hardening 
| imi truck LS 
iw a2 Owetter one 
is art ail most of 


ets Make it a2 good 


ctorwes to 7 rhe open 
Nave a . neat 
ng way in dressing 
nd clean employees 
that product we 
ro have 

ions. Remem 

it their products 


: 


Amt cr 














On-the-Spot Ads 








to promote the give-away deal included the distribution 

of tree samples of the Rainbow Roll 
P 

ployed at new store openings to offer generous portions 


Models were et 


of the immnovation to patrons. I he girls were stationed 
near attractive displays of Rainbow Roll cartons and 
“Sundaettes.” Innumerable sales resulted as pleased 


housewives decided to treat the rest of their tamilies 
Three-dimensional photographs in brilliant color as de- 
signed by the Vitavision Corporation of America, New 


York Cirv. 


“t ; ' ; : . 
T hese were often surrounded Dw repiicas of the Arms ice 


were also used advantageously by Deauville. 
& 


cream packages and combined with abundant point-of-sale 
posters proved effective sales-inducers. Revolving turn 
tables were also found to ie eth went center pieces ror 
Point -<or pure hase displays 

Results of the promotion have served to verity Mr. 
Miller's contention that point-of-sale advertising is the 
rrMrst effective advertising method “Our Varnnis displays 
have proven very successful in making our ice cream-topp- 
ing campaign extraordinarily gratifying,” he declared. 

An incidental note concerning the promotion was tound 
un the disclosure that sales of the regular Deauville line 
were unaffected by the soaring number of Rainbow Roll 
purchases. 

Encouraged by Deauville’s success, the Cortley Frozen 
Food organization, also of Brooklyn, initiated a carbon 
copy of the ice cream 
\2. They are offering their Party Roll 
of the Rainbow Roll 


daettes” tor 


sundae topping promotion on June 
~another version 
along with a free jar of “Sun 
the price of the ice cream product alone. 
will follow 


(See accompanying photography.) Corley 





PURCHASE 
1 PINT OF 








FREE SAMPLES of the Deauville Reinbow Roll were distributed by 
pretty mode! ef store openings. Displeys of sundae toppings and 
ice cream centered erouwsd « Scheeler cabinet [see ebove! 
end petrons were invited te tele edventege of the “Sundeettes” lee 
Cream offer, Resultant soles of the Reinbow Roll packages, desiqned 
and menufectured by Cratinente!l Can Compery 
gratifying, Deauville officiel report 


were 


were mere ther 





Deauville’s merchandising and advertising techniques as 
the firm attempts to duplicate its ice cream supplier's 
SUCCESS. 

Many ice cream manufacturers throughout the country 
are now in the midst of, or are planning similar promotions. 


FREE ... INTRODUCTORY OFFER 


Fariy Koll 


Made with 3 flavored CORTLEY FRENCH ICE CREAM 
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ano Receive FREE 1 Jar OF sunpactte Toppinc (VALUE 20°) 





Pointers 








; : ‘4% 
lour<cmor catalogue The wite of the salesman usually 
goes around a day of two m Sdvanece of fas cal, icaves » 


thw catalogue with Mrs Prospect, suggersts she look if over yh —_—rrrre 


'% . : : : ts (6 : : , 
and tells her that her husband. the saiesmnan, Wil De along ae oe 
shuwrtiy to pick up an order tor anything she may tind _—_~-r 


im the catak gue rn 


. ‘ iP) ae ¥* Ny 
Thus, to me, w& powmroft purchase e¢fectivencss [here 
are many areas in merchanduing and marketing today a ‘ree 
wihete fient-cl-purchase material is net Deing used where 


t could be used. The tauit w on the toonarrow concept 




















of what corstitutes point of saie materia! 





} ; : lel , stead a 
he second punt wild like te (hat we mus! 
| ond p | uld . = PEVELY DAIRY. St. Lows. uses one-inch tepe strips to simulate « fever 
, ' , . 
accept tte tact that ecorermicai 4 perint of boerd. end employs three mch strips fer erger Gupleyt Die-cut prod 

| Mucl ii wet Uluetretions ere mdividuael selt-edhesive dupleys. Maeterialt were 
purchase Materia: comets Trariesy vin OF the oes in et tex , c P p , 

provided oy Toph ght spe Vompery o Tort enetyivaria 

tiveness in acvert ang stems trom the treatment of the 





jaune of purchase Ce Pat toot as tiw iittie stepsister of selling ' , , : , 
. brand ot cougn sarup of cougn agrops, Imwcause of Smith 
7, me vertising , : . 
Brothers reputation and acceptance and because of their 


»? : s* , ' :* 
triat Tr ‘COTMeTiC i | ‘<cti 1) 1} : . : " 
| — aoe . said ae uh and ems "s me advertising, he wouid actually Make more monecy, featuring 
‘ ; ; ‘ ; . 
teriai e% thw ‘aste im iithograpny an ' 4 . ; ‘ : 
ai Cecause the wa le **) ind ih ZUNMIKCKS Smith Brothers than his own private brand 


ry ’ hy - ty ‘ \ : 'riy ’ ; : ’ t $ 
appaning That waste arises not alone from elaborate hat company has now developed this idea further and 
: : ; ; ; ' . 
and extravagant «“ieas and indiscriminate distribution, Dut | had to personally demonstrate to the salesmen im the 
N > sity : : ’ « . : : ef . 
, , , , , | 
—_ |. ehi ri ae cy? ‘ ’ : J tee ’ ‘i : } ’ ‘ : : ‘4 ‘ ’ ‘ 
aa = ame aretul and complete planning (© feld how this complete job of selling the retailer could 
' ' ‘ : . - 
Prooe ri itewrate pomnt-of-pu tion? , | 
pote ee ris if eprtate ,™ ttth aT pure NAS “eta mys 60UWITTL 66S hve done ‘ry approximately rhree minutes when the approac ry 
4 =. cvrt : ' ’ 
and advertising Programs and the close were caretully organized and followed on a 


, s% 


‘4 : ’ : , ; ; 
in 1925 1 was working for Smith Brothers. We had systematic basis And when we dui our selling on 


: ; : : ’ : | : 
wonderful point of sale display material and window di planned and organized basis, even the poorest man 


- : 


" ‘ ‘ ‘ ‘ — ‘ ° " .% : ’ 

pay matrria PMit | su »T) earned rriat if | wanted tirw held qapied the number of calis * mace per Gay 
' j ' ‘ . ss , , 

wifcikw if anted my d SyuavVSs TO Stay t | then Goutied the number Of successtUl Ssaics 


’ ' . ’ ; ; ,7 ’ 
ch My Saies taik, a] that lo me, nothing happens until somebody seiis something 


retary «* saies and pronts everything | be iPhy (>); course, the DPasic pProtciem 
the retailer the idea that even in the held o t-purchase is the same as if is in 


igher mark-up on his own private any orhert , mete peopie do ne , y oO 








THREE DIMENSIONAL effect « achieved ~ 
pornt-cf.s4ale daplay prctured ef the let? and 
reated by Milprint. ime | Milweutee Wea 
onmsin. The pectege and upper pert of the 
chedren ere im the erg dimension (| eithough 
~~ " the photograph does sot mate tha apperent 
& The display meeswres 35 eches erde ena 
ie 26°. mehes high. and stresses ice cream a1 @ 


Gnas ' the? of ew ates energy aera te ty 
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NEW SALES-BUILDING ADVANTAGES 


IO LD=etO}L!D 


“KOLD-HOLD” bags are WHITE... and 
white is right for ice cream sales appeal. 





. 


* LOW PRICE... most inexpensive insu- 
lated bag on the market. 


* COMPACT for delivery and storage econ- 
omy. 


CUSTOM-PRINTED to your requirements. 
COLOR for added sales appeal. 
TOUGHNESS for hard use. 

Keeps ice cream COLD. 


=. 
ee 
. a 








i: a a ee 


Easy to open, fill, and close .. . Easy to 
USE. 





*® Available in full range of sizes. 


WRITE TODAY FOR COMPLETE DETAILS 





Several desireable terntones open tor distributors of sates 
representatives. Applicetions ond inquiries invited 


WHITNEY BROS. INC. =~ el 


ESTABLISHED 1877 






BOSTON 10, MASS 





34.38 FARNSWORTH ST 






WESTERN STATES REPRESENTATIVE 






West Coast Coverage Co Los Angeles 58. Californias 







‘Bree. 
rerese 8, 
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’ ‘7 : 
realistically about what they are doing as a sales process 


} ! : fi 
low many prerprue think of sein, im two terms w?e., ad 


; ’ : ' 
vertising printed salesmansiup L hey accept tris and 


spend millions of dollars and thousands of hours of ume 


cm it Second. personal selling I has. t'™), thes accept and 


they are beginning to spend more time and attention on it 
than ever he fore. with aptitude testing, MTeening, selection. 


i. ; 
training, ¢tc., all coming into widesoread use 


T hus i all toe the good and the fact that these two hasx 
‘+ : : . . '* 
types OF scliuing are accepted is wonderful for you fellows 


; J 


im the pert ot purchase held hecause. as | said in the he- 


ginning, if these two are not well done, pomnt-of-purchase 


z . ; . 
Cannot as efficient of as elective as it should be 
Kut vou must get management tO accept point-of pur 
chase a6 af 


senor . : } 
nteprai nd important part of the successful 





FOREMOST DAIRIES branch i« Jectsonvile, Plerids. reported Met 
sold $500 benene splits ie four devs ie ove outlet with the ond of the 
window display Gustrated at the left. Foca! point of the dapley wer 
on etimeted clown « product of Animated Diapley Creeters, inc. of 
Mineeepola which wegied severe! smuleted splits seme ltereoutiy 





movement of goods from the factory loading dock into the 
hands of the ultumate consumer. 

Let me conclude by telling you a humorous little story, 
a true of. 

Several years ago | was talking to a group of manutac- 


the audi- 


| was 


turers of mattresses, sheets, blankets, etc. In 
ence were distributors, jobbers and some salesmen 
pushing my favorite theme, “everything is selling” and | 
toid them about a little automobile dealer in Detroit who, 
years ago, had mirrors put around all the walls of his show. 
Why? 
the new car and see himself the way the neighbors would 
see him when he drove it up in front of his home. Nat 
j 


' : j i} tt : ' 
uraliv. ts Geaier solid more automondiies with this set up. 


‘ ; ’ 
rowoen Because the prospective Duyer could sit in 


I told my audience that this was the beginning of a 
process which has put mirrors, for instance, behind fruit 
and vegetable displays in grocery stores all over the coun 
try, doubling sales 

| also told this group about the Ke industry which had 
been thrown out of the kitchens of America by mechanical 
refrigeration. Instead of running to the government for a 
law to protect their business or tor a subsidy to keep their 
people employed, they spent some money on research. They 
discovered new uses for iceman’s ice. Among other things, 
they proved that fresh vegetables, displayed on a bed of 
crushed ice, not only looked better and sold taster but less 


' : ‘ 
spoilage and less oss OF water nd Vitamin comtent resuites 


when Sile h display Ss were used 


; 
’ 
q 
, 


: ’ 
I wiKve peopie went out anc 
solid that idea to retaiiers and brought about a new and 


better pone ot sale display and ink dentally doubled their 
volume. 

As I was leaving rus mecting I overheard the conversa 
ton of two men who were walking out ahead of me. One 


he’s 


“Yeah, but he 


said to the other, (Csee. that yuy $s got a iow of nteas 


ceTtainiy rea hot : I he other reiiow sAic. 


aint oracticai blow can veal Gispiay He dding on heds ot 


hae 


‘ rushed ue 








A NEW ADDITION 


retrigerated 


PHILADELPHIA 3, 





Pioneers In All-Alummmum Structure 


PA Seomce thre Dav. of the ‘ evered Woageon 





lee Crs ams Freip. /u/w 19%) 
























The Header Asks 


By DR. C. D. DAHLE 
Technical Editor, ice Cream Field 





re 1 | , Thus geves you «4 mua contammeng 14 per comt fat, 10.5 per cont 
3 {nal y2 ing fix: serum soleds, so the ingredswnts will be the same as the mia you 


| am sending you our mix formula and would like for you to sent im for analyms 
, , nt er ’ ars to & tisefectery, except that 1 would 
wcK if TOT Us W ¢ wotkd ike any mformation as to how we You processeng apPPpe '~o oF f «ep 
. not cool the mix beck to 140 for homegenicing. | would homo 
can umprove this mix with the ingredients we have or by the use genice at 163°, or if that gives you «4 cooked taste I would cool 
ot others Also | would like a formula for a 14 per cent mix at back to 133 oF 160, but not we low as 140 #F 


with the ingredients we are now using 


id per cent mix (100 Ibs.) 


. 
Materials sed Amount (ib.) Hligh Fat Mix 4 
~ 

Sweet cream-4#0 10.00 
Chien Dade $10 Wal you please recommend to us the best ingredients for 

Tr wi? 4 i 

ry vel % Py , 77 " 

Skium | Qi ud 49 55 Making up the Torowing Ke cream mines 








is Amerwan Meu 
orm uga 7. brench \4 : 



















s \ ww wiate Mis 









1M) in) I} . 


: 


’ : ‘ 2 
i might also give you our procedure in making our mix. Ws In aie? 
pasteurize at 165 tor 4) minutes, cool to 140°, homogenize with 
« 1 san ff ; , 4¢ the time 1 am giving you three mines as you have requested. 
4 Stage machine i) ibs. and <4) IDs. and cool over surtace 


The French we cream will contain 1.5 pounds of dried egg yolk 
im addition to the regular Amerwan formula. The chocolate I 
Any suggestions you can give us on how we can improve our ‘commend that you ase cocoa which tests around 22 per cent 
cocoa fat. I would alee mmcrease the eager a: you will note in the 
chocolate, and reduce the sadabilircer 


cise? 


mix Or pracedure certammiy Oe appreciated 

















dmerivcoan berench € hex olate 





fnswer 










cocoa ov uv 3.3 ‘ 
mM « 
Your present mux w very well balanced and provides 12 per ore cream $3.0 shed $30 
: , cond. shim 16.2 160 iia 
cont butterfat, 11 per cent seram solids, 13 per cent total wsgar 
. , chem 224 Zi 4 22 #3 
and O.33 per cent stabelizer 140 14.0 ‘ 
le give vou a2 I4 per cent mis that « well balanced I suggest wr : : sO4 
stabelscer 0.2 02 0.13 
the following d th ' 
( reem 15.00 ibs "? SS 7° a ° 
Dry shim oll 4.70 ths You have not given me any indwaton a to what stabilizer vou 
Shore mold 44.93 ths will use but eoth ouch high soleds as you are going to have in 
" (ene suger 11.30 Tbs these muaes, you would not ase very much sabslizer, I am my 
Corn mger 4.50 Ibs gesting dry egg yolk om the French we cream because it is easily 
Stabelicer O.35 thes. handied and readdy obtainable 





lowe Cream Freco, July 19 R] 


’ ; ? a wumber of people weed cam: for the mcond fme wth wricus 
Formula for Diabetics: ase 

(an you wpply us with a good dubetx mu wo flav lt is mot mecessary po freece cream with meer except that the 
mager does aid im defrosting. In putting op frocen cream be 
sure te paestewrice af 170-173 F. for at least ten menetes le 
nothing but very fresh wll and “a pPperate thes rete the cream and 
Ppesteurti¢ a mentioned 


tw et used — ware 


, In iti er 
Here «« «4 tormenta tor diabetee we cream { | if Probii mice 


80 44) lbs. 20% cream 
0 ibe. water 
4.750 the. givoerime at the required temperatures 
6.000 docren ¢ges 
4 te 10 grams saccharin 
4 te & ounces of vaentla 
6.000 ounces of geiaetin flavor and gooxiness ‘ 


ls it posuble to harden package we cream wm a deep freezer 


‘ Mat is tw length ~~ time Mac K age ces 


a deep treever at the required temperatur 


Thus should be pastewriced and processed im the asual manner ; Ar what temperature should we cream packages 
You must be careful when adding other flavors that you do aot 
add tes mach mga 4 cattee tlever, caramel tlaver, or some 
extracts would produce sastable flavors in many canes without af 
the same fms meteeung the eager content between frogem custard and we cream . served tro 


atter comung out of the harGenming D x” 


4 W hare mw the diflerence im degrees that siweiid 


- 


cream < ane 


Storing In Gans? dose 
TMSwWe? 
I well answer your questens in the order im which you have 
sugares im regular trogen Raver cane—such as asked them. It uw pomble to harden packaged we cream m «4 
roxen strawberres are shupped deep freecer if the temperature us set low enough. Be sure that the 
imeede of the deep freever is at least -10 and do not stack the 
packages too clase together until they ave hardened. 


ie , lee cream may be held im the deep freerer for «a long time 
Pita 


" ; 
WM « shed apyores ate Vimy A2Fisewer <i aciv wealility cv? irec zing 


proveding the temperature vs at least -10. By «a long nme, | mean 
You may Process: «ream owh suger and store ot om the frorven swveral weeks 

fruet came but fhe frocen frent cans must be absolutely free of diter taheng out of the hardening box 1 would put in a cabinet 

any sron ln other words, the mtervor mrface must be well-tenned no warmer than 3 degrees above cero 

Citherwie, if the cream comes im contact exth wen you will have Froren custard end we cream would be at the same temperature 

an esediced or metallw tlaver ehoch would be disastrous because both of them must conform te we cream laws mm yvour 
i would not tebe «4 chance on eoring frorven cream im thew sate. | would sav fee degrees above cere would be cold enough 

cane wenion | ceammned them very caretfalls During the war quite above the ordinary dushing of diuspenung cabinet 


GOOD BRAND IS SOLD 


MODERN M-H OUTDOOR SIGNS POINT THE WAY — 
DIRECT THE TRAFFIC-—-TO YOUR RETAIL OUTLETS! 


Modern M-H Outdoor Signs rate a top position 
and appropriation in your 1950 advertising 
budget. For a few pennies a day they point the 
way to YOUR BRAND and OUTLET. They're a 
MUST in any ice cream promotional program. 


AND THEY'RE LOW IN COST, TOO! The all- 

purpose identification sign shown here does the 

work of a box electric sign .. . yet requires only 
2—100 watt lamps. Top and bottom panels may be 
changed with removal of a few screws. It's surpris- 
ingly inexpensive in lots of 15 or more. 


Get in touch with us today! We'll gladly work with you 
on the creation of new designs for outdoor signs, or in 
the modernization of older designs. 





WwW} MULHOLLAND-HARPER 


Ny 


_ 
é 


time om 


METAL OUTDOOR ADVERTISING SIGN 


A< NY STOSET PHILADELPHIA 74 PA 


loe Caream Fretpo. July 1950 


















: | New Products | 





ACE MODELS | bive tull-calos (nire¢ dimensscna! oe a2 tew of the many other Stanie,s 


" : : : 
WeMagraprs are set in the superstructure bh mig he features The Bobtail also has 


amd a glass enclosed frome foe come te convement levelling 
» asi . - — = . 
- Z it — co CoS, 5S SS Pere Miadei No. 6750 «@ tor use with remote 






sited tor stores iat want 4 storage comoressor; Model No. 6790.50 uo a self 
a cobunet as well as duplay, for the ROG! comtained unit 
' 2 'woawie Urlit wit cApeacitwes UP ' : . » 
' . Leterature uw avatiabie from the Seanies 
2 rrogen Tfiwx cKRages of ¥™’ square 
; * | A noght \_orporatht 
c can a tages 


SWEDEN LITERATURE 3 
STANLEY KNICHT BOBTAIL 2 A nee metho of making malk shakes 


: and maits is described bs a two-cohor 
Stan ry A nig ArVIMMIIA TS UR CUTS 5 > 


T touder Cw ith oftered ta. the Sweden 


cs . obta ¢ unit conmtams seven syruy 7 
breezer Manutacturing Company. Copy 
. Dumps and ars mm syrup pump and 
enemas : j sapiauts the work ings ot the brigndmmixer 
chustne tar mye cTrushwe Truitt wr. Ot 
, j _ “ay of drawing shake muxture directly 
oOon jar, two Gratt aris, and a siding 


om the refrigerated machine. A photo 
DoeGg Ke Pan over the Motte sorage 


‘Toph of the Prigndmiser a Mwown, to 





pettiwer with its complete speci hicahiots 





The tolder devotes the back page to a 





cost-fguring chart, with bref explana 














; : 
nen of i Use, Pius an exampie for 





Oe tru wy et? atic 





’ 


lee cream treezing and «6diupensing 











equipment m the subpect matter of a new 





; ; : 
‘ git page. 'woa<cOkW ¢ ataiogue ain? Te 





cenmtiy issued ry the Secden b reezer 










utesde w prime coated and baked ename Manutacturing Lompany to give 2 Com 





with) 4&2 mug glons fires? I he sides are prenmenave puture of the “urpe of the 





Sweden lune of batch and cCaptinuos 





musn for close fitting with other fixtures 









. 





‘ree rers 






{See accompanying photograph.) 


The hermetically sealed condensing unit Emphases is on soft we cream freezing 











s self-contained on a “glide-out” track [hus unit also moorporates the new nd dispensing, with 4 page devoted to a 
tor cleaning and serviaang. Lids are flip features recentiv announced » Seanles ducusson of food costs im the varius 
flop type with flexible hinge and reflector Knight om ther 36 Bobtail: recessed methods of dispensing we cream; however, 
ate w of remntorced stainiess stee! corrugated drain area with separate dram he catalogue also shows the company + 
For stores that require a large frozen ne prece deep-drawn stainless stee! sinks ne of combination hardening-dispensing 
tooxd dispiay cabinet, Ace has designed and hingertis drain controls mounted at one ts The various models are illus 
new mode! called the ROG! It ws a tee drain-overfiow of each sink All stee trated by photographs of the machines, 
combination low temperature remote welded construction, cork imsulation, stam each accompanied by complete specifica 
mode! with a generous sMorage compart iss stee| linings with me exposed retrigera cwas 
ent Dehkrw It us made * one piece non cols, instantaneous water cooler, and ‘ ‘ics of thes pul leations are avail 
U welded stee! with nNeavy Kauge exterior me piece che stamped stainless stee: tim bie on request 




















INFORMATION PLEASE— 


To New Products Department, 
Your Firm Name lee Cream Field 
19 West 44 Street 
New York 18, N. Y. 


I would like to know more about the 
following New Products mentioned in 
the July imeue. 


Your Name (Print Identifying Numbers ) 














— - P _ . g = — . 


—- A 





: | Your Title 


owe ot &. -neemmend er | 
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REAR-LOAD BUNKER 


; ineaer ma 


Duncers 


avenge & Mite if @0@ 220g 


| CRENADIER FLAVOR 
= wngin of ifsc hh . 


* 
“amt cuct 


‘ \ a 
© siF & sing is : | comtact with 


readied 


f Gairy tex 


nerchandising factines 


— east ae : radi x *‘Lompany 
; ag and always | *nad ack sweet 
\ Ul; \ | \\ oy SERVED RIGHT vor, indiact President 
tes from a ) on discloses 

Mune careru 

es and those 
tary associat 
is engaged 


4s crear 


TAMAEY EMIH!' 








Sranley K yee 


7 


le ( cts! ge rar TC + 








SAVACE MERCHANDISER 7 





(sreater eve-appeai, more product visi 


bility through full-length top opening, and 
ncreased retrigerating efhoency are re 
ported to be outstand mg features of the 
now iv5i Sav ge M.9 Merchandising 
( abunet This was disclosed recentiy by 
the Ret rigeration Division of Savage 
Arms Corporation im announcing its all 
new merchandiser 

A longer superstructure contaims two 
ullcolor ice cream photographs lighted 
ry Two fluorescent tupe’s to tempt the 
im pu ise puyer lee cream and «we cream 
nowelmes ium the cabinet are seen more 
readily through the full-length top open 
ing and self-service is easier @.; para 
mount imferest to manufacturers are the 
tnree refrigerated partitions lin increased 
primary refrigeration surface, assuring 
equal temperatures throughout the cabinet 
4) essential to maintaining xe cream 
body and flavor, according to the cabinet 
nrmn 

Other operating advantages of the 1951 
Savage M-9 merchandiser, according to 
the manufacturer, include larger capacity, 
permanent hermetic seal against noisture 
inhitration, L’nderwriters’ Laboratory Ap 
proved electrica! equipment, and pull-out 
compressor for ¢asy maintenance Ice 
<Trearm photographs and flavor strips are 
furnished with the cabinet ( asters are 


’ 
ODOthk Wiai 


“PROFIT POINTERS” 8 


, , , 
Hels ru niormafior for (he found 
dustries is found m “Proht Pormrers,” 

new sixteen page Oookie€ pust reicased Dy 


Katavia Body Company 
rt 


& waety ustrated with of-ttw.uw rorwytis 


. ) , | 
Prohe Pounters takes up the protiems 


advertising, bigger payloads, publi 
re :athowtis and quarts contro! Mag 
rr oer retrigerat r 4 reat ny , the 
manutacturer, wholesale distributor and 
r¢eta ler eveis Soe al e“mpnasis Of reat 
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ug good customer relatiom m delivery <e <cTeam bers and nowelnes Advantages 
and wm business contacts u& given wide of b lavorecoat, the Pooran Company mys, 
cunsideration are its chocolate bquer base blended to 
Two editions of “Profit Pownters” are  ‘“@tisty Giscruminating tastes, resistance to 
avasiatic, one for meat and trogen foods, cracking and chippang, and fast setting 
and ote relanng tc the daww and «we which accelerates production 
cream heldis. Free copies are avarlable The Hooton Company's line CORP wes 
trom the Batavia Beaddy Compan, chocolate hquors to meet all requirement 


tor flavor and color: mixtures of chocolate 

HOOTON FLAVORCOAT g  quors and cocoa powders, cocoa powders, 

biended powders and special favors for 

biooton Checolate Company has m odividual meeds backed by experience 
troduced its “Flavorcoat™ pail coating for unmce 1 897 











- _ ~~ = - a 
a fe carey Se Spe en 
ct Cetam Orerete 


The high speed com. 
mercial dipper 
Completely self de 
frosting. Releases 


Nuroll Deal Sells 
Continuing Big Volume 
To TV Audiences 







portror 

nestor y % 

ol rem The response was instantaneous and terrific 
oo dite 24, 30 when one well known ice cream manutacturer 


Price $2.40 advertised a Nuroll Dipper Deal on the tele 
vision screens in his area. He is selling con 
‘ fon tinuing and increasing big volume of take 
NUROL home bulk units. Television is making a vast 
L new market for ice cream in the home 

on Start now with your Nuroll Dipper Deal 
1Ch COtam OrPree Don't cheapen the idea by offering a make 

shift dipper—it will back-fire. The new low 
wholesale price of Nuroll Dippers makes it the 
cheapest you can afford to offer 








The low-priced 
dipper for home 
veers A greet 
seles promotion 













Rem for bulk ke Sines 
coe, y; 16, 20, 24, ° st 3 uppity wee _ 
lat price in henited quentity— 
$1.35 ea. thes beautify! dupiey 
fab. cord, mats tor news 
Tatedo, Oa, peper end head 


bill advertaing 
end «st sem 
inal cost @ 
recipe leeflet 
of home made 
wedees. Dis 
play the flashy card 
with the beevtiful Nurell 
Dipper mounted on eed your 

sale offer lettered in the speces left 
blank fer thet purpose. Everybody he tees ts wants 
the dipper — bwyt «<e cream 


Send In Old Dippers For Reconditioning 


All ore-wer Zerell dippers end any others thet heve Peadt 
herd esege should be refimiched, refilled with delrostimg 
meters! end comdiiemed fer continued ure The of & 
ometi Send thee ts of write 


BULKROLL 
teas Stactaneat Mamey ety 
Ch CREAM OP PER 
A giont dipper for Bal- 
dipping xe creom from 
bulk con info hend 
pecked pints ond 

















TRANSFER 
SPADE 
A Lerell Product 


A strong, perfectly bal- 
amed tool for tranefer- 





A coined word wagestive of 
the monmer oth etich Jercl, 
Muro end SGuferel dippers 
owt and 1of the portton ovto 
matu ally maeanwing 4 avrad 
mg .OMmpr essen and wrink age 
loos, he woetett “sheet and 
ge? ae Over - servings, 


fing ke cream from 
ore bulb comtaimer te 
eno er 






THE ZEROLL COMPANY 
vetode, Oita, 2410 Rebinweed Ave., Toledo 10, Ohic 
wom rrigtt 9. The lerat Company 














udson’s 


VAWNILLAS 


udson M cturing Co. 








1'¢ BOSisn VUeIONw ave (wi AGO & US Aa 


Finest Vanillas for Over 60 Years Daphsbetas.00 acon pnigaeons. eau 


OUTHW WABRASH AVE ( +41¢< Ac. © ‘LL inGtls 


BURTONITE PRODUCTS 10 ve o the manufacturer 


" - . ‘ . ° oP : 
| hie Poort wiite ‘ Wi Ca 4ris ; as ewe “™ : : ') vik” be: ws ri 


trace \ ie rn 


and 


I rec 


“a—>ette Gispenacr 


STAROMATIC HOMOCENIZER 11 


' 
[he Steroemate | hwo 


Meta Manut act 


PENNCO MODEL “’D” 


wire : x ‘ a? 


. age 





CLAMP-ON PIPE UNITS 


tor displaying your material at the Point 
of PURCHASE. 

Photo at right shows our PATENTED 
CASTINGS used at top and bottom of 
cabinet. Adjustable for all sizes. Write 
for information and prices. 


J. E. CULVER CO. 


4302 Chicago Ave. Minneapolis 7, Minn. 
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SANITATION BOOKLET 


Demand for the Santanon Specihcs 



























13 T tee “es ‘wit «= seep ae «6CTrTam Om 
a Drm comeieteon for the average sprang 

TiMie, 24% wiaihy 4 the Porm I he “ag are 
are ae % Hao ict wfwh covers the < aMtaatr La 


ovwatlamMe mt SUITS aes T hes are 
fem and Meteiiatn «6©CFlUMR 6S 


moet MULEY af GO Mat require Much storage 


and ium hectette equiprne nt frown : 
, , ; wie f 
mnitabon ardipennt — Bee tes: so | 
. . Several territertes are open for distr 
crpectataws, reperts ari | Paimer 


. ts cw "s Maae mtatiwes rf Tiara 
Executive Secretary of the Soda Fountamn eure — eae WN —_ 


Manutacturers Associaton racturer SBTES 

The orginal printing was qukly 
exhausted, but a reprint uw off the press 
amd tree comes af¢ again avallanre for 


all these wterested 





BULLETIN GC-460 14 eu O}) SO0LR0 eek oS Cet emeE FORF 


Cherry-Burrell Corporanon has wsued 









: 
prowkaing attractive, personae om 


~ Pulieteon (C>-461) descrumng the firm « taumers for we cream and other dairy 
re ay? factory type weight cars and re product mariutacturers 


ceiving vats _opes of this pul lcatron A wide variety of designs makes it poe 


° " P ; 
are avaiable on request bie for the wndiwedual user to make « 


KOLD-HOLD BACS 15 


, 


Ww rutney Kross i the Mas oeve oped a 


chowe that u particularly suited to his 
taste and requirements bach design s 


available in a number of Gierent aves 
mew wmeulated bag designed to heip we 





lhe use of an wrigy inet dengn, the com 
cream manufacturers maid ga nwmnage pany peernts mt, permits @ marulacturet 
through uncreased take-home sales 


The Kold-Mold msulated bag um white | 


and lends wtelf to a wide range of print than wt would cost hum to have 


DIXIE IMPRINTS 16 


Names, trade-marks, and advertisements Dime ( up Company announces a new Additonal mformaten may bx had 


w packer to have an appropriately printed 


ntauner bearing fu own name at less 








me ce 


; ’ es 
ing PossiMiiines, the manufacturer reports tauwers specially designed 


re ©¢asiiy umprinted on the Dags ne OF Imprint designs that m ammed at trom the Lemme ( up (Lampany 


cold 
POLD MIX? 


With direct ammonia you can cool ice cream mix to icy-cold temper- 
atures with less power, less cooling surface and without intermediote 
equipment—get a better product at on over-all saving in cost! 
Mojonnier Direct Ammonia Compact Coolers have other major odvon- 
tages you'll want to know about. Complete informotion is contained in 
Bulletin 180. Write for it today. 


MOJONNIER BROS. CO., 4601 W. OHIO ST., CHICAGO 44, ILLINOIS 

















Moionnier D letel | ” A 40 DIRECT AMMONIA 


wi tediaed COMPACT COOLERS 
West Coas! plant © i. 


MOJONNIER WIDELY USED ENGINEERED EQUIPMENT INCLUDES: VACUUM PANS ¢ TESTERS © COLD-WALL TANKS © CONVEYORS 
TUBULAR HEATERS AND COOLERS * EVAPORATORS © FILLERS © CASE WASHERS * PRODUCERS COLD-WALL TANKS © CUT-wEAP 
MACHINES * PROCESSED CHEESE KETTLES * OVERRUN TESTERS © SALANCE TANKS © BUTTER PRINT SCALES © CULTURE CONTROLLERS 
eel, 
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people 





we? CONN pares of? 


QUALITY CHEKD NAMES QUITTER 


iment af Harold thom Drea rs 
’ weer Mir (Quitter s erecire 
(jua! ry 
Nas rast product hte 
mrGg m% bdar oe iF twenty sin years 
managing dst cts and trurteen vera; 
taro with the P4; and 
Nas weet a% He w as later 
rhe Rowman ( menmnat:. Cohn 


“ance i¥44 as 


manager anc =POWELL JOINS AMERICAN HOME FOODS 


‘ SaMNM IAT & Perera: 


with asss lath 





sate UIRENADIER Sc: CHERRY 
Po tL ICE CREAM 


A super Diack sweet cherry «e cream created by the originator: of Whitehouse (Cherry 


bergeouws full color prometionel moterial evoilable. Also, Genuine “Grenodier Block Sweet Cherries 


WRITE, WIRE OF PHONE FOR DETALS 


war now sr G. P. GUNDLACH & CO. cmcieun's, o 


‘Servents Te The Deiry tadwuetry’ 


























S. H. MAHONEY FIRM CELEBRATES 
12TH ANNIVERSARY 


industry 
are extended to the S. HM. Mahoney 


Congratulanons of the 
Extract Company of Coecago on the 


- > : 
mvanmen of tie arms ftweilth an 


miversary Of Dapeetiess activity 


lhe hem wheach was organized in 


1038. manufactures Van-Sa!l Vanillas 


ior ae cream manuiacturers 
The company, and particularly its 
head. Sally Mahoney. alo have 


aa hieved res oOgtu thon as Oring waders 


m tte search for progressive (ret 





chandwing procedures to heip m 


J 


SALLY MAMONEY 


creas we cream sas 


TRADE GROUP ELECTS HIBBEN 


be “wrt ‘ 
Ay ssax iathw : lee ‘ rear 


President sf 


bibten, xecutis Secretary of the International 


Manutacturers has pust been cilected 


Ww asfington I rade A ssc Athon i secutives Mr 


Pibben has group, and 


\V vce \ I AF. 


composed of some 400 trade association executives located im 


swerved on varius commuttees of thus 


has been President tor the past two vears 


Washington, uw a local chapter of the Amerncan Irade Assoca 
non bk xecutives 
Mr Hibben was the guest of the ‘ anadian (sovernmment at the 
Canadian Internanona!l Trade Fair in Toronto on June 5 and 6 
He was chosen among ten representatives of the American Trade 
Assocjanon Executives to represent the United Seares at this Fau 
Included in the two-day program was a dinner given to the 


wcretaries ™ the local trade asm™miation secretary of 
attended by President | M. Bauland ( Borden ( own 
Secretary Walter 


lee ( ream Manutacturers 


RICHARDS TO HEAD PMA DAIRY BRANCH 
Richards a4 


; , | : 
Production and Marketing Adm nistration of the ( ruted 


was 


many) and be xex utive betterly of 


A ssc atworn a? 


A rm mtment of Preston director of the | airy 
Reanch 
States Department of 
Raiph S 
Pruhp f 


(xktober 1945 


Agricuiture, was announced recently oy 
Ingg, PMA Administrator 

headed the Dairy Branch since 
the PMA Admunistrator’s Office 


Administrator Trigg 


Nelson. wit has 


transferring ro 


sistant to 
\ 













Sections! — Compact -— 
Efficient — Economical — 


Holds 225 Gel. at Zero 


. ye a 7” 4 
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(Ontariw, 


the Ontarw 


METALPLY VAULTS 


ANY LENGTHS TO 120 FEET 
WIDTHS OF 8. 12 & 16 FEET 
HEIGHTS 8. 10 & 12 FEET 

© INSULATION 4.6. 86 & 10 INCHES 
(REFRIGERATION ENGINEERING CORP) 


RECO 'PR 


’ 
ODUCTS DIVISION “RECO 





NEW SALES SET-UP FOR KOLD-HOLD 


ln SS tove designed ~ pro 


wede more derect and efoent 


comteact with sbbers. servece 
engineers and customers, the 
Kold-Hold Manutacturing 
Company of Lansing, Mich: gan 


has announced a complete re 
organization of its sales depart 


ment 


beac hy type of product manu 


factured Dy the company 


now to be handled through its 





own sales department under a 


} ®. TErrer 


sparate sales manager, accord 


ims to | bn 


Tranter, Present 


Csenera! Sales Manager of the entire organizathon ] h 
A Thuele, 
whe has been Vwe-Preadent m harge of Sales for K old- Mold 


tive past rn veari 2 Tee V we President in charge of Special 


lepter, wel. known hgure if refrigeration circles I 


Product Development. Others named to key positions are ( 
Y oder te the 
Sales 


Tranter will hawe direct charge 


K. Dave as Retrigeranons Sales Manager, ©. P 
Piatecas! Sales Manager, and T. O 
to Mr. Thiele. Me 


it the company's radiant baseboard project 


Post of lester as 


Assistant 


Mr. Tepter comes to Kold-Hold trom the Lonergan Manu 
facturing Company where he has been General Sales Manager 
tor the past two years Previous to that he spent ten years with 
the Gibson Refrigerator Company and seven years with the May 


flower Refrigeration Corporation 


BOSTON UNIVERSITY DEGREE TO JOHNSON 


edwin ( lohnson 


the Fi. A 


KRoston (Chamber of 


Presdent af lohnsean { cmn Parry , 


and past Pressdent of the _ommerce, was 


the recypent of an honorary degree at the Boston LU niveraty 
COMMmMernceMent exercises OF | unre , 


. 


tdwun Chard lohan 
Preadent of Fi. A 


7 ? ; 
Past President OF the 


-_. ellesles b4sils, 


lohnsan ( On pany, ummediate 


The citation read 


Massac raaetts 


; : 
Koston | hammer of (ommerce: «4 man of 


. 


™ " " " : 7 
cxempiary ite and abetemms fharmets, fulfilung thw <riptural 


Not slothful w 


rrw lord | ‘ 


Mmrurnciion PMieifee 4a fervent m sgurit, Tying 


onter 


upon you Boston Uniwersty’s honorary degree 


~ wth ¢ ” 


cr Doctor of \_ormmerctm! 





WALK IN MODELS 


For tce Cream Sterege 
end Herdening aos Lew 
As mines 25 


‘¢ v "ha E: 











2 , 
we id P Ba 7 
WE Bente Pen bbe ty yet RIE Ode 


BRE Ea, ete 


14 standing (nvitation 
fo take your troubles Co 


American Food’ 


Taste AnD Texture Cuinic 


Dedicated to the improvement of your products and lower production costs 


American Teed Laboratories, Inc., 060 Atlantic Avenue, Breokiyn 11, N.Y. 





WHITTIER CONSULTANT AT DAIRY CONFERENCE 


} atv i? VA rattivwy asaietant fwad of thw i wim of i dairy 
Vrelucts Kesaearch Laboratories, Bureau + [Jarry industry, wall 
arve 286 Garry techn ogy Combe tare tor thw \ nited States at 
afm witermateMtia parry ntreretcr mM England lw y iv ft ea tre 
\/neted States Liepartmenrt of Agriculture has announced 

lhe conference « tate place at the Natwmal inetitute for 
Research om Liairying at Shinheid, Reading, and w under the 
suspices of the Food and Agriculture Organization of the L'nited 
Nath fa 

| he pull [eee | tthe mmteretr. acroraine t Mr w mttwr. & 
Drimnete 2 tree atl mi orma: discussion on pradierms relating 

chine “~*. ’ hand! ng mm ik and rr ik products mm western 
pwan cimsritries 
(Quality « 
treatment perry “cal 


ment herreaars r i ar treatment 


t drwd mulk 


FRANCE £E. KELLOCC DIES 
ran © i Re 
Ke loge (ompas 


dings, and ast 


M om Paleos 


Mir. Ke 


HOWARD JOPMNSOIN 


MM, ’ wort ee 


Massa Mia tts 


MA) 


CUTHRIE HEADS FRIGIDAIRE BRANCH 


A new Frigidaire Sales ‘ ir paw at hw branc! is Oring opened ify 


Milwaukee, forming the hub of extensive sales operations in 
Wisconsin, the upper peninsula of Michigan, and segments of 
Minnesota and lows, according to HM. T. Mattern, manager of 
Frigudaire’s Central Regwn 

Headiny the ecaxtensive Milwaukee 
Guthrie, former comptroller of the Chwago Branch of the 
rrigedaire Sales corporation, who has been promoted tf manager 


of the ro Branch ry Me Martern 


The regional sales head in Dayton said that the Milwaukee 
Branch w taking up permanent occupancy of a new building, 
now in the final stages of construction, at S11 East Vienna 
A venue The new branch headquarters, one-story brick 
wructure, comtains genera sales and wrvice foes a warerweise 
with loading Geeks and rairoad smditg,. a parts department and 
other facilitws necessary | a vast operation of the size and <oOpe 

we new Pranch 

Mattern peouited i hat the Milwaukee Branch is 


weiter sr | cei rs anc their cust 


great 


M4 attern 


cine 

a a ara 
" . ‘ yF 

. eS be a @ a) 


Psaiatanet 


: 
transferred +. wy 


~wAURCE Branch cimnt 


ranch saie4 


ic® ( er am Pu 








(a) Analyses and new product development 
(b) Reformulation of your product and its ingredients 
(c) Practical application of latest scientific progress 


(d) Advisory service on the use of the following tested and approved products 
STABILIZERS 


FLAVORS 









Vanillo Extracts and Powders 
Pure Coffee Concentrate 
Trve and Synthetic Fruits 


Formule $-233 
STA-VEL for ice Cream 
STA-VEL for Fruits 


Also FOOD SPECIALTIES such os VEL-MARSH Marshmallow Powder 


* No charge for any of the following services: 


Es 


MARCOIND (Liquid) 
WILCOID (Powder) 
CONCENTRATE “A” (Plastic) 





TASTE AND TEXTURE 
CLINIC 





HONOLULU HOLIDAY FOR PARKER 


Rarney Parker, executive of Drumstick, Inc., was reported 
enjoying a wellearned vacation on the shores of W arkik: Beach 
A note trom Mer “W ith 


Mr. Big and Drumsticks selling lke they do on these islands 


and W arkiky Reax h fc, 


umn the Fiawanan Islands Parker says 


ha 


whys should | ever come forme 


MYERS HEADS RECO SALES DEPARTMENT 
Reco 


Retrigeration Engweering Cor 


Products Liwimon of 
poration, Philadelphia, has an 
nounced the appointment of 
Max A. Myers as Sales Man 
ager over all 
Mr. Myers wil! 


Activities witialls 


done stic s4.¢5 
concentrate his 

in setting up 
4 nationwide distributn m svaetem 
ror the company's new Frost: 
Suk 
ing frozen contechions, and in 


distribution of Re i ai 


bree zers ror manutactur 


i roost! 





\ auits. the firm « pretai rx ates. 


seoctiional Walk-Ins and Reas 


MAX A. MYERS 


Ins 
Mr Mivers was, trom i¥4. unthi Apri yy thus Vear, L astract 
Manager tor Ulnitlow Manutacturing Company, of Ere 


; ; ; | ’ : ; ; ' 
Pennsyivania, where <« heiped direct and tormuiate the mer 


MaNdising programs and policies that made Liniflow ome of the 


worid s largest manufacturers of Heer dispensing equipment 
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Forget Something ? 


There's a reminder on Page 17. 


CHICACO STAINLESS PROMOTES BREITZKE 


Burne!!! O.Beeweke has been 
appounted General Manager of 
Chiago Stainless Equipment 
Corporation, manufacturers ot 
stauniess steel equipment for 
the Dairy and Food Industries 

The appomnment was made 
bw |. EE. Mistare, Presedent of 
the corporation 


Mr Brewrke 


the fem eence 1949 wm the capa 


has tween with 


ory of Sales and 


| Ve “gn 


Engineer until fe recent ap 


SB. BREITZKE 


pertinent 


VILTER APPOINTS FULLERTON 
I he \ 


that 


iter Manutacturing ‘ OMT Nan o Milwaukee AM rhuuMir ¢s 
its Philadelphia 


terruory wi 


tt has appointed Wallace W. Fullerton to 


(Whee as Letrict Manager t superwiee the L erect 


’ 


and L)vetrsbuter Sales of the « wmpany s line of ret nigeranon and 


air l¢ ond Moning equipment 


active Wi the fastern stares ih dairy. 
trogen foocts 


Mr. Fullerton has been 


brewing and cold storage industry refrigeration 


; ™ » , : : : 
saies since ‘>i ate wings s weaith cuperiemer to the Phila 
Geipvua Area 


Massax ; 


- : ; 
amd three cmidren 


: . ti 
Born and raised rn Vowtim. Mise tts ne willl 


resude ii 


. , 
Ph aceiprnia with hia wite 














AY eho OORT etaetiunat hp ae yy 


SALES EXECUTIVE CLUB 
ELECTS DOSCHER 


hen & | evan Pree 
Gent wi “=r ge »4 
I leg ‘ uit 


reewited Vreudent of thw 


Vee Prew 
Laly 

wa 
Sales 
York 
rere ting 


May 


— | | 
' io poe at woth, 


: a 
; secutive * ‘at . “ee 
at thw ‘ e4 a 


Porte! 


aMmriis 


Kom weve ; 


Advertisung ‘ FEN EC. DOCOSCHER 


R. C. HARMON HONORED 


w Cf 


he Sermencns 


biarmon - iow Many wears es Deen asekuated with 


and bdiammond Manu! acturing (ampany and the 


[ cre trs iF , © ear & fra athe a* Manager of the Ww aterviile 


M4 aur arnt, af for tie Years. as 


, 
Maine Plant 


and 


Manage: of the 


a 7 eye 
pee Clg 


Hanger retiring from active servi with the com 


: : t 
pany was tw guest hs ata ‘saree held at 


mMawe on fi 


party 


; isn CTTW! 


with several gitts frm =O sth 


the Maine Liwwion Sales per 


‘ have wen aeecktrated with 


thei warwus capacities a8 sup 


“ey <ream weduetry 


\ } biowes Presiden | (€senera! ? { ream 


\ tw: 


t_orporation 


) . . ' . : ' 
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Lakota, Sous Ldekota, Minnesota, W 
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sonsn, Nebraska 
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if wa Li lunes 
} aster Penney is ariia 
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ATLAS “ 


ICE CREAM 
BAR-ON-A-STICK 


The ONLY Merchandiser 
With ALL The Practical 
Features That Mean 
Maximum Sales With 
Minimum Investment! 





Me edditiona! Packaging’ 
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Quick Leading’ 
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HONORARY DECREE TO STALEY 
An honorary doctor of letters degree was conterred on A. | 
Ir., President of the A. I 


pany, corn and soybean processor, at the James Millikin Umver 


Tempereture Al- 


Staley, Staies Manut acturing ( ‘wn 


“uty commencement program june 5 


Pennsvivanma wm 1925. Me 


A graduate of the University of 


’ 
Staley has been President of the corn and soybean processing 


>» 


aime iv, 


iv4 


COT) PNR iy be served as deputy chet of the W PB 


toad branch un and was chet of the Fev nomruc ( 
1949 
is [ wecatur's Nio 


’ ‘ 
company which 


Malone, Milliken. 


‘oD rat 


administration mimon to Norway m i94R and 


"We are honoring Mr. Staley because he 
onan and wc suse he t* Preadent ofa 


Decatur.” Dr. |. Wales 


dent, sand in conterring the degree 


STEIN, HALL APPOINTS NUTTALL 

Morris S. Rosenthal! Pall & Compan, 
announces the appeuntment of Nuttall as 
Technwal Director of Seer, Hall 

Mr. Nut Seern, Ma 


means 


everything t Prea: 


Presdent of Srein 


Norman 


Assistant 


“rect “hts 
w as rransterred . , . ‘ , . — wk 
(> r'ruwwe 
Salesman 
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\ . . - | 
» 1949. he was mu . e Deer 
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REPARATIONS for the 17th Dairy Industries Expos 
non, exhibstor-staged and exhubutor managed and large: 
ang more comprehensive this year than ever before, are 
being steadily refined by several DISA commiuttee appowred 
I W allace President of Laury Industries Supply Association 
The Exposition coinades with annual convention of Milk 
Industry bf oundation and International Association of lee (_ream 
Manutacturers. and will be held im Atlanne Catv, New lersey 
during the week of October 16 to 2! 
One of the commuttees. a luuwson Committee on Attendance, 
is doing a “sampling” poll of dairy processors from coast to 


determine what they most desire to see at thie i ‘position 
Seven 


hundred inquiries are being made of a cross-section of the process 


coast To 
and what suggestions they have for improving the Show 
ing industry, selected on four counts size 


geographic al lox ation, 


of operation, products made and individual's responsibility im a 
company 

The representative processors are being polled on how many 
trom their plants plan to attend; how much time these VIMtorTs 
expect to spend at the Show; displays of what products or methods 
reasons for attending (other than as 


7? : 
wt wmterest them 


treat ; 






i. TER" 


(Prd Your Qusn | SHOW | CARDS 





» : 

ental 

We a 

| eee 
THE ‘‘SICNPRESS’’ 

® Show Card and Poster Machine ® 
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Preparations Are Underway 
For 17th Uairy Exposition 


have been induwated) and what they consmder 


already 


these shall 


sre the chuet walues of the Show broadly to the mdustry 


i} 


l he clmaxing item of the poll i “What are your suggestions 


tor further umprovement of the Show?” 

“We are earnestiy weking a frank expression of opmuion,” a 
(_ommiuttee spokesman sand “Ower the course of the years we 
have gathered conssderable oral information as to what the proces 
trom at the Show, 


sors most benehe but our Present mquiry is 


made more soentihcally We are greatly interested in the re 
sponses and are conhdent they will be constructive.” 

He continued: “This Seventeenth Big Show will go farther 
toward comprehensive perfection than anything which DISA has 
Raberts 


recently reported the addition of 


presented before Everett, our Exposition Manager, 


“halt a toothall held” of ef 
19S) use, to what two 
years ago was considered the maximum of adaptable space in the 
great boardwalk Convention Hall in Arclantix City. The Show 


- 


tective display and other area, for our 


will utilize the year approximately seven acres of floor 
The same commuttee has been responsible for the slogan which 
has been adopted for the Show 


“All heids have passed from a postwar sellers’ market to a 


Meet Your Competition” 
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manager of the Dairy ladustries Exposition 
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THE 1930 DAIRY INDUSTRIES EXPOSITION 


Mea dairy industry personnel, and some persons trom 
related Gelds, may attend the show m Atlant City, October 
16 te 2 The general publxk « NOT asdmated. Mos 
persons qualified te enter the Shew enter FRET Others 
have te pey varying edmissen charges. identification by 
registration « 2m sedmisson requistte. 


yot 
May Eater the Show FREE if — 


@ You are « dairy processor 
@ You are « dairy educator, «a public official concerned 
with deny mduatrial matters, non <commerceal dairy tech 
nelogmt of saniterian. 
You ere « pard-up member outede the United States 
and Canada Dairy Industries Society, International 
@ You are « direct employee of, and so certified by, 
an exhibetng company 
You ere « dairy mdustrial supply and equipment 
jobber of hie direct employee 
exhibstting company 


certihed ter entry by an 


YOU 
Pay for Admission at Rates Varying Uniformly if— 

@ You are a representative of a non-exhibiting supply 
of equipment frm. 

If you are uncertam of your eligibility for admission or 
of the exact sadmiemon conditions whach im 4 given category 
apply to you as an eligible please write to DISA, 1108 
léth Sereet, N. W., Washington 6, D. C. before October 
or else wire to Dairy Industries Expostion, Convention Hall, 
Atlantic Cay after October | 
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“CROWN” sunpak STRAWBERRIES 
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TRUE FRUIT PEACH EXTRACT No. 100 


Prepared from entire fruit, all satural faver re 


tained. in gallon containers 


BLACK RASPBERRY PUREE 


Chomwe Nerthwestern fruit especially 
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weeded. In No. 10 1 


processed and 


Write tedey—prices end details ready 


MAX AMS — H. BARON DIVISION 


AIRLINE FOODS CORPORATION 
1130 West Elizabeth Avenue Linden, N. | 
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1105 Barr Building, Washington 6 
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Seaniley McKenme at a Presdential Recepnon heid m the Pres 
uient's Room 


May 2) 


Relanonms Committee and the Adwisors 


was given over to Executive Sessions of the Publix 


and Executwe (Commut 
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Sesser Of May £3, i4, and Zs 
McKenzie, Presdent of the Inter 
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of Directors, committeemen, Presidencs and Secretaries of the North (arolina Post to Langdon 


Aimed Awxiators and «xe cream manufacturers tram West 


— J. Liewd Langdon, of Asheville, has succeeded L. L. Ray as 
ihe scouome held an wrus Mmmount of vaiuaINe Mmlormetumn Feecutwe Vwe-Pressdent of the North Carohna Dairy Products 

ame CUwere 6c etren ¢ attenGed l he meetings wt a fe rd Assoc anon, accorging t ' 5 Martin Asoc a tno Presudent 

for settemdarncc ; cream manufacturers and wrves at hte assurned ris duties if} Ralergh om lune Leh 

tendong A natnwe of Johnson County, Mr. Langdon | graduate 

Sate College m agriculture, class of 1940, an 


pat “1a during (te twee Gay , 
mh agrwurturai work wmce that time cacept Tow TK , wrvue 


mieten se htug Gerve Samtary Milk and : ‘ ' , 
. umn the Army Aw Corps during World War Il, where he attained 
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the rank of captam 
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- , is Creor ge Winder distributor, Sait Lake ity wit! t-dward 
ment were presented by Pugh Gall, Greenbrier Dairy Products , + , 
‘ , , Sorenaan, producer Onklev. Viwe-Pressdent: Glen Crarrett. dis 
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Nebraska Society Active 


The Nebraska Dairy Technology Socety, a comparanvely new 
Oorgamizatvon that was organued um Oxtober, 1948, has announced 
that « now has 1/73 actiwe pand members and tweive sponsoring 


rretriwrs { mecmowrships he id ry cCOPTnmerc isi COMManes } CMsect 


of the soceety uw to broaden the memiwrahap > know ledge of the 
industry 

Roberts Larry 
Orher ofhcers 
Nebraska. Limncoin. Vice Preadent: 
Omaha, Secretary; 


sc ne MT) fre the dary 


IN 


as) rms of 


Buchel, Company, Lincoin, uw Presdent 


nc luxe i A ‘ rows. University of 
Ardith Van 


and Lion Radenbaugh 


of the group 

Z | 
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Wisconsin Course Announced 


Il he l newersety of Af is Uriah has amr wurMrd that rs winter 
m dairy manufacturing wii 
mw December 16 lhe 


Nowember 15. will 


begin September [1 and run 


September JO ¢ 


aritnmeti. 


iret semester from 


imciuGde sessions of Gairy hacteri 


logy, cattle diseases, mechanics, sanitation, marketing and mulk 


OMmpostion and tests The second semester. from Nowember 


16 ce December 16. Tc iisive. is open tk Troe wih com pie te 


the iret semester fe im iudes cmrecs in ce cream making cre 


butter-making and courses in market milk or cheese-making. In 
formation may be had from H. C. Jackson, Deparrment of Dairy 


Industry. l 'miversify or? % im cerian 


Wisconsn. Madison. 6. 
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SINGLE 
-PAK- 
SPOONS 


SINGLE .PAK.SPOONS bring the cost of sanitery protection for 
your product, brend end nome, ond creation of lasting 
REMEMBRANCE for its superb qvolities TO A VERY SMALL 
FRACTION OF A CENT! And in this day of increasing compe- 


titton 


you NEED this kind of proven odvertising investment 

SINGLE. PAK.SPOONS cre in o closs by themselves for quelity 
and wtilety 
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your prodwet, WRITE TODAY FOR SAMPLES AND POCCES. 


IN 7 


i i Oe, Od 
SE 








Ice Ceram Freco. /aly 19~ 


Give your customers something EXTRA 
without adding to your cost and you are 
sure to keep ahead of competition’ That's 
the quick story on AVENEX. the well known 
tood antioxidant 


AVENEX actually protects the deliciousness 
of your ice cream it helps you get a 
tresher, richer, really trve tHavor. 


Let us show you how you get all this at 
no extra cost! Write us 


CALL YOUR LOCAL OFFICE OF "S 


The Quaker Oals @mpany 
on wairt 10 AVENEX CORPORATION 
250 West 57th St.. New York 19 


AVENEX 


Quality Chekd Has New Members 


Acceptance of exght we cream manutacturers a5 new members 


it the Qualty Chekd Ice Cream Associaton has just been an 


nounced by Parle I Zimmerman, Quality ( hekd managing 
irectiw 

Ofhcially approved by the association for membershup are the 
Indiana; Bartcherd 
Nor 
wich, New York; Mygem Refrigerating Co., Elmira, New York; 
& Produce Co. Mandan & Dickinson, North 
LaSalle, Ulmer: The Netherland (oe. 
New York; and Wendt's Cream Top Dairy, 


Nicw y wt 


ri how Ug firtTis Arkins lee ( ream (o.. (sary 


Lary. Lew Norfolk. \ ir ginia , { henango lee (Cream Co. 
Mandan { reamery 
Lakota: Orsinger s lr 
inc.. Swracuse. 


~ 
Niagara Falls 


airy Supply Club Meets 


wi A 
tiw i te! 


representatives 


eeting of the Dairy Supply Club was held June 
Lick Sorungs, French Lick, Indiana 


robbers 


brenc? 


| leading dairy supply trom 


. . 
attrnGarue ¥ ares matters of miaitua: 


arrangrinents wret?e made ti improve the 


ius by mcreasng ther number to 
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neat Natoma meeting of the chp will ™ held in 
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ANNUAL OUTING of the Philadeiphie Doiry 
Miers wes attended by close te 100 persons 
Cewght « the ICE CREAM FIELD mens tens 
rrght 


Cem pery 


per Mile 
were tiet? te 
ist 8OW 


4 
if oF 


Certas 


Betes ef 


Sevder of Relwme 


Sumner Lemon? 
efter end \lererce 
tor Welter Restem of Dewid Mechee! & Co 
Abbots: ice Cream 
Eastern Sesitery MT Wee Si List, Je 
Friedrich of Keystone Wegee Worts. end J Jersey 
Reger of the New Jersey Milt Commission sor of 
Showe!l) of the Mulhollend Marpe: 


Cherles Peollicastre of pers 


. eur * ere of 


Relics 


Dewees 


ard Alesander 
te lee Cream Deve Gueadrum of Merria Pa 


IND ROW: Vincent Brown of Frigidaire, Phil 
adelphia: Sten Roseberry end Gene Pearce of 
Pe Re tce Cream with Frant end Duane Pow! 
terer of the Germantown Maenutecturing Com 
Marry Beowe of Brown's Frosted Foods 
Secretery of Pennsylvania 
and Deleware Association 
Sem Price and Ralph Mervey 
of Chill Ripe Fruit Products 


Stewt of the C. Nelson 
C WM. Miethere of 


2D ROW: RC 
Menulecturing Compeny 
the Chester Jenson Co Lowis East 
ern San tery Mel - aéqwey Keanedy Jr. and 
Cheries Policestre of Abbotts ice Cream 
Deve Guadrum Morris Peper Mills, Marry 
Brown of Brown's Frosted Foods. Wm. Fried 
rich of the Keystone Waegon Worts Percy 
Storr of Food Meteriali Cerp.: Joe Burden 
and Merold Pratt of Philadelphia Dairy Prod 
wets, GS. S. Rose of Creamery Pactege Menu 
facturing Compeny 


Mennum of Flavor 


. ro*er 


Mee 
Bob Dewi 





Philadelphians Hold Uutin 


1) persons attended the annua! 


( lose f© ouTtIng of the Phila 


celpiua [ Darry Miners, he J lune i6 despite melement weather at 


Newtown Square 


threatened t© mar 


rf Aronom nk Coit ( hut be Tiisy ivaria 


Although a morn ng downpour 


e% eng hity tive olf emthuwessts made thew wav around the lnks 


hose attencing termed the outing one 


M._R Enrertaumment Come 
i ht 


burke «| ‘y thw 


Heurnet t the orgamvation 


NUL To Meet In hansas City 


ectinyg W miter \anterefiay 
st tiw b dots bres an 
, Os 


at the univerats 


T he thard wr & 


tor thie Vears coal 
Lahibere 


New Yo 


Professor A. ¢ 


wndustry at Ithaca 


Pennsylvania Courses Announced 


- 
.~ew siort urses ii ait, manutacturimng fave OCen an 


’ 


nounced by the Pennsylvama State College School 
ful 24 to 


trom 


+f Agri uiture 


" : 7 ; 
Dive fas tf these will be given from july 29, and tor 


able to attend, again February IZ to 


‘: 


Thus course will be devoted to testing milk, 
Tr arr and [ ' r’ products 


I he wcond cream <cmirse for Gairy equipment ana 


from December ¥ I he third. 


from 


The serws, devoted 


, 77 : 
Mant Mmrn. wii fe conducted 


sary 1% ‘ Z | l he inet « in 


mrharket mie n uit visho li be held trom lanuary 


. 
‘ , er : 
’ ‘> bebruary 


New Yorkers Plan Convention 


Ncw y ork Neate 
tre grou) . 


held at Wi 


‘ 
. “ 


Members ‘ thw varunis conventmon committees of the As 
¢ \.ream Manutacturers 


trtace 


cay La ry 


Mixers 


Arlington 


was 
(sreen Country Club. 


Robert Nelson. Robert A 


and tar! | 


eet id une 


Pteghts, [lino lohnston Chocolate 


An peany ; wetrr. \_lerry Burre , ( OF POT ation. served 


as cochairmen of the golf commuttee 


| 
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war ’ Macdem + 4 ~~ it re Ror den \_ormpany, Nice 
ry 


Reushold attended the b-wecutrwe Seassom af the commutes 


* 


Mhaers 
Scout 


he (ereeniwowt } iuee WA mie Se pwrur or igs. Ww eat , * ipgimia, 


whch appeowed the new $244,000) industry campaign 
» the Internanonal’s Puble Relanons Program 
‘ 


Lewy Assactation, ( tucago, and part of whech 


ugh the Nanonal Dairy Counc, Chicago 


as beer asekcueted woth the we cream and mi ik 
eight years hte began hes career im the ue 

, ' . , 
near Cbkmont. Pennevivanm, whech he delivered 

7 
¢ stores Dy Mcats Of & Deen cart Pte then ex 

> 

bre merit. , 
ew tf Te : rt ceafr isthe 


i’res went Ra i 
weet m th nei of reirigeratom 7 we cream 


tary and i 

as Tiree me Meth “J 
as Owen President ' b remo L Dairwes swxe ivi be “ua 
ctere t the Arliants bedera Kewrve Koard, bastern Aw [ ines 
at Lief if) Heinhold : na | bears a. ee i ot tha L iwestock Asse ia ton, the 
\sscwatnon, and the Red Cross | temaving “orpora 

<3 Prenudent 

iw fewer memiw Fie. ‘ nod was amMannted ry the Preasdent as i nited States 


onal Assox - ' Pan 4 : a ‘ : 237 World Dyauww Ca mgress 





PITTSBURGH DAIRY Miners held «4 Dutch Gold Daeiries. end Bearer Cannon of Scheabe McKnight, Cherry Burrell Corperetion; Jona 
Treet Outing at the South Mills Country Cle Com pery Viewin, Swnitery Mi & lee Cream Compery! 
John Meger, Meadow Geld: Ject Devils, 
Pages Milt Company: A. J. Lwoas, leley se) M, 
L. Archer, Borden s : 
- = TH Ow ; . ee 
Sy tO re eed Mee Sa Re Buntitk Coaragnes Siem Company, tt ROW Malek Aaderen, Cher era 
C. Wiederhamer, E. G. Wiegold, Jr. all of aia ewes —s pte werporenen Cep: Bed Merwood, Cherry Burrell Corpere- 
Cherry-Burreli Corporetion; Dudley Powe Eimer Smith, Disie Cup Company tien: Joe Laber. Riect's Sealtest: J 

; realtes act Putch- 
Diamond Alteli Corporation —E ©. FPelbers RD ROW. Vie Sweeney Allegheny Comoe neon Bleemer Sree Prant Rwttivren Mare. 
Tom OC Hare George Mollend. «| of Meedow ny Br! Eachange J Ww Feriey anc A . thea © orp Tom Chepmaen Krom Re 


Q be wed her ; ' ’ oO : 

on June ro Pictured there were evr 6 IND ROW. Me hart. Sevege Arms Corpeore 
no tron: Bill Larson, Pages: Gene Sutherland 
1ST ROW: Percy Storr, Food Materials Corp United Deiry, Bud Pettibon, Pettiber Dairy 





- #m 


ww 
NC BEY C8 0 


r ae 
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Business News t 








COLDEN STATE INVADES ARIZONA 


to ule 


mite Ariwwonma with the “alhiorma danry s pur: 


b atefioum cf “tare * Tiierry & Ke Crean (Kee rathowtis 


hase of lL esert (oid 


+ artes we <?eam Given wes atiiueeiried recently 


Seate 


very 


Cpoiden 


enmowed «4 


in mae rg tive arsenite tivw tit Pau! Y oung 


aaicd Arwonms. tke €Cahtornea. has 


bre sacde fit 


atge eae! 1i;4tu mt mnecttaer Gut he tre pest de< ace | hoes 


Anpoma a 
mm ficde rit 


win 4 yearrtimn O1wart imate mh Moet ares ry ves 


TenteraPie we ream marketing petential that we are « 


< Ft = ; 


dewe ix ; <u 


(eden States + Operator » center around Tucson, Phoena 


- 
( srande ‘eg {iat iets cover 
“ithe t | ree 
’ 


cre arm i wae € poicd - 


 —— smmailiet marketing 


campany will feature three Drands 


“wate 


pany s highest quaiity cde 


arras ate ture way 


' we Gen Prem LstTi. and ‘ ream 


CY (seid. the coen use grade we crean 


\ ompiete ifie 7 ue rrarm tfewerites w i'w marketed there 


FRICIDAIRE’S DETROIT BRANCH MOVES 


esi rary , tiw hrigida re Sales ( Orpaora 


supe Peil for dealers tiv “wget greater Michigan on 


I rigiedaire appliances commercial refrigeration and au condition 


buliding of 


Mok e's 


rig | 4 mois Ts. * <urrenitiy ins uf \ ing a tw fruxasern 


13940) Tweman Avwenue accord ne ti | Ww pranch 


managet 


Mr Miodones 


faciiitws Ww 


mented cut the new ke ation and mexdern 


exapedite serve tor brigidaire Gealers ard their 


re trees ug! of Michigan cncept the upper penineuia 


45484 May! wry 


¢ stint wMIT Bi} 


| he 


(srand tor mearts 


Keanech oper athe Nas Tern carried ut aft 


Twenty years 


“The mowe.” he sand refiects the great wnportance that the 


comp peasy attac ws t2 thee vaeat Mix higan marketing area | hese 


enlarged and improved ftacihties will permit the Branch to meet 


the greatly expanded distribution demands of thu area and the 


much aryer future requirements of this raped! expanding 


market.” 
l he 


ere his ‘pace of 


Dyetrest branch ox<cupies about PLLA LL square teet of 


PPronimatecly one half of a new one story brick 


; ' ; : 
buslding, Mwated af the cowner af [ ireman A venue and Lex atur 


Avenue lhe other half of the structure um given over to the 


l nited Motors Serv we dis non of Csenera! Motors 


NEW CABINETS FOR CORNELL 
Porte! 


New York. was recently 
Ace (Cabinet 
Milton Herzer 


mpany if 


The School of Adounetratwon at Cornell | mwersty. 


Ithaca brand 
‘ Or por ath of New 
Ace. made 


the dedication 


enruhed with a grt f 


few ue cream <caturnets 04% 


Bedford, Massachusetts executive of 


rw gett m befalf of the « honor of 


ot Seatier Pali, the new building erected at Cornell University 


. 


by the trustees the Seatier boundation 


INSTALLS NEW HARDENING ROOM 


lee Cream Com , of Rx 
me for i pritch ve hardening 


No more | ; r wm thew 


Kentucky frei, Kentucky. was 


getting ” ee 


ria nyTis 


=) Main 


were 


rat enough: busld ng 
Sereet wm Ricl 

Mother of 
Reco . 


Mar rh? gor “Uf } has 


; : 
Necessity has alwavs been the Invention 


this case the actual invention was 


Owner 


Ghuament Pu ecdiniy a platiorm 


pretanricated, 


Metalply hardening room pre 


mitwece the roxawn where hina! 


handing of the we cream takes place, and installing a Reco-Fal 


twenty eight 

’ 
rruxle iS 
Kentucky 


from the main 


hardening ee 6 seme ® t that measures twrive % 


Rec . 


and 


cignt high, using ore ? eget insMmiiathw 


le save a5 Wilech tine aime a8 Cf a0 ee tre 


wganization has Mit &@ conveyor running 


into the new hardening room, and they plan to run i the 


ing 


: , 
entire ength of the row. 4) can ecasiivy fhandic tie Output 


tram thew freezing room necessitating extra steps and 


wasted time 


, ’ , 
Kentucky lee Cream Company uw another example of the sound, 


aggressive xe cream manutacturer who builds a solid reputation 


and increasing VenUTiMw oF) @ good product and competitive ptices 


: : " ‘ 
The hrm serves eighteen counties around Richmond 


ICE CREAM RETURNS TO LOFT STORES 


lee cream. apeent from Lote ‘ candy cham stores sxance 1943 


: , ’ ’ , : : 
“mi oOfhe?e again Oring “HG im those retail ouftiets I he french stvic 


“e¢ cream uw avatiable mm sm favors and u pried at thirty -hve 


cents per pint Indiwidual we cream cups retail for hiteen cents 


and we cream bars are ten cents 











You Can Make More Money With FRANKLIN VENDING BODIES 


® You get GREATER VALUE, CONVENIENCE and 
ECONOMY because of FRANKLIN'S years of experience 
in building quality boxhes. 


LOOK AT THESE FEATURES!’ 


All Welded Construction - Streemiined Designing 
Self-Contained Retrgeration System 
Rugegedly Built tor Long Efficient Use 


(.¢f our before vou buy’ 


prs vs 


FRANKLIN 
BODY & EQUIPMENT CORP. 
1042 DEAN STREET BROOKLYN 16. N.Y 
Tel.: MAin 2-2100 
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MAY ICE CREAM PRODUCTION DROPS 


May Ae 
46,070,000 gallons, was 2 percent smalier than a year earler but 


44.44 


’ 
cream production wi the \ mitted States, catumated at 


was perocem argert (man thre S- wear aveTage roe ti 


month, the Bureau of Agr 


w 2s >. 


uj tura. boon mks Tetaorts \c ane 


ally, the gam ths year oeroemt, compared with a [J6-per 


cent advance last year and an average rue of th percent 


between Apri) and May im the S-vear period, 1944.44 Dine bast 


terftat coment tf xe cream mace mi May averaged iZ.2 merce nr 


A ove ii 


hiret 


tor the cowntry as a whole, compared with iJ Dercent im 
and 11.9 percent a vear 


May 


tre mown 


ago at thm tume \_sxéM weather the 


hait of was followed bw warmer days m th er par ' 


Produchon of sherbet m the Li nited Seates 


RIO.OOO wallons for May 


“~ 
twrecenrit ieee 


was ecetumated at 
<V percent more than the May ut 
ut last vear bur 4° 244.445 


Apri! 


Tran tie » Vear aver 


ror the mam I ‘ww sana advance DOetwrenh and 


“& year was *) percent, compared with a gam 


year ago and an average advance wily 


these months om the 1944.48 nerwal 


’ 


POWNALL ANNOUNCES DISTRIBUTION PLAN 


Nationa! Gcistruution of the rotary comoressors for retriwera 
* 


, 


non manufactured by the Fuller Company, (_atasauqua, Pa. has 
heen taken over by the Freezing Equipment Sales, Inc., 417 West 
Market Screet, York, Pennsylvania, according to Henry B. Pow 


nall, Pressdent of Freezing Equipment Sales 


A completely redesigned line of rotary compressors for re 


trigeration will be announced shortly based on compressor designs 
by Fuller and engineering for refrigeration use by Freezing 


" " : : . | ' 
Equipment Sales. The new distributor has successfully installed 


trese nit resaors in dairy and rroven t ood piants along the i ast 


( Oast 


4 nanonwide distributor organization wu planned by Freezing 


— ; ; ' 
Equipment Saies Om the line of rotaries The argest rotary i 


tw ine 5 said to 


be equivalent to fifteen per cent more dis 


placement than a i> « IQ 4-cylinder reciprocating compressor 


, 
speed 


; ; 
OF the outstanding features of this new hne of rotary 


, : ; 
compressors are the space saving tactors which enable engineers 


rm imstall additional crowded 


refrigeration capacity in an already 


. | . J 
room and cost both in 


rding to Mr 


, , 
savings orginal and operating 


Pownall! 


/ CHOCOLATE FLAVORS 
COCOAS 
The Greatest Taste 
in Chocolate 


60 Medeor &. Mew Yor 13 N FT 
Brenches 10 Promega! C res 


lore Crpam Frecp. July 19° 





CUTE 
PROMOTION 


There's 6 Ofgenizetron 
wm Cheege called the Ne 
wemal Red Cherry inetetute 
——ed de they knew how 
to sell cherry pee’ 


First, thew take some of 
the predect m whech Mey re 
ementially interested — « 
generous cut of fresh fran 
cherry pre. Then, they add 
a tempting perten of the 
product to wheh owre de 
voted—deliious Ke cream 
Aad then they wsrround this 
combination eith « product 
which commands the atten- 
nen of evervone—e be aut: 
ful woman’ 


Now, the old saw shout 
whech came Oret—the check 
en or the ets se 6well 
known. And t's pretty clear 
that in the aedjacemt phote 
graph the chuhen comes 
fret. But whe's to deny that 
eventually will 
wander to the premetion 
piece. And that's when some 
xe cream sales are expected 
to result 


sore eves 


The question 
wart that 


essen +e 
long’ 











NEW FOUNTAIN INSTALLATIONS REPORTED 
Several new fountain installanions have been reported by the 
BRastian-Blesang Company, Chicago. A mew bobta:l unit has been 
placed in Cook's lee (Cream Store, 1171 
Missours. A sumuilar 
Ohio 


banuiton, Se. Loum, 


unit 


was set up in Vetel’s Dairy Bar in 


( olumbus, An all-stee! Hasan Blesung wma unit was 


aim installed m the new Klage- lee (ream Store im Austin, 


l exas 


BEATRICE FOODS OPENS EVANSTON PLANT 


Keatrice Foods Company, manufacturers of Meadow (sold ue 


cream and other dairy Orin ts, has fisst opened a hew we cream 


, Ted Lunda! 


plant Avenue 


in } v arvsatcr ti wwe. at Si 4 ister 


ms Manager | the new piant 





FLAVOR 


it takes the 
right combination of metenals 
end knew-how. Add te that 
the right venille, cus- 
tom bwilt te please 


is me eccident 


‘“_—s 
consumer 
testes. ene vou cont miss’ 





a 
* 
~ f 


Write us and get acquainted 
with BECK’S good Vanillas 


BECK | leniite / ee fs a 


EAST ST. LOUIS, ILLINO.S 














tk 


Py hn ee: ROR Naar AP rh oe, 


spon 


cana Tia Dae TA cig le aL PNR Rayna te Bite ts, Sy 


CUNDLACH FIRM EXPANDS SERVICES 


ieeedenmed <omeultent and sfvue faciietes © techies 


aful marketing anise to tlk plants, «xe cream manu! acturers ard 


acy ,°* mien ts 


(,sumtiach & 


¢ stalrhicafere mt ' ihre 


paw decd hw the Cy 


(_~mmpany, ‘ancwwnat sales dau’ 


Seeietaritsn 6telCUT Te 


niustry. y meer ; @ 


key 


‘ pisrech as - 


w+ ,au ey "7 


<atimg stam coemjitant 
resume ru o a? 


(GP 


ceriterts 


President of the “garncatwom, sa Gg that wraier 
ae fw wiy expanded ‘ 


ie mf 


Seating anc mer andeing program, res 


(imtesitarts t ee (sepredis sah + Mave acdvantage of 


mantawuinyg “a 7 tr at hwWialiips “ tris we rvedt ites 


aia | 6wrt ry yore we ackquarters marketing 
@cieriafteat(atiwe facilites 


MM. 


pene rt on 


( sumdiac? AlifwMifu 


maintaw ar dth c we ackjpuarters . ae 


> 
mh tie? residetcws isc uw Xf td a | 


4 Independence Mi iss aif vr acum 


’ 


iva 4 rifiwusra 


A os gmment ef fie icf 


( susficliac h rejexted 





i 








* "Rata ¥ ow 
Ares 
. 

ne | Bg 


ee? ' ec er 


Martetiag 
VW fe 


Your Cepy in Beautifal Color 
Sells — Day and Night 


Dwn't mise om this merite far 


details 


MIRAU-PRODUCTS 
High Pointe, \.0. 


tumdea- 


rom ple te 














WHEN IT COMES TO NUT ICE CREAM 
The Assorted Nutmeats Co. 
offers a complete line of 


High Quality Nutmeats 
specializing in 


Buttered Select Pecans 


Use these delectable, richly buttered pecans for 
superior quality “Butter Pecan” 


Buttered Almonds 


| Here is «2 delicious mut flavor now enjoying « 


new high of popularity 


Toasted Chopped Nuts 


net mixture, without peanuts, surtable 


A taets 
for rustmeraous rset flavors 


will be freshly prepered. 
sealed in air tight shipping conteiners, 
end rushed te you by festest meens. 


WRITE FOR PRICES TODAY 


Your erder 





THE 


ASSORTED NUTMEATS 


COMPANY 





4106 Main Street Pittsburgh 24, Pa. 


Vicimacives wi t oroducts that ti 


| by ry 4 pis d “Ts 2S : ’ ral r ¥ . ™ rica 


Cc. © 


aru 3° wis 


Feamand. executt. ait o harry (suid. 
service [tact 


" . 
(juiid 


ree ars and 


' ’ ’ 
}? « saurecti ac Ana ' ' i rh j * i/arry 


. ; ~ 
Screet. Brook vn. New 


Lit¢ Ma a lee { Sand 


r¢ea@m 


im’ 


Ange rs 


COmmany ad 


ywned im 


; 
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STALEY EXPLAINS FTC ACREEMENT 


Following uw a statement made by A. E. Sealey, |r. Premden: 


of A. E. Sealey Manufacturing Company, Decatur, [linon, 





, For many reasons 
processor of corn and soybeans, regarding an agreement an 
nounced June 7 by the Federal Trade Comision im Washington the trend is to 


Che Staley Company has reached an agreement with the 


attorneys tor the Federal Trade Commisnon, disposing of the PT | H EF \ | Il | | 

, , , . , ££. } , 
compianumt of the omemmasan wheh has Deen perming smce ive 5 j sa8. eee 
The Staley Company has not been guilty of any violation of 1 


: ’ (= 


law and has admutted none } or many reasons 


The agreement invenved the wmmsafnce ’ 2 cOfiernt creer and 


. 7 ; 
Gestet order Dw the \uoprresson I he terms and rn iad hs io i” Pl RE } INILL ! 


- , 
triat rocr wl) iw Drwrna&riiy 





cirected against the activitees of Tour 


trage asset <h are ff Langer im exter T 4 Scaiev the trend is fo 


tre’ trade AsSecew LATS Altroet eer veers 


fyi , ' AMTIITIIGSROM = 6 attacked tie LIRG INIAD ] 
meet competition Dy atbsorfing freight. ‘an 


‘rary £4) “MT newspaper ver saws. v7 af Tigi ! t*% ret mr need 
the agreement Ie will noe require any material change im the Ventle 27 «& recogrized a6 the finest pure 
| anilla obteineble. A stilitul bleed of care 
practkes am pricing moines which the Stalevw (on rary : 

} Ss } , fully chosen Mesicar eed SGeuerben beans thet 
s eged fer at least one your. Ameng top «eo 
cream maenelecturers who ere tneown ‘or the 


: 
iwiteve trig 


Que’ ty ot thee wanvle “<= cream 7 
“war Si< ry \ : ry , 

mpiy would Rave wor pleys on increasingly importer? role 
“) ¢xDenaive pr weeding 


iw vVaruMis 


renewing (he trace ase iation acti 


“=i rir rewuiat cutis ; urtherm wr a : E- 
rT an ¢emity ofe trcsus tre rthary ar rh ' } 
rT) : 


: © trac eS LAT OACTIN es <i avuieng " . im iwi cin! 
' I eXTRACT CO. twe 


Burr Terminal Beiiding Me |0 


AMERIO me Sreetiys 32. New Terk 
REFRIGERATED BODIES involved the collection and distribution of certain statistical in 


winathor te i m8 imauguratan tw pian had heen sub 


| HAT EXCEL ‘rit . > the Department af ite a e. and that department mack 


, : : : 
ctu lhe Department +f lustiee investigated the pian 





tres in Question 








mone co two Mimsequent =< Zeiss again witthamuit of pection 
blowes er court Gece im |v44 and i 45 changed the wmter 
pret non of the antitrust laws and. DPecause of these changes of 


unterpretation, the Sealey Company decided to withdraw trom 





the tour trade associations Thus we did long before the com 





' aint was issued 
“In summar;©ry thee agreement prowides for 4 cofieent onder iw 
; ; : ’ > { 
tween the bedera T rade ( ommssion and the Staley OM pany 
and other defendants without any admission of guilt. Ie will 
have the eect of por crac ver ire things hong ure discontinued and 
will im no wumpeortant respect change the present methods of 


operation of the Staley ( (an pany 
DEAUVILLE—-Cepacity 1050 gels. 6 Compertments. Ovut- 
side dimensions: 126° long « 611° wide « 58° high ebove ICE CREAM FETED 


chessis frome Refrigerant: Ammonia The history of ice cream, “the best tasting of all foods,” told 


Famed For in the lulw maue of Molsday VU aware 

Style of the trozen deplicacy from Nero's day, when i was little more 
Economy than sweetened snow, to the present day, when Americans con 
Durability | 


“stTe Of Mili! dollars worth & vear, of sateen quarts apwce 
Pertormance 


which descnbes evolution 


According tm! tre art le. Make Mine \ atulla” ‘4 the tavortte 


Self-Contained—-Dry ice—Ammonia t forty-fwe per cent of the nation's ice cream eaters, spite 


Let Us Quote of the development of cantanmipe., avex ado, pum pk en, sweet 

peta ti fot heer and some Ma) other favors 

: bead . oh . : . . 

MERIO REFRIGERATING EoQuiepment Co. Inc. I rc ned wm the arth. for the fener of 


: 
the mofiisti< ated 
828 be Fberty Peart be Verne City New ae | 


me cream caters who require tie gourmet s t* se rh, are recipes lor 
Seroung Jha Batter Bugera” the spectacular and dGelwsous hernes Jubilee 


and the ever pus 
Seo eet re (Fe08 SORES oe © &69e ere! 








OTe 08 OF) arte ee COm ere : . al! terme faverite Raked Alaska 
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MORRISON DIST RISU TORS IN 48 SvATES 
MA es 


‘serers 


the manut 


FRICIDAIRE DISTRIBUTORS HEAR SALES PLANS 
M. M. Roberts, General Motors Vice-President and Frigidaire 
Creneral Manage: 


} rigudaire 


The 


*¢ 9 


ea lure 


at Loevton 


Line of smiminer 


, 


FOUNTAIN in forty : 
EQUIPMENT ng, and advertising 


midsummer saic 
(oeneral Sales oO 

Oyrher tor ; 
Engimeer; | ar and rhimar Assistant Genera! 
Sales managers M. Ke ‘ opiance Saies manager; W. | 
Switrer, (omrmerci Sales manage Land . Service mar 


I bh tet Nadvert “sng manager, i Ww Ymnuit! Market 


INSIST 


on these ‘ect 
outstanding features Neceanen enamagee, ene Eiewert oe, SS, PO ae 
irawrmung manager 
* Slide-out Compressor TOPFLIGHT TAPE CENTRALIZES OFFICES 
* All-dry Refrigeration As of lune | ~t the adn 
° Simplified Plumbing 
* Deep Drown Sinks 
* No Messy Woter Bath 
* All Stainless Stee! interior 
* Low installation Cost 
* Everfrost Safety Pump 
* Pre-Coeoled Carbonation 


immediote Delivery from loca! Wer ehowses 


S7O! Sewth Mertier Sereet + Les Angeles 3. Coli? 





CAMPAIGNS SET FOR TWO NEW FLAVORS 


> 


A nanane ks promotion spearheaded Dy a full pag 
, ; 
tier me Mt my tw ufddy bvecmmy Po ra Ck tober - 


‘ aracas. chewolete we cream flavor to be spotisored among tre 


non's «we cream manufacturers by G. P. Gundlach & Compan r » a 
cmman, consultants to the dary products modustry LZ yy 
( aracas will be the fowrth we cream Gawor int DRIED CORN SYRUP 


to the Gaiwy products Peid Ov tix (puted ax 


onecermmg f h and development of new uses 
oe ee “ (Dextrose — Maltose — Dextrins) 
mi Taveers has been followed Dy whe speed 
a COT PAS a xesinan For Controlled Quality lee ( rea 
wey ously presented Ww Mite nies ' rh 
xe cream and similar promotion : ® Commercial on proven Clinton Dried 
sweet <cTverry cf «rear 
Corn Syrup for superior in producing qual 
chandiwing, advertising 
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Outstanding Quality is the Plus Gumpert Gives the Ice Cream Maker 


Ice creams that delight the eye and appetite — at a cost that permits 
good proht margins — that's what Gumpert specialties for the ice 
cream maker offer you. 

This outstanding quality in YOUR products is assured by Gumpert 
in four ways: Finest, top-of-the-crop ingredients in every product — 
tested and prov ed. Easy, foolproof preparation methods that save work 
and time. Accurate cost control that safeguards profits. Perfect stand- 
ardization for uniform results 

Make your products outstanding, popular and profitable this year. 
See the Gumpert Man on his next call. 


270 Products to Aid the Ice Cream Manufacturer 


Concentrated Cho olote Flower Von.'tes Pure. Blended cad French) 
Conmcentroted Butterscotch Piewor Water ice and Shertet Bove. 
Bosic Fruits P.2 and Tert Filtrmgs 
Frust and Mut C ombinetion ftxtracts ond Colors 
Veregoted flewvers Complete ine of 
Seda Fouetarn Products 


